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Event Name: Inauguration Ceremony of IMTA

Time: August, 15, 2017

Place: Xingyi Hall, Falcon International Conference and Exhibition Center, Xingyi City
Moderator: He Yafei, IMTA Secretary—General
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Moderator: It’ s my privilege to moderate the inauguration ceremony of International
Mountain Tourism Alliance, or IMTA for short.

Respectable Mr. Sun Zhigang, Secretary of Party Committee and Governor, dear leaders,
all distinguished guests, ladies and gentlemen:

Today, we gather here in Guizhou, a beautiful and colorful place to jointly witness the
long—awaited establishment of the International Mountain Tourism Alliance. With the strong
support from the Guizhou Party Committee and Government, Ministry of Civil Affairs, or
MCA, China National Tourism Administration, or CNTA, Chinese People's Institute of Foreign
Affairs, or CPIFA and other relevant ministries and commissions, as well as the efficient
operation of the Preparatory Committee for IMTA and the joint efforts of the founding members
at home and abroad, IMTA has completed all the preparatory work in accordance with the
laws and regulations. Today, IMTA, an international tourism organization initiated by China,
established here in Guizhou with the active participation of numerous states and countries
developing mountain tourism, is officially established. This is an exciting moment. It will be
remembered in the world” s and Chinese history of tourism.

First of all, please allow me to introduce to you the guests attending the inauguration
ceremony:

Mr. Sun Zhigang, Secretary of CPC Guizhou Provincial Committee and Governor of

Guizhou Province,
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Mr. Wang Fuyu, Chairman of Guizhou Committee of the Chinese People's Political
Consultative Conference (CPPCC),

Ms. Shen Yiqin, Deputy Secretary of CPC Guizhou Provincial Committee,

Mr. Zhan Chengfu, Member of the Party Group of the Ministry of Civil Affairs and
Administrator of the State Administration of Social Organization Management,

Mr. Du Jiang, Vice Chairman of China National Tourism Administration,

Mr. Wu Hailong, President of Chinese People's Institute of Foreign Affairs,

Mr. Shao Qiwei, Former Chairman of China National Tourism Administration and Vice
Chairman of IMTA,

Mr. Lu Yongzheng, Vice Governor of Guizhou Province,

Mr. Chen Min, Vice Chairman of Guizhou Committee of the Chinese People's Political
Consultative Conference.

We also have leaders from relevant authorities of Guizhou; members, Council members
and guests of IMTA; members of the Preparatory Committee for IMTA and representatives
from the tourism sector as well as the media present here today.

Let’ s give a warm applause to show our warm welcome to and heartfelt appreciation for
the presence of all of you.

IMTA is an international organization initiated and founded by law in China subject
to relevant laws and regulations of the People's Republic of China. During the preparation
process, the Ministry of Civil Affairs has provided careful guidance and spared no effort to
give support and help along the way. Now, we will invite Mr. Zhan Chengfu, Member of the
Party Group of the Ministry of Civil Affairs and Administrator of the State Administration of
Social Organization Management to award the registration certificate for social organization as
legal person to IMTA. As the Secretary—General and Legal Representative, I will receive the
registration certificate on behalf of IMTA.

I’ d like to express our gratitude to Mr. Zhan Chengfu for awarding the registration
certificate. This is our “birth approval certificate” . Mr. de Villepin, former Prime Minister
of France, serves as the Chairman of IMTA Council. Mr. de Villepin is an experienced former
leader in charge of international affairs and operation of international organizations. But due
to a scheduling conflict, we regret that he cannot attend the meeting in person. However, he
specifically sent a video to convey his congratulations to and expectation for IMTA. Now we

will play the address video from Mr. de Villepin.
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Address Video from IMTA Chairman Dominique de Villepin:

Ladies and Gentlemen,

Dear officials,

Dear Friends,

First of all, let me tell you that I deeply regret I’ m not able to be among you today, in the
beautiful city of Xingyi. Still, as President of the IMTA, it was very important to me to send you
my greetings and congratulations for this opening ceremony. I know the General Assembly is in
very good hands. Last year, the Forum was set up by highly reliable hosts in presence of people
of quality, respected officials, passionate entrepreneurs and recognized experts. I am sure that
this session will be even more successful.

2016 has been a decisive year of change. It has been a time of political uncertainties,
economic risks, security troubles and environmental challenges. Never before have intercultural
connections and cross—border exchanges been so necessary to restore the conditions of a shared
development. In such a context, tourism must be considered a key sector at the crossroads of
openness, growth and dialogue.

While global economy has faced weak growth and international volatility, tourism has
continuously expanded since 2009.0n the one hand, we have witnessed a gradual shift of
tourism drivers from Europe to Asia: In 2016, the global number of tourists increased by 4
%, and by 8 % in Asia only; China has become an international leader of tourism thanks to
unique ways of life, outstanding landscapes and modern infrastructures. Last year, your country
recorded an historic tourism surplus generating 120 billion dollars ; On the other hand, Europe
remains a major area of global tourism :Europe has acquired over time economic expertise in
hostels, resorts and transports that made the continent a leading destination ;It’ s particularly
true for France that remained the first destination worlwide, especially due to mountainous
regions and exciting activities like skiing, hiking and nature—watching. In the coming years,
cross—border cooperation and global initiatives will be crucial to match the growing tourism
demand and guarantee environment protection.

Today, both expansion and upgrade of Chinese tourism economy will contritue to enhance
international standards :The action led by the IMTA will help improve global understanding of
major challenges like economic slowdown, cultural divides and climate change ;In the frame of
the IMTA I am very proud to chair, China and the province of Guizhou have decided to serve
tourism as a safe, clean and cooperative activity.

My conviction is that the IMTA can play an ever growing role today and in the future,

_5_



[1ATA EFsesmss

not only in the field of research and environmental practices, but also in investment :There
are emerging areas where Chinese and European companies could further cooperate, for
example in Africa where the number of global visitors is rapidly rising ;There are also major
economic sectors that could benefit from more financial, cultural and technical cooperation:
It’ s the case of new technologies where ecommerce players are creating close ties with hotel
chains;It” s the case of eco—friendly businesses like rural and green tourism that need the best
standards of protection, particularly in coastal and mountainous regions ;It” s also the case in
culture and luxury offering high—end segments like art and wine tourism along the New Silk
Road.

Ladies and Gentlemen, once again, congratulations for such a game changing initiative.
Fostering tourism is a way to provide people with openness and well-being.

But tourism is not only about leisure and business. It is about preserving harmony and
supporting prosperity between countries and civilizations. As we do today, tourism is above all

about sharing. Let me wish you a great Forum.

Thank you.

EFAN: FERGEERBRTENEERR, ARGMHE T —MREENES, BESE
BERR Lo B O Rt RS EARNR, BRI NESNEAR, £EZ
o HEXRR, ZUERPEEESHRRERESHNIES, TEEFERREKAHEELERT
SO RRAER M B AL, MR AEFRLMHOFRKER TR, A8EE 000 ERR LR
KEAMEIRTIE, ARENEEMAUETRE 0M, T T HSEE. BIEAEGRITZER
o

Moderator: We are very grateful to Mr. de Villepin for his important speech. 1 think he
spoke of a very good point that in the future IMTA will contribute to promoting the exchanges
between people of all countries over the world through tourism and boosting the development
of the sharing concept, such as shared economy and development, which is also the concept
advocated by China in global governance. And Mr. Shao Qiwei, former Chairman of China
National Tourism Administration, is a figure of highly regard in China and the world’ s
tourism industry. He has been elected as Vice Chairman of IMTA. Mr. Shao is very concerned
about the preparation work for the creation of IMTA, and he has contributed a lot of efforts and
wisdom to the preparation and establishment of IMTA. And now, we invite Vice Chairman Mr.

Shao Qiwei to give a speech.
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Speech by Mr. Shao Qiwei, Vice Chairman of IMTA: Dear Secretary of Party
Committee and Governor Mr. Sun, officials from the Guizhou Government, the Guizhou
People’ s Congress, the Guizhou CPPCC and other relevant departments and regions, Vice
Chairman Mr. Du Jiang, all guests and members, Good morning! Just now, Mr. Zhan Chengfu,
awarded the certificate of registration as a social organization to IMTA, marking the official
inauguration of IMTA as a legal international organization. This is so far the world’ s one
and only international tourism organization with the purpose of developing mountain tourism.
Its establishment in Guizhou means that we have a new member to the family of international
organizations. This is a good news for the world tourism industry.

Just now, Chairman Mr. de Villepin offered his congratulations on the convocation of the
first meeting of IMTA and delivered a video speech. Here, on behalf of IMTA, I would like
to express our thanks to Guizhou Party Committee and Government, the Ministry of Foreign
Affairs, MCA, CNTA and other departments for their concern for and guidance on inauguration
of IMTA. Also, I want to express our sincere respect to all members of IMTA and all staff

members taking part in the preparation work for IMTA’ s creation.
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Guided by the goal of sustainable tourism, the IMTA seeks to protect mountain resources,
preserve mountain civilization, and promote mountain economy to the benefit of the people
living in mountainous regions, and facilitate international exchanges, experience sharing
and business cooperation among its members as its purpose. This is unprecedented in the
development progress of international tourism industry, in particular of mountain tourism. On 4
December, 2015, the UN General Assembly adopted the resolution setting the year 2017 as the
International Year of Sustainable Tourism for Development. Sustainable tourism, as the theme
of world tourism development this year, is also the development goal of IMTA. The purpose
of IMTA is well aligned with and showcases this theme. All member of IMTA should take the
responsibilities for this, establish the concept of promoting the sustainable development of
mountain tourism, find ways and approaches to achieving the purpose and objective of IMTA,
and effectively give play to the unique role of members. Members of IMTA should well play the
role of a bridge, so as to actively promote the internationalization and industrialization progress
of mountain tourism. They should also constantly summarize good experience and practices
accumulated in their respective development of mountain tourism, and introduce those
development concepts and modes which can be promoted and replicated to the international
tourism sector. Meanwhile, they should combine the characteristic mountain tourism resources
with the individualized needs of tourists and give play to the member advantages to boost
the development of mountain tourism in equipment manufacturing, service facilities and soft
services, so as to meet the needs of various kinds of people for mountain tourism.

Members of IMTA should make further research on and promote the development of
all sorts of mountain tourism formats. IMTA will encourage and support members to make
reasonable planning for those characteristic and high—grade resources based on abundant local
mountain tourism resources, to develop a number of attracting mountain tourism products and
promote a number of individualized and differentiated international mountain tourism routes,
especially highlighting the continental, national, regional, ethnic, cultural and destination—
specific features. Efforts should also be made to constantly enhance the international influence
and appeal of mountain tourism destinations around the world.

IMTA should strengthen studies on mountain tourism safety, security and emergency
response system building. As we were sitting next to each other just now, Mr. Sun Zhigang,
Secretary of CPC Guizhou Provincial Committee introduced to me for a special purpose that
Guizhou would take the lead to develop such a system.

With the constant development of international mountain tourism, mountainous areas,
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with topography and landforms, scenery and landscapes as well as precipitous and marvelous
attractions, have attracted all sorts of self—driving tourists, backpackers, adventurers
and travelers all over the world. However, in mountainous areas with diversified natural
environment, complex geology and geography and changeable climate conditions, there are
more challenges and risks facing mountain tourism compared with non—mountain regions. So,
in that regard, IMTA should focus on the mountain tourism characteristics and regular patterns,
and organize members to carry out extensive exchanges, discussions and experience sharing
in the safety, security and emergency response system construction, so as to push forward
the international mountain tourism development in a scientific and safe manner. IMTA will
actively push all countries and regions to properly address the relationship between tourism
resources development and protection in the process of developing mountain tourism. IMTA
will always lead the development in a low—carbon and eco—friendly manner, properly address
the relationship between mountain resources development and protection, and adhere to the
principle of scientific, moderate and reasonable development. IMTA will follow the principle
of carrying out the development and protection at the same time and conducting development
subject to protection, and take actions to practice the green development concept and continue
to explore and drive the sustainable development of mountain tourism.

Ladies and gentlemen, mountain resources are found everywhere in the world. There
is a great potential and broad prospect for us to develop mountain tourism. IMTA will grasp
the opportunity of the vibrant tourism sector development across the world at present and
work together with numerous members to guide the development of international mountain
tourism. Meanwhile, we will pay attention to strengthening contacts and cooperation with
various kinds of tourism organizations and agencies including the UNWTO, World Travel and
Tourism Council, Pacific Asia Travel Association and World Tourism Cities Federation, as
well as the academic community, the tourism industry and mountain tourism regions. We will
work together to organize the think tanks and experts to conduct professional research in the
mountain tourism and release mountain tourism statistics, industry forecasts, trends foresight
and professional reports, and also co—organize a variety of events, so as to make positive
contributions to the development of mountain tourism across the world.

In recent years, under the firm leadership of the Guizhou Party Committee and
Government and leveraging its own resources, Guizhou has vigorously developed its tourism
industry, especially mountain tourism, and promoted and realized the sustained and rapid

growth of tourism. As introduced by Secretary of Party Committee just now that Guizhou has
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seen a spurt of development in tourism over these years. It has become a beautiful landscape
in developing its tourism in western China. Both Guiyang, Guizhou where the headquarters of
IMTA is located and Xingyi, Southwest Guizhou Autonomous Prefecture where the meeting is
held, are popular with tourists from home and abroad with their unique landscapes, resources
and specialty delicious food in mountainous areas. It was reported that hotels in many parts of
Guizhou have been overbooked recently. They have made beneficial attempts and explorations
for the development of mountain tourism, and have done a lot of productive work for the
establishment of IMTA. So, on behalf of IMTA, I would like to extend our heartfelt gratitude to
Guizhou Party Committee and Government as well as leaders at all levels of Guizhou for your

far—sighted attempts in and impressive contributions to the development of mountain tourism in

China and the world. Thank you!

EEA: FERGEGRIIEBEYEENEER, MHHATNEKESENIERE T FEH
EMNZR, WPBMERTHHAITIARNE SR, EfrLHFRKEARKRPELARKAMER R ERE
AL, TR EMROR L R VS — N PURBEERR L O 0 B VR ERRIEH R, FECENERIY
i, TNEE T PEBAHRREEMNEERES. SIFEE, JE, BIEREEEMNE
A F

Moderator: Thank you, Vice Chairman Mr. Shao for your wonderful and important
speech. In his remarks, Mr. Shao has put forward many expectations and requirements for work
of IMTA in the future. And the IMTA Secretariat will carefully implement each one of them.
IMTA is an international organization initiated and founded by law in China and subject to
relevant laws and regulations of the PRC and also the first international organization in China
aimed to promoting international mountain tourism. In the preparation process, we received

important guidance, support and assistance from the Government of China, especially the

MCA. Now, let’ s have Mr. Zhan Chengfu from the MCA to deliver a speech.

REHSREANR . ERTSAASERBREMAHE: SHNNSHPC. K, SAE
PREB|RMTTAL A RN BEA), RELEFEH!
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MARZBUS BT HAR !

Speech by Mr. Zhan Chengfu, Member of the Party Group of the Ministry of
Civil Affairs and Administrator of the State Administration of Social Organization
Management:

Dear Mr. Sun Zhigang, Secretary of CPC Guizhou Provincial Committee and Governor,
heads of international organizations, ladies and gentlemen, dear friends, Good morning!

After the preparation work at the previous stage, IMTA has successfully completed the
registration procedures with the Chinese Government. Today, the inauguration ceremony is
held in the mountain tourism province Guizhou, a beautiful and remarkable place where the
IMTA was initiated. This is a great event worth celebrating! Here, on behalf of the Ministry of
Civil Affairs of the PRC, I would like to extend congratulations to the official establishment and

inauguration of IMTA!
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From the convening of the International Conference of Mountain Tourism to issuing the
Declaration on International Mountain Tourism, and to initiating and founding the IMTA as
an international organization, CPC Guizhou Provincial Committee and Government has firmly
captured the opportunities of reform and opening up, in particular the important opportunity
presented by the “Belt and Road” initiative, and taken advantage of the unique natural
resources here in Guizhou and participate actively in and promote international cooperation,
take real actions and make active efforts, which all have achieved many results. The
establishment of IMTA is a newly emerging force. It marks that a new international organization
locates its headquarters in China and also means that China has a new platform for cooperation
and exchange in tourism access to the world. We have witnessed the whole process throughout
the preparatory work of the IMTA which has shown innovation, pragmatism and efficiency. And
we are delighted to see that the organization has obtained active responses and strong support
from travel agencies, enterprises and industrial organizations all over the world in the process
of its establishment. And we are holding high expectation for the future operation of IMTA.

Once the world gives China a chance, China will surely return it with amazing results.
We have reason to believe that with the support of the Chinese government and the joint
efforts of its members, IMTA will surely play an active role in communicating civilizations,
culture exchange and promoting friendship in the history of world tourism. It will showcase
vivid practice of peace, mutual trust, inclusiveness, mutual learning, cooperation and mutual
benefits. IMTA will further help paint a picture of harmony between human and nature and
perpetual sustainability.

International organizations are key players in global governance, and play a pivotal role in
promoting economic globalization and boosting economic integration. China is a beneficiary of
economic globalization with its development benefiting from the international community, and
more importantly a contributor. China is willing to provide more public goods and contribute
more Chinese wisdom and Chinese experience to the international community. We welcome
and support the establishment of international organizations in China to enable the international
community to promote win—win cooperation, strengthen fair and sound governance and push
forward balanced and inclusive development.

As the first international organization featuring mountain tourism in the world, we hope
IMTA will adhere to the purpose of “protecting mountain resources, preserving mountain
civilization, and promoting mountain economy to the benefit of the people living in mountainous

regions” , actively make innovations and progress together and gradually become a promoter
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of exchange and cooperation in international mountain tourism, a leader of industry standard—
setting, an enabler of ecological civilization construction and a participant in global sustainable
development. We expect IMTA to become a role model operating in accordance with the
concepts, standards and efficiency of international organizations, and make active contributions

to the healthy development of international mountain tourism cause.

EFA: BB EMMTENEENA, EHAPNMUNBWHETENEE, mERuEE
SR ERUMEIRARENS EXN ER LHOFKE S ENARIEL T HEMER, BILNEEN
MEEERNITE, —PHEEFE. TEHLRE, B LMRFKEENESHRGE,. 252K
W FEEELRBE T, REZLARNNRELSEAR, IRERNSENTHESHS
SRR BERARE NS,

MEERESETEBAEERENHTT, ARNKASELIET, ExRERAHET
EFtE RO E LA — P 2R, NERLMROFRKEZZ THE. Mz TEEAT TS5 0t
SHMRENZH, HMNIEERE! TEHABEZRFEHIDIEBKER,

Moderator: Thanks for Mr. Zhan’ s important speech. He has set out his expectations
and requirements for the future development of IMTA from the perspective of China and
economic globalization and international governance. There are several noteworthy ideas he
mentioned in the speech. One of which is the balanced, inclusive development. Specifically,
IMTA should contribute to the balanced and inclusive development of global governance and
economic globalization, enabling all peoples to share the fruits of development. I believe our
future work will continue to be strongly supported by the Ministry of Civil Affairs.

As the competent authority responsible for tourism, China National Tourism
Administration has given meticulous instructions and substantial support to the preparation
and establishment of IMTA, with a view to further promoting the development of tourism in

China and all over the world. We appreciate that a lot! Now, I would like to invite Mr. Du Jiang,
the Vice Chairman of CNTA, to deliver his speech.

ExRkEREIBKMINE: SHNASRIBIC. 5K, BENEETE, SABEE
B, BEMIT MBI, FESHMAFAAREEWARIMN A, HE L EERLHAOEE AR

AR, FOERENEEREEMFER[ KN EKARNM L R THAINNNE, KA TEAX
SN ER B ARSI,
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The speech by Mr. Du Jiang, Vice Chairman of CNTA: Dear Secretary and Governor
Mr. Sun, Chairman Wang Fuyu, Chairman Shao Qiwei and Secretary—General Mr. He Yafei:
It’ s a great pleasure for me to gather with you in the beautiful Xingyi of Guizhou, for the the
inauguration ceremony of IMTA. I would like to, on behalf of CNTA and Chairman Li Jinzao,
extend our sincere congratulations to the establishment of IMTA and also our warm welcome to
domestic and foreign guests.

It is well known that China has abundant mountains tourism resources, including
numerous natural and cultural heritage sites, national scenic spots and A-rated scenic
spots that are renowned for their mountains. Furthermore, Guizhou has made remarkable
achievements in recent years relying on its unique advantages of developing mountain tourism.
Mountain tourism in China is in the ascendance. Under such background, IMTA comes
into being in Guizhou, China at the right time. IMTA, as the first international organization
featuring mountain tourism in the world, seeks to protect mountain resources, preserve
mountain civilization, and promote mountain economy to the benefit of the people living in
mountainous regions. With its members spreading all over the five continents and covering
many sectors like tourism management, non—profit organizations, tourist enterprises, tourism
colleges and travel consultancies, IMTA has broad representation. Today, the members of
IMTA gather together to witness the establishment of IMTA, to jointly discuss the development
plan of IMTA and to seek a better future for IMTA. It is our hope that, through mutual learning
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and joint development and following the principles of equality, inclusiveness and cooperation,
IMTA will strive to be a platform for international communication and cooperation on mountain
tourism, a platform for studying the development of mountain tourism and creating more
relevant new theories, new standards and new methods and a platform for protecting mountain
tourism and promoting its healthy and sustainable development. I also sincerely hope that
IMTA can give attention and support to the development of Chinese tourism. Besides, as the
competent authority of the tourism industry of the country where IMTA has registered and
located, CNTA will support the construction and development of IMTA as we did before.

Finally, I wish this event a complete success. Thank you!

I%A-@%ﬁ%%@ﬁﬁiﬁmﬁﬁo@fﬁﬁ$h@ﬁ (] o LI St R 8 5K 28 BE 6% LA
%, BR. SENBWITEAZRTFE . IRFE. RIPMENFE, TR MFamER, &
m%%EEGOWWHJOAMéEIﬁMﬁKm% MEZELET, HREENDESOERAE
"M, EMEBZEABUTB I ERIRICHEE /. &wﬁ%ﬁim%ﬁﬁﬁ XA EFRIEER,
WEAERNINSTTIF TATRIG 7T, FAREINEKARE M. APE. AR
Kol A RIRHE— BT E. AEBIBRMNEE B A EBEER,

Moderator: Thanks for Mr. Du’ s brief but important speech. He expected that
IMTA could follow the principles of equality, inclusiveness and cooperation and become
the platform for communication, research and environmental protection. We will keep the
mission of completing these three functions in mind. Thank you again, Mr. Du Jiang. As an
essential founder of IMTA, Guizhou Province will be the place where the headquarters sits.
With extraordinary insight and courage, Guizhou provincial Party committee and government
determined to conceive and establish an international organization called International
Mountain Tourism Alliance. Now we finally pull it off with support from domestic and
foreign parties. I believe our IMTA can provide an effective platform for the development of
mountain tourism in Guizhou, China and all over the world. Now, I would like to invite Mr. Lu

Yongzheng, Vice Governor of Guizhou Province, to deliver his speech.

ENEBBFRIERAEREE: SHENBLEK. SWNEF. BENIEIRK. &
B wEAEEN. BEMAR L4454

AMEERBRBENEGTZETD, FESHKAAKBRERAZEWNNN, HELIEER
LR BA SR IE TR S, X EBRAO L SR — &S, hERMNRFRBELE EN—HARENE
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Speech by Mr. Lu Yongzheng, Vice Governor of Guizhou Province: Good afternoon!
Dear Secretary and Governor Mr. Sun Zhigang, the Chair of the conference, Vice Chairman Mr.
Du Jiang, guests, friends, ladies and gentlemen.

In this beautiful autumn of harvesting hope, it’ s glad to meet you again in Xingyi to
witness the formal establishment of IMTA. This event is very important for the international
tourism community and a big, joyous occasion in the history of Guizhou tourism. Entrusted
by Mr. Sun Zhigang, the Secretary of CPC Guizhou Provincial Committee and the Governor of
Guizhou Province, I would like to, on behalf of People’ s Government of Guizhou Province,
extend warm congratulations to the establishment of IMTA and sincere welcome to the guests

who have travelled so far, pay my highest tribute to those who have been devoted to promoting
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the development of international mountain tourism all these years, and express our heartfelt
gratitude to the friends in different sectors of the society who care about the development of
Guizhou Province.

To adapt to the trends and developments of the time and tourism, Guizhou Province
proposed the idea of establishing International Mountain Tourism Alliance in 2015 and held the
Ist General Assembly of the Alliance in last September here. Since then, with the expectation
of our members and all sectors of society, we went all out to promote subsequent registration
and preparatory work at the Secretariat. In this June, we completed all the registration
procedures. IMTA has officially become the first international organization in China whose
headquarters is not in Beijing, and also the world’ s first international organization featuring
mountain tourism.

The preparations for establishment of IMTA cannot be completed in such short time
without the careful guidance of relevant government departments and units, including Ministry
of Civil Affairs, CNTA and Chinese People’ s Institute of Foreign Affairs. It would also be
impossible without the industrious efforts made by members of Preparatory Committee for
IMTA and founding members. I would also like to, on behalf of the Preparatory Committee for
IMTA, express heartfelt thanks to relevant national departments, international organizations, all
our members and all staff of Preparatory Committee Office.

Guided by ecological civilization, IMTA aims to protect mountain resources, preserve
mountain civilization, and develop mountain economy to the benefit of the people living
in mountainous regions. It is committed to building IMTA into a platform for setting and
publishing international mountain tourism standards, for attracting investment in and
cooperation on mountain tourism, for developing and promoting mountain products, for research
on the mountain tourism industry and for facilitating international cultural exchange and
serving its members. With the guidance of Chairman Dominique de Villepin, the efforts made
by the Secretariat, the support from domestic and foreign parties and the active participation
by all members, we believe that IMTA will make a positive contribution to promoting the
sustainable development of mountain tourism, sharing the thriving business opportunities
presented by mountain economy and boosting the global tourism economy.

Guizhou, as the location of IMTA’ s headquarters and the Secretariat, will spare no
efforts to serve IMTA by strengthening the collaboration and communication between IMTA
and its members, so that the ship of international mountain tourism can ride the waves and

forge ahead, heading for a better future. In the end, I wish the Annual Conference a complete

_18_



\J = 3
[\ATA st
success. | wish all friends an enjoyable and wonderful time in Guizhou. Thank you!
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Moderator: Thanks for the speech of Vice Governor Mr. Lu Yongzheng. He has always
compared himself to an operator of preparation for establishment of IMTA. Indeed, he had the
most frequent contacts with us in the preparation stage of IMTA and gave us the most beneficial
advices. Also, we would like to extend our special thanks to Mr. Chen Min’ er, former Secretary
of CPC Guizhou Provincial Committee, Secretary of CPC Guizhou Provincial Committee and
Governor Mr. Sun Zhigang, and relevant provincial authorities including Guizhou Provincial
Committee, People’ s Government of Guizhou Province, Guizhou Provincial People’ s
Congress and Guizhou Consultative Conference. Thanks the leadership of Guizhou government.
It is your strong guidance and assistance along the way that has helped shape the good start
IMTA has achieved today as an international organization. Therefore, I would like to, on behalf
of IMTA Secretariat, appreciate you, leaders and guests present here, for all of your best wishes
to and great expectations for us. You will not be disappointed.

Now, let’ s proceed to the next session of the ceremony. I would like to invite the
following guests of honor to go on stage to unveil the International Mountain Tourism Alliance:

Mr. Sun Zhigang, Secretary of CPC Guizhou Provincial Committee and Governor of
Guizhou Province, Mr. Wang Fuyu, Chairman of Guizhou Committee of the Chinese People’ s
Political Consultative Conference, Mr. Zhan Chengfu, Administrator of the State Administration
of Social Organization Management, Mr. Du Jiang, Vice Chairman of CNTA, Mr. Wu Hailong,
President of Chinese People’ s Institute of Foreign Affairs and Mr. Shao Qiwei, Vice President
of IMTA.
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Moderator: Please take a seat, dear leaders. Finally, Mr. Shao Qiwei, Vice Chairman
of IMTA, and I will award the certificates to Council members. Since the time is limited, it” s
impossible to award certificates for over 100 members one by one. So, there are eight arranged
members and Council members as representatives to come on the stage and receive their
certificates, and the rest will be distributed to you after the Conference. Now, I would like to
welcome these eight representatives on to stage:

Mr. Francesco Frangialli, individual member of IMTA, Council member, Honorary
Secretary—General of UNWTO and Adviser to Guizhou for Tourism Development, Mr. Wei
Xiao an, individual member of IMTA, Council member, a well-known Chinese expert in
tourism economy, Ms. Martine Feny, representative member of IMTA and Vice President of
World Association for Hospitality and Tourism Education and Training, Mr. Isidro Mateo
Rodr i guez Cuadra, representative member of IMTA and President of the Competition
Committee of International Slackline Association, Ms. Vlasta Brozicevic, representative of
Council members and General Manager of Croatia Terme Selce Health and Sports Center, Mr.
Mark Tate, representative of Council members and General Manager of Cairngorms National
Park, Mr. Yuan Hao, representative of Council members and Director and Vice President of
CYTS, President of Bravolinks Integrated Marketing Co., Ltd and Mr. Zeng Hui, representative

of Council members and President of OCT Tourism Investment and Management Co., Ltd .
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Vice Chairman Shao Qiwei, please come on to the stage.
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Moderator: Thank you! Vice Chairman Shao Qiwei. Today, only relevant representatives
can come on to the stage to receive their certificates as our community of members is growing.

This ceremony marks the formal establishment of IMTA, and opens a completely new
process. Supported by the Council members both at home and abroad, we will create a new
landscape of international mountain tourism with high aspirations and industrious efforts. We
welcome more tourism-related organizations, enterprises and individuals to join IMTA and
engage in our activities. Let’ s join hands to create a better future for international mountain
tourism!

That’ s all for today’ s inauguration ceremony. Thank you all!
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Council Meeting of IMTA
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Event Name: Council Meeting of IMTA

Time: August, 15, 2017

Place: 3rd Floor, International Hall, Xingyi Falcon International Conference and Exhibition
Center, Xingyi City

Moderator: Shao Qiwei ,Vice Chairman of IMTA
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Moderator: Good morning, Council members and Secretary—General!

Now I call the First Council Meeting of IMTA to order. Chairman Mr. de Villepin is
unable to be present at the meeting due to a scheduling conflict. According to the Statutes of
IMTA Council, I will be chairing this Council Meeting.

Last 21 September, the First General Assembly of the International Mountain Tourism
Alliance was convened here. Today, we meet here again in Guizhou. On behalf of IMTA and
Chairman Mr. de Villepin, I’ d like to extend our deep appreciation and welcome to all the
Council members for attending this Council Meeting despite of your busy schedule. Some
Council members even come here in spite of illness, which impressed us a lot.

Over the past period of time, through tireless efforts and intense work, all the colleagues
in the Preparatory Committee for IMTA have worked hard in accordance with the laws and
regulations of PRC on the establishment of international organizations and completed all the
follow—up registration proceedings for IMTA with the support of Ministry of Foreign Affairs,
Ministry of Civil Affairs, China National Tourism Administration, CPC Guizhou Province
Committee and Guizhou Provincial Government as well as the generous support from all the
members of IMTA. The inauguration ceremony of IMTA held just recently officially declared
the establishment of the IMTA. Upon the completion of the pre—stage work for establishment,
IMTA is now going to proceed with its routine work. The Secretariat, under the leadership of
the Council, will also push forward the work according to the Statutes of IMTA as well as the
annual plan.

There are four agenda items for this Council Meeting: First, we are going to brief you
on the subsequent preparatory work of the IMTA since the General Assembly of IMTA in
last September; secondly, we are going to deliberate the Plan for the Establishment of IMTA
Secretariat; thirdly, we are going to review the three—year work plan of IMTA; and fourthly, we
are going to review new applicants for accession to IMTA.

The Council of International Mountain Tourism Alliance comprises of 35 Council
members, including 30 institutional Council members and 5 individual Council members.

Wanda Tourism Holding Company naturally withdrew from the membership since it was sold
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to another institution as a whole. Therefore IMTA Council effectively has 34 Council members.
Today, totally 23 Council members are present at the meeting, including 19 institutional
Council members and four individual Council members, which is above the two—thirds
threshold of a quorum required by the Statutes of the International Mountain Tourism Alliance.

Next, we’ 1l proceed with the meeting according to the agenda. First, let’ s proceed
with the first item on the agenda. Please welcome Mr. Fu Yingchun, Executive Director of
Preparatory Committee Office for IMTA, to report on the follow—up preparation of IMTA to the
IMTA Council.

EFRLLEARAEX BB E SN T (T EINE.
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Fu Yingchun, Executive Director of the Preparatory Committee of IMTA:

Dear Council members,

Entrusted by the Preparatory Committee for IMTA, I’ d like to report on the follow—up
preparation of the IMTA to the IMTA Council.

|. Registration proceedings for establishment of IMTA

The “General Assembly of the International Mountain Tourism Alliance” held
on 21 September, 2016 successfully wrapped up all the main agenda items for IMTA’ s
establishment and achieved significant milestones. Following this, the preparation for the
establishment of IMTA entered into the follow—up stage for state approval and registration.

On 7 February, 2017, IMTA was approved for establishment by the State Council
of the PRC. In accordance with the relevant provisions of the Chinese government on the
establishment of international social organizations, the Ministry of Civil Affairs and the
China National Tourism Administration required the Preparatory Committee for IMTA to
hold a General Assembly after obtaining approval for establishment to perform relevant
voting procedures. As “the First General Assembly of the International Mountain Tourism
Alliance” held in September last year had completed the pre-voting and electoral procedures.
It was then agreed that the voting of the General Assembly and Council on the IMTA Statues,
Council membership and leadership of the IMTA would be conducted by correspondence.
From 24 February to 24 March, the Preparatory Committee for IMTA spent one month
sending letters of opinions to 111 members of IMTA by correspondence and received voting
opinions returned by 70 institutional and individual members; out of the 35 members of the
Council, 26 members returned their voting opinions, both of which met the quorum for voting.
Engaged by the Preparatory Committee for IMTA, Zhongchuanglian Law Firm monitored and
supervised the whole process of the IMTA General Assembly and Council meeting conducted
by correspondence to ensure standardization and authenticity, and confirmed the voting was
effective after review. On 31 March, the IMTA Preparatory Committee submitted the Legal
Opinion of Guizhou Zhongchuanglian Law Firm on Holding the Inauguration Assembly and
General Assembly of the Council of the International Mountain Tourism Alliance (IMTA) by the
Preparatory Committee for IMTA through Correspondence to the Ministry of Civil Affairs. Upon
review and approval, the Ministry of Civil Affairs and China National Tourism Administration
initiated the registration process of IMTA.

On 9 May 2017, the Ministry of Civil Affairs issued the Reply on the Establishment and
Registration of the International Mountain Tourism Alliance (MH [2017] No.100). On 26 June,
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the IMTA completed all the registration procedures. On 30 June, the Ministry of Civil Affairs
issued the Registration Certificate of Social Organization Legal Person to the Preparatory
Committee for IMTA. By this time, over nine months of efforts since the First General Assembly
of IMTA in last September, IMTA successfully concluded all the follow—up preparations and
officially became a legal international organization registered and established in China.

Il. Preparation for the establishment of the Secretariat

According to the Statutes of the International Mountain Tourism Alliance, the Secretariat
is the routine administrative body of the IMTA. To ensure orderly operation of the Secretariat
after the official establishment of the IMTA, the Preparatory Committee has drafted the Plan for
the Establishment of the IMTA Secretariat (draft for review) based on international standards
and with reference to the operation models of the relevant international organizations. The
plan includes detailed provisions on the structure, functions, staffing and responsibilities of
its in—house organs. The Plan for the Establishment of the IMTA Secretariat (draft for review)
has been submitted to the IMTA leadership and the relevant authorities for approval and
opinion solicitation. In accordance with the operation rules of international organizations
and the relevant legal provisions, the Preparatory Committee has drafted the Rules for
the Work of the Secretariat of the International Mountain Tourism Alliance, and engaged
PricewaterhouseCoopers Information Technologies (Shanghai) Co., Ltd. to draft the Fiscal
and Remuneration Management Policy of the International Mountain Tourism Alliance,
which specifies the operation rules and internal control mechanisms for the IMTA Secretariat.
Consistent with the purposes of the IMTA and in light of the practical needs for construction
and development of the Alliance, we have drafted the Three—year Work Plan of the
International Mountain Tourism Alliance (proposed draft) with the aim of building the IMTA
into a platform for cooperation and development through innovation based on the opinions
of the experts of international organizations, putting forward the general approach to and
objectives for the work of the IMTA in the next three years. We have also conducted necessary
study and made liaison efforts to facilitate the establishment of the Secretariat and operation of
other work.

[ll. Preparation for the annual meeting

According to the norms for the establishment of international organizations and the IMTA
Statutes, the Inauguration Assembly and First Annual Meeting of the IMTA is scheduled to
be held in Xingyi, Guizhou Province on 15 and 16 August, 2017. Upon the instructions of the
Preparatory Committee and IMTA leadership, Preparatory Committee Office will firstly work
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out a detailed plan, collect the required member information, prepare various documents and
meeting material, and complete the basic reporting and liaison tasks. Secondly, Preparatory
Committee Office will deal with matters relating to meeting participation and reception of
members. Before the time of this Meeting was confirmed, we sent pre—notices to Council
members on 18 May in advance and have actively followed up and confirmed with members
and information feedback. Thirdly, Preparatory Committee Office will work on the design of
agenda items. Before the Meeting, we were designing the agenda of the IMTA Council as well
as forum topics and content of the annual meeting. We have also communicated and consulted
with Council members for their opinions and feedback to ensure productive results of the first
annual meeting while working on the design of plan for the inauguration ceremony of IMTA.
Fourthly, we will bring in new members. Aiming at structural improvement, level enhancement
and space expansion, we sent invitations to some of the major Chinese and overseas tourism
groups, leveraged all possible channels to explore member resources, so as to gradually expand
the IMTA membership. (There are 15 new members who have submitted their applications for
Council members to deliberate.)

It needs to be noted that according to the law, before IMTA completes the registration, it
is not allowed to engage in any activity other than the preparatory work. Therefore, for some
period of time after the first General Assembly, the Preparatory Committee for IMTA’ s
main task has been improving and completing the registration and the establishment of the
Secretariat. The preparation and establishment of an international organization is a complex
and systematic project. China has strict requirements and examination and approval procedures
on the establishment of international organization. The preparation and establishment of IMTA
is a groundbreaking endeavor that requires a high level of expertise, involves a wide range
of factors, and has demanding requirements on details. Thanks to the concerted cooperation
of our founding members, especially the strong support and meticulous guidance from
the Ministry of Civil Affairs and China National Tourism Administration, the Preparatory
Committee for IMTA have successfully completed all the registration procedures and ushered
the IMTA into the world stage despite the difficulties and problems, making IMTA the only
international organization dedicated to mountain tourism and the second international tourism
organization established in China. At this point, the Preparatory Committee for IMTA has
fulfilled its historic mission. To us, the creation of an international organization is a brand new
pioneering enterprise with no example for reference or model to replicate. Moreover, due to the

constraint of time, manpower and experience, errors and mistakes in the course of preparation
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are inevitable, which we hope can be understood by all the Council members. We’ d also
like to thank you all for your meticulous assistance and strong support throughout the whole
preparation process.

That’ s all for my report. Thank you!

FHA: FENEREARRNEREXNAZTE, FEARKMESHEABEREE ™
BOAE. FENER, KANER TERSBPAREHE, BRTBIPEALIRT. ME
ZEB. BFEE. BUERATHRROESMRNIZFZN, KEEZZRIRENEIKE
2, M7 REMN. BBNEERRETNIE, N ITIEREENMN, TUUEREERFHHF

D HYRT |
THHTE TN, FEKEAMPAERHT R, BREAM BRI E AR BB BAEH
S ES VNN

Moderator: The preparation and establishment of an international organization is a
complex and systematic project. China, as with other countries, has strict rules and procedures
for the establishment of an international organization. Since the start of IMTA’ s preparatory
work, in addition to meticulous guidance and strong support from relevant Chinese authorities,
Guizhou Party Committee and provincial government, Council members and the membership ,
all colleagues of Preparatory Committee for IMTA and Preparatory Committee Office have also
done a good deal of meticulous and even difficult work, which is highly effective. It can be said
that the work of Preparatory Committee for IMTA and Preparatory Committee Office has been
completed successfully. I propose we express heartfelt thanks to Mr. Fu Yingchun and all the
staff at the Preparation Committee Office with warm applause.

Now we move to the second item on agenda, which is the deliberation of the Plan for the
Establishment of the IMTA Secretariat. Mr. He Yafei, Secretary—General of IMTA will report

on this proposal to you.

EFRLLMBARAFEX BRRG A (AITAE . IS ASIHERI £ /E

BB,

SR EFIERXA 7 ERLMARIEEK R, (EABKRENDFONAMPALERNBFRIER S
B, A THREBMPORRTRIE, REFKBENERANMBLRENSTIZHEE, BIE
ZWET I PANERFR, A AR TFEEBRLALART, FEXH, XMHEFER
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FEERZUH, BB MRS, BRREW.

FANEMBLCENEEN AN TERNE, SKRENR%. BTRERBEK—
A BEMBIK, FIABIRENT, DIAEEBTHNITIEAR, FAINERTESR, Il
WEBRRXNHE, EbRLMAEE M BN TSN, FATRRTHRK—A, T8
PBREEMBKES, AFRPANESTIE, BIMNFREMBIKWA, sABAKIR, XA
=— TSR,

MITAERENAIEF & TIETFRSKERIKE, JEERT—LEAR, SREAKANLB
K, WERRBHELEFLE, EARBBBANITHBR, MENTHRZFORES TIENE
WHETE,

BEEFRRERMNERBEENEK, AEBERMNKFDIZNSK, BEKEZEZRS
NEMPITEE, BEREFRBEE, TEEORE, ARXRDBRET, JRGEMEEELE
BEXEARL PN B TIER ST AREIRG,

BT, BRBRBAEEADWPK, REEVNEEENERFLARZRSHNRIKAS, 4
LTEIBK, SNRFDSEISKHFEMBK, ARRKAZEZRSHONENEIE, AFREE
S5EEERNPAAEE M TRE TE, REERZEBLEENASTARIEN, MTREZT
B, BIFEET AMUNENTERE, BEATHDIK, BB IIFFFHNALE, FAMIIEX
M NARBHREES,

BN, RERB—T, BREMICEARKBUWBICMER, FNIEURM,

TE—EBBIKIAE, AAELTNZR, MPMEREUVUETIENTE, TR, ¥
BEGRERF, REESES

EMHARARMURBAMARS, BEFSHI. BHAK!

Mr. He Yafei, Secretary—General of IMTA: Thank you, Vice President Shao Qiwei.

Dear Council members,

This morning, we officially inaugurated IMTA. As the executive office of IMTA, the
Secretariat also needs to start its operation today. To ensure that the Secretariat starts its work
as soon as possible according to the Statutes of IMTA as well as the operation needs of the
Secretariat’ s internal organs, we have already prepared a proposal for the creation of the
Secretariat, which can be found in a booklet which has been distributed to you in both Chinese
and English. T suppose not much explanation is needed here for this proposal. Here I want to
make an additional nomination for you to deliberate.

Since the Secretariat has moved from the preparatory stage to the officially operational

stage and today is the watershed. But we only have the Secretary—General appointed so far.
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That’ s me. So, I need aides. I need capable staff to support me. Based on practical needs
of our work, I propose, for the time being, to add an Executive Secretary—General for IMTA
Secretariat at the Deputy Secretary—General level to take charge of the routine work of IMTA
Secretariat and two Deputy Secretaries—General. That means the Secretariat’ s leadership
have four officers.

We looked through the profiles of a number of candidates in terms of competence and the
performance during the preparation of IMTA. As the Secretary—General of IMTA Secretariat, |
officially nominate Mr. Fu Yingchun, who just now reported to you on the preparation work, as
the Executive Secretary—General.

Mr. Fu is the former Director—General of Tourism Administration of Guizhou Province
and now serves as President of Guizhou Tourism Association and Executive Director of IMTA
Preparatory Committee Office. He is highly regarded in the tourism sector, has strong capacity
for his work and a lot of connections. I believe he is competent for the position of Executive
Secretary—General of IMTA Secretariat.

And T also nominate Mr. Wu Mai as Deputy Secretary—General. Wu Mai currently serves
as Associate Counselor of Guizhou Tourism Development Committee, equivalent to the Deputy
Director—General Level, as well as Vice President and Secretary—General of Guizhou Tourism
Association. He is Deputy Director—General of IMTA Preparatory Committee. Mr. Wu Mai and
Mr. Fu both have done a lot for the preparation of IMTA. Mr. Wu Mai is very capable and has
done a lot of good work under the leadership of Mr. Fu. On almost every measure, I think Mr.
Fu and Mr. Wu Mai are good candidates for Executive Secretary—General and Vice Secretary—
General. So that’ s my two nominations for the Council to consider.

In the meantime, I should note that Mr. Fu and Mr. Wu will not receive any compensation
for their position as Secretary—General.

And there is a vacancy for another Deputy Secretary—General. The Secretariat will
later make the nomination based on the needs arising from future work, perform the relevant
procedures, and report to the Council.

This is the proposal and nominations I’ ve put forward for your review. Thank you!

FEA: Bl ARPAERTR, BERARIESE, ARBHTARLIBLARK,
BB XA BACN A M BAAERZANE, THERRBKPANATHBIK—A, BIFERAE
MBI, BENE, ITHBIKRRZHDELLE, MMM T NR, BRBKHNARRRIESE
Fo BAR—HEIW, EAE—NEMPKENTER, RI\IIEFELMIEH, BHELELEREL,
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Moderator: The Plan for the Establishment of the IMTA Secretariat has already been
distributed to the Council members. Do you have any comments? And please consider the
candidates for positions at the Secretariat that Secretaries—General nominated just now,
especially one Executive Secretary—General at the Deputy Secretary—General level and two
Deputy Secretaries—General. Mr. He Yafei nominated Mr. Fu Yingchun as the Executive
Secretary—General and Mr. Wu Mai as Deputy Secretary—General. Another Deputy Secretary—
General has not been nominated for the time being. But it” s going to be added as we go

forward based on the needs of the practical work. Please make your comments.

FRRAFRERRL - FRRANNF). TR AM B L, BERZBLLE, WRRNTHRAE T
HENAKBCEERMT T, BRIUERE —LFE, %iﬁﬁfﬁEﬁA%Wﬁ,ﬁE%
FBERENITEBUEN, FABETEHNXFUXPETRBEFN R, ROMELETELE
Hﬁb—@ﬁ REFHEI+NERN, ERNART —FZHNERTHAMENEG. WER

BHANTTREARK, KA TIE, ASRITEST, FIHENARARERF L, TREZE
@L,@Km&%%hmﬁii,%%bm%@igoﬁﬁ%%ﬁ%%&%%ﬁ%%%ﬁﬁﬁ%
%IW,%%AEAE%$ﬁ%%EWIW%—@ﬁN BRESKTIHE,

RTABA, FREENTHIBRMNFIIRZAIZW, RFEBRDEDELENRES, X
MUFEEE, MAMBEKEEALNTEEATLETFEEENER, 2 A%%MA%O
MBI, BFEHX MR

BB IFEIFERRCENR R WBMNIZET WHMERR L, FMBMT I, KRS
=PRI, BEARBKANTE, 2HRERPALTIE, ERNERZEE, FIENITEERE
FZEHRME, TRRMALERS, EERARBMMNBET VRN IIE, Mz HRM, 2—

SN, AT, BRBEBEANAER,

XAQQ%EEE%EM%oﬁEﬁ%ﬁWNﬁ,iﬁﬁﬁﬁ HRNBEHE. FHRPEREK
BAl%, BREERREAZREZ . RRF/EA—NERFRNKAR, 2D PIFBUFAR, FHll—
EE%L&Iﬁ%mh?ﬂ oﬁmﬁﬁﬁm—%iuo

U ERINER, ZOEBIITEMAEGES T ENEE, RAXZRRAN MRER(1E
BIEZHN=R, URMNMNBBEIAENER, RNV ZREERSEER. IUXE—MEEE
RE, RO IEXERB RSN FITE.

Francesco Frangialli: | would like to congratulate the Secretary General and Mr. Fu

for all the work you have done to complete the formalities and to have announced the IMTA
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becoming operational. However, 1 have some other opinions. When we were together last year
here, I saw that that work has been done already because IMTA already received the support
from the Central Government of China. And I know this in China as in many countries. But
still it has taken one more year to finalize everything. And here, I hope that now we can move
forward. Moving forward is not on procedures even it’ s important, not on the legal text, not
even on the organism of the Secretariat, but on the activities. Maybe I should make another
intervention. Later on the activities, in any case, | will speak about that this afternoon during
the Forum.

Concerning the Secretariat, Chairman asked for filling an election. I really welcome the
nomination of Mr. Fu Yingchun as the key person for the creation of the organization. He has
been the central person. And even the existence of IMTA is because of him. So I support your
suggestion Mr. Secretary—General and I welcome also your proposal concerning Mr.Wu.

Now it seems that the Secretariat should be professional and should be international.
Professional, I am not in favor of your suggestion that the Deputy Secretary—General should not
be paid, I think he should be paid. We say in my country in France that every work deserves
a salary; they should be paid not in huge amount. But still, if you want them to do professional
work, you should pay something in exchange. Consequently, I would like to see the choice of
people.

This organization has to become real international. I felt uneasy at the opening ceremony
when I see the noisy inauguration of the break. If you want to be an international organization,
even at least non—governmental, you have to have this international feelings and attitude. And
this is to be effective, I think, within the structure of this Secretariat. So these are the comments
I would like to make on the stage. And I hope to listen to the opinions of others about the
activities because it is fundamental. If you want to attract your members and if you want keep
relation with the existing members, you have to provide services in exchange. So this is a more

important thought that we have to discuss here and in the other events of the Conference.

Thank you!

FHEA: GBEBEBIINFISEL, MENKSEEFRFARNUBK, WEESHEMPK,
BREBERN. Wi, SMEBAHTATELRNE L,

Moderator: Thank you, Mr. Frangialli. Mr. Frangialli is the former Secretary—General

and currently the Honorary Secretary—General of UNWTO. He is very experienced. Thanks for
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his advice. Any other comment?

FEMRFINS: AEREREDSIISK, HAERBIE, XRXSIMEWAFFERE, HFRSH
AEERANWSHEZIFFNEDN. fla0, TELILEFERS, AMUAERENBILIA, 1
MANREZ AHZDBRER, T ELERETNEE, Fit, NEERBTEERMEMBE
A ZRER AT, REETRIFEILRHBX, ERLAMEREFLIESR, FAXERN
2EEN. T2, REEEFHEFMMNEXZ A1, HFLANMMEKRR, tE2ETREZEE, &
BRELHN - ERTR. WEREILMOEE. ZEH. BB, THIBEEEW. BEERED
PLA T O L, FERERFRAMES, RN TRSEHE, B, HENFLEHNER
AT BURANEX AR AR, WERINEBRERIER B

Thai Travel Agents Association (Anake Srishevachart): I am the former president
of Thailand Tourism Association. And now I am the Chief Adviser. I’ m very happy to have
this opportunity to participate in this discussion. Mountain tourism in different countries and
different parts of the world is very different. For example, the northern part of Thailand used
to be very poor, so people in that part of Thailand, many of whom are ethnic minorities. They
used to have a very hard life. So they primarily depend on the trade of heroin and other drugs
for livelihood. The King of Thailand came to the northern region of Thailand. And he asked
the local residents to stop growing drug plants because it” s really damaging. So the King of
Thailand told them to change a livelihood and he told them to grow fruits. And also he built a
lot of gardens including one of the royal palaces in northern Thailand. Now the northern part of
Thailand is really beautiful with flowers, gardens, palaces, temples. Even the tea plantation has
become a tourist attraction. Many of Chinese tourists go there. And we did a lot of promotions.
So I really hope that we have full knowledge of the different local contexts in different parts of

the mountain regions so that we can exchange our experiences and information.
EE;%':A i%ji%j/ﬁ_\-lﬁa ﬁjﬁ_ﬁ;ﬁﬁio
Moderator: Thank you. I’ ve been there myself.

BAREER TS : FkARAER, KERBRKEE B, AR LHER, —
HERMLMIOFEMRE, FNBEAXTT ERRHE LR, Ehr EBRE XTI
WiklE, BRMERRKE, REWMEEINERRNE, BNERIFEFTFE, TNET LK

_34_



[\'sTA mrusesmsse

HHLRZZR TN F, BagfiX R Ebr LA R A AT, 7P EBUTAI SR B RS
RGO BRENEREHRENRIESE S, UBERHTRRBRAX —EIE,

Nepal Association of Tour & Travel Agents (Madhu Sudan Acharya): I’ m from
Nepal representing Nepal Association of Tour & Travel Agents. It is known to all that Nepal is
a typically mountainous country. Tourism of Nepal has really initiated by the mountain tourism.
And we have been set up a good example of tourism, of promoting mountain tourism in Nepal.
Seeing that many areas are mountainous areas, we started tourism in Nepal. Although we have
to do a lot more, we have much experience in how to promote mountain tourism. And I would
like to thank IMTA, and Chinese Government and the Government of Guizhou Province for

including Nepal as a Council member. And we can do a lot for the days to come.

Thank you.

EFAN: BARBILZLMHRFELRE, REEZR, XMWER R HANEZETT AR
FAN A R INATR BB BB RAR, FEEE TEERNELMNZI, £ —MUE,
W= F TR R RZ R,

Moderator: Thank you. Indeed, Nepal starts early and has a lot of experience in mountain
tourism. This agenda item is to discuss the plan for the establishment of the Secretariat as well
as the nomination of its Executive Secretary—General and Deputy Secretaries—General. In the
next agenda item, opinions and suggestions on the nature of work can be put forward when we

discuss the three—year plan.

EfRREZARER . UL, ZREFRREZARARNEIKE TE, TE BN EE
RIZ AR BRI T, HAAZHE—TERNCOARETIE, MBLNTERBLEEEE,
BMWMEL70Z M n=E, BBALTHEFRERKR, ERATNGOBEECHNAESHRME, LWNEHER
B, WMBPAMRERERNL, HSHT, ATARXMERAE, £ 7 TERE, BIFH
BAINA SR AR R T EBRIERIRR, AN MBLANTIE, NIV T/EA, WHAHS
KIEETEAR, RNOBBLERERMF, ETENTESR, BPMEEMRBIIEAR,
EAHETHEMN. WL ECHERE, mEEEExER, RNESIHEME MR
&, FAMRBEEMERXAF—MERE, AFERMPSIL, IHFHMEBREECNERRE,

FIAZRBREZ R CHNLEN, RATRERRAMNEBFEEEE T XF, FrlENE
WHEFEMRBEENTIERE DABRRNIZERE S, BREM 7B, FURFEXMIEME
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BETLIE AN —DEBREARFKRE LRV, LR EEAFEMINIE, T2FEE— B ANz
EHIBN, SEMBA, FARNABMEZER A TP KAIRIN, WP LEDELEEXFE—)
LA HFRGS T RZTRE T,

FIENERIHEAEEE LE, RANEEE FHNNK, BAEY MM —L£ERB
B/NE, BNBREERN. XNHEREENERME, RABNDIEBERRRKHN TIER
M, RAGPAEECHIE, TSIERENERARZELRE, ARBLTIEEEE
E, XERUENEL . AR

International Organization of Folk Art (Chen Ping): [ am Chen Ping, Vice President
of International Organization of Folk Art (IOV). I’ d like to discuss the question raised by
Mr. Frangialli just now. I” m working for an international NGO. Indeed, the Secretariat is
very important in an organization. We have more than 170 country members at present and
the Secretariat is a very important role. However, an NGO has its own deficiencies, such
as short of funding and all staff working as a volunteer. Therefore, quality of work may be
compromised due to insufficient information exchange. Just now Mr. Frangialli talked about
being international. IOV works in a way that Secretary—General appoints its own staff. For the
convenience of work, the Secretariat used to be situated in Austria. The Secretary—General
appoints their entire team for its routine composition. So how do we highlight the international
side? At the Council level, when we are deliberating on every project or agenda item, we can
leverage the convenience of Internet era to hold teleconference. This is also a way to highlight
the international nature.

So I think we should also taking practicality into account. I’ ve been cooperating with
Guizhou Provincial Government for six years and I’ ve been impressed by the capabilities
of Mr. Fu and Mr. Wu, so I do have my faith in them. If this organization hopes to become an
international and powerful one that makes a real difference in mountain tourism, it certainly
needs a strong operation team, which is the Secretariat. So, I agree and concur with Mr. He’ s
nomination of Mr. Fu Yingchun as the Executive Secretary—General to take charge of routine
work under the leadership of a professional team.

Its international nature is reflected on the Council Meeting level. As for project operation,
I suggest we set up some expert panels. In our organization, we do have some experience in it.
I propose to reflect internationality in this way because we have to consider the difficulties of
everyone. Everyone would have his or her own job and would not devote all their time to the

operation, so the work of the Secretariat is very important. These are my opinions. Thank you!
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EFAN: BN TR RNR LM — B

Moderator: Now Secretary—General would like to reply to the comments made just now.

AEE: FERGFSMNEL, BRESVESFRENEL, ZNOE, HEREN—THH
INFAEAL LA IR E Y — 8808 BESE T WL, ELWHEMIE, IR PABINERE T £ E
FRBLAMIRAE ERBSL . BABEFHAMAIR A REAIE D, TREIEZAEHFM. THNTH L
B, HEEMREERMVBRELNRT, AARAABZERNTFN. ZMHE, WBLHASERR
BHe, hESEIE, FN=UBRERITE, HMAREFNNBUEMIRBAL L AFM,
BRRKIERXA—D&LH, HAAEKREEMAIOMBLTIEARBHRLH TIE. FIRZRANE
EFHEVERERSF DKE, WPLNTIEARZOFHN, LRREMERERNMBIE—E,
BEAZHBMN=AEIRKENTF M, XEHRBEENE—Ro

BR, BHENERNE, BIRARE, BRELINA R, WBRATUREESHER
X7, ZER, BEROAHERMNKEMBL, REGFRINEEFZEAFNERME, BR=H
ERARERMERE. ETRELE, FFUBFIRE, BNNRTEISEEHERBAR T,

I, HEREHTE, RNBERHFELBEESNEIRA THEBLIMA, HEARA
B, BeARSkEEMERNAR, BUIFEEBE M ERUNEBL, REXISENE
FRtto

BARERL, Barkik, BHMNEERM—PERBKORG=ER, IPARKTEX MR
Rz E AN A RIB S, 555 |

He Yafei: Thank you for your comments. Let me respond to some concerns expressed by
Mr. Frangialli and other members. The first is about being professional. To be professional, our
Secretariat must be established based on the standards of international organization. I believe
Mr. Frangialli is mainly concerned about the remuneration and wage arrangements. Mr. Fu and
Mr. Wu have proposed not to receive any compensation themselves. I will do the same. For
the time being, the leadership of the Secretariat does not receive any salary, and we all work
voluntarily. We have voluntarily opted not to receive any compensation from the Secretariat, for
the time being. That does not mean that other staff of the Secretariat will not be paid. It” s not
the standard procedure or standard operating procedure of the Secretariat. The Secretariat staff
will be paid on a par with other international organizations. This is just referring to the three of

us. That's the first point to which I want to respond.
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The second is about being international. You are right about it. As Ms. Chen Ping said,
the Secretariat may be slightly different from the Council. I agree with that. But I also hope
our IMTA Secretariat can be as international as the Council. Unfortunately, it is initiated in
Guizhou, China so the staffs are all Chinese for the time being.

Again, I want to add that my intention is to have more international staff. So the
recruitment later on will be open to people from other countries. We hope to have a highly
international Secretariat to the greatest extent.

Currently, we have a vacancy for another Deputy Secretary—General. In my personal

opinion, I hope that vacancy can be filled by someone other than Chinese. Thank you!

EFAN: RIA AR BT $ B INA ST AR A — LRI, M7 — PN, HEWKTH
—MEEFHE, WRRBEAENEL, MARUMTERMBEY, WREAAFTHNEL, TUA
PHEERALZEMBKFFN TP

Moderator: Secretary—General He Yafei has responded to some of Mr. Frangialli’ s
concerns. Regarding the plan for the establishment of Secretariat, may I suggest we just agree
and adopt this plan in principle? If you have any other opinions, please send your opinion to

the Secretary—General or Executive Secretary—General in writing.

FREAINF . BOFARBAXF—MER, BNAERESER, BEEEHHAST, HNEX
BT BCHSIVEZNTARR, RMEBIHTERBZRBRNEL, BEREURANE LR
W, BNMRAERRIZIERIRE R, TE2EFESERNAHUHNANER, SAHREFENE
W, BB ESWBAERZN—DTTRMEN, BEERHATHEUGHIL—LAISNEI BEBIE
Lo —MKIRARNEZSEW LR NVIZRE T Ko

Frangialli :I am not so much in favor of such a procedure. We have a Council here and
we expressed our opinions. 95% of us are in a completely shared point of view of the Secretary—
General. But if we have some comments, | think we should make these comments now and not
to send by mail afterward. We decide as the members of the Council today and we agree with
the proposal which is made to us about the structure of the Secretariat. But I don’ t like the
idea of sending exceptional opinions to afterwards. Nobody should be doing the meeting without

decision.
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FEAN: BEROEL.
Moderator: I agree with you.

BZ: BEGER, RNEERR T —LLLK, FALEEFEEXADEESEE /AT EH, —
N EFRERLMIOERKEAZE R, XR—PMEAFNEE, X2 —PERIENDE, £
— M EEEREMNE ARBUF R, FAXFRIathBrEkR, EREBNKHS ORI,
NETERER, ETEXNMERENEGERNEE, AERESBEE, FNNELBIINE BB
ME, FEAANBARKRKAZHNFE, ARKEHSW, MNBARDTAZLSHTMITR,
RXE—MIELREE, JERFABX OB, BRXZE TR IUE—NENEE, HxE
MBI AITRBKATFHFEXENA, BARMNBREC A, BREEXF, BEBEARE
2, AR S T, RNSBE—RIESFRER, HRha Ll MmN,

EMERTUEEROH, OFANFATERESHE, B—PULRM, F—4, FARK
MAEHTAEEFERZ, EREFEFRIOXEERE, B2IHE Rk, SERE, X
Mo FIAESEERFR L. #F EMTRBESHSE, X2 — B,

Wei Xiao’ an: For running an international organization, we have accumulated some
experience and it actually involves two aspects. First of all, it’ s about the funding issue of
IMTA which is an inevitable and stage—specific issue. At the first stage, it shall be funded
by the People’ s Government of Guizhou as IMTA can not get started without the funding of
Guizhou. However, the long—term support from the provincial government is also a problem.
It is not about how much we get but about whether we use money reasonably. As for now, it is
difficult to some degree. If our funding is included in the budget of the provincial government,
it will be subject to review by the provincial people’ s congress, and the people’ s deputies
may question why Guizhou people have to make such contribution to the world. This is a
practical issue that Beijing has encountered before. Of course, this is the first stage. Thus, |
think it is right for Secretary—General and Executive Secretary—General to receive no salary. A
cause like this requires painstaking efforts. However, the harder the conditions are, the more
efforts we are forced to make. Thus in this process, we will get started a series of activities,
including some which can generate commercial revenue.

In the second stage, salary can be considered as receiving salary or not is not totally about
attitude but about reality. For the first step, it is not reasonable to impose requirements on the

funding we get as we are effectively begging for money. But it is feasible if we can do it well and
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make money. Thus, the dependence on integration and support of international and worldwide

resources is stage—specific.

EFA: BNAERE-NEYCINY, PEF—ERHEFLE, T—TEHNEK.
DNEE=ME, HFEEFLAESMIBEENSNERNER. NIRNERFTEREHNRN, HE
o MBI BT B K. BIRBRHAE DL FTEIL,

THHTEWE =ZIUE, FEKBE=F TR, BREMBKATIEEERER (Eir
st Ol EREE = F TR (AR ) ), MEEIRH,

Moderator: We are in the initial stage. Although a Chinese saying goes like “the
first step is the hardest” | the role of each Council member and each IMTA member can
be given a better play going forward into the second or even the third stage. If you have no
further suggestion on the establishment plan, it will be adopted. The nominations of Executive
Secretary—General and Deputy Secretaries—General of the Secretariat by the Secretary—General
will also be approved and adopted.

Let’ s move to the third agenda item, reviewing IMTA’ s three—year work plan. Let
us invite Mr. He Yafei, Secretary—General of IMTA to brief the Three—year Work Plan of

International Mountain Tourism Alliance (Draft).

AIIE: SA3EE, TEIERLMKFRKA=F THEITH, BELERK, REXE
B, HERIEFLRE, M—MEEARH,

NAECEEEER, WNEAMMRE, RZITHEET—F, WEFEEAR, RMERKL
i, TEREFRER. IR, MUBBAAZEZSTENEMLE, fIETXA—1=
FHO TR RITEZIS.

BN, EfHMELERZRER T, FEET . ZEAH—HARNYT—HEIENEE, =
ENESAIEI, HERENTT B IE,

BAFREERTESHRNMNEER, FARXMEISEHN, EvME L, AEAER TR
UREDIL T, WNEERLEE—NEIELMRFIEN T NERAR, hEHENEHEE—
NXFNER, HEAIME, AR RENNNE, AW PLBER PR IER. E2E
K, XNERRBEFRHRENERMAERM, HBEZEZEERNEN, KEHMRNSEU
NZpEETHRISEREY, BErERNzNE, —cEZZRBRERNANNXEE, EELHMD
EPRERNZR, BUASeHNETEEREARR, ERKERNAT

ALY E, BNEBEVHEINETREZRS, NI KLt 0iRs 7, X%

wn
Np
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HEMTL Y, UERBNERNTEEERIREFL, BN SIS, I HEEBL
Ee, RExAZENERORSEE, REUREE XERZEHNZRS 5.

FNEKBALRNMEESREZN TR IMERE, —NBIEARME, BIREWT,

BEEEME, BRIBERE. FARMNBZRREEKBNPRIIME, MEALS. Do
 EREIEES, B ERENERER, X2E T

EDTE, BNESNHEESANA. 300, aFRFe, TAINTHER T AAKENFS
DS, BXBRRIZB— LS, EREARESE LRFENAEXSIN. Bz, BESXFNES,
BEERAENA, R 8FENTE, O KEENEW. BNAEBREHR, BidL HKEH

HEMMES L EOERERRRE, AENNS REREEIIRERS, e Lk 5
Ko AT EMTBNERE.

E=IIE, BrlstikiEp~ I 2ROTREFN TS, BMTYRCEKEGCH—1E
e, AABKBERERBNINIE, XNMEEZRILAM “EirLiEm Rk’ , BRIR.
FE. &, #5 LHEOFEXNERRE, FRUBHOERRIIT G, THiEE. B
W, FERERD, FAPFRINULbHEV TS CR IR RES,

SMITAE, FISE—MUHIOFRBSES NS TANT LR LN RAEE
S TiHHEK, ARBKANSIRERE, XPRVESH TR RAIEX, AN RE
RES, HEERANSWRD T, MBARFE LNV ARZIRSEE, BE—FE. BHF
BIERSE . MANTER, BTEasREFMLRNTIE. FRREASENRE, ARE. &
BHE, FARESNREEES LR BNES, XHhE—1%E,

BRI, FrEXLaEs), HEBNTLHZENRPANENAE, BT WLHHRE
e &R, XEEMAE BN —MEH, BEMIEFHIN BHAK!

He Yafei: Dear Council members, I will brief the draft of three—year work plan of
International Mountain Tourism Alliance that has been distributed to you both in Chinese and
English versions.

Some Council members has expressed that a lot of work has been delayed for one year
for some reasons, but now that IMTA is established, such work should be done in any case. |
totally agree. Thus the Secretariat prepared this draft the three—year work plan on the basis of
the work of Preparatory Committee.

As the principles and purposes have been set out in the draft, I will not repeat them again.
What I want to talk about is the considerations for the work in the next stage. There are mainly
four tasks or work in four aspects.

First of all, we will improve the organizational framework as it is totally new and given the
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nternational Mountain Tourism Alliance

fact Vice—chairman Shao Qiwei and some other guests indicated at the inauguration ceremony
that we are the first international organization dedicated to mountain tourism in the world and
headquartered in China. As the old saying goes “the first step is the hardest” . The first
step is to set up and improve our institution, especially the Secretariat, as soon as possible in
accordance with the requirements and standards for international organizations. I think the
Council will agree with me. Other leaders of the IMTA have emphasized in several occasions
that the IMTA must operate according to the international rules after establishment. Meanwhile,
IMTA should also learn from other international organizations to build a standardized system
for operation and management and a diverse workforce.

In terms of the construction of organizational structure, we propose to establish some
relevant expert committees which Ms. Chen Ping has talked about, and set up representative
offices overseas, our branches, so that we can establish an effective platform to promote
international exchange and cooperation among members and advance the exchange and
cooperation on mountain tourism among countries.

The other important issue for our organizational structure is external publicity, which
means we have to make ourselves to be known, let people know how to contact us, obtain
or send information, and how to file their application. Therefore, we want to establish the
IMTA’ s website in both English and Chinese, WeChat official account, office locations,
contact numbers etc. We will establish a set of publicity systems for the IMTA. This is the first
task.

The second priority is that we have to strive to build a platform for conversation, exchange
and cooperation among members. Thus, except for the annual meeting of IMTA, we also
should hold or attend meetings, forums and expos relevant to mountain tourism as well as other
events like the above mentioned under an established mechanism, so as to build a platform for
conversation, exchange and cooperation among members and strengthen the influence of the
Alliance. We hope to develop and promote the international standards for mountain tourism
through research and experts, so as to provide our members with information, training and
other services and promote the global flow of capital, talents and varied resources in the field of
mountain tourism.

The third priority is to build a platform for studying and assessing the development of
mountain tourism industry. Thus, we plan to build a think tank of our own as IMTA needs
to be supported by brains. This think tank may be preliminarily named “International

Mountain Tourism Research Institute” . It is designed to study, develop, issue and promote
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the international standards relevant to mountain tourism, conduct the assessment on mountain
tourism resources, market investigation, index prediction and issuance of annual report, and
study and predict the assessment system of mountain tourism worldwide etc.

The fourth priority is to create a platform for the investment cooperation and innovation
of mountain tourism. We plan to organize an entrepreneur club according to the specific
circumstances and market demand of mountain tourism. In terms of the name, entrepreneur
club or entrepreneur salon of IMTA, the Council can make a check. In fact, it is for the purpose
of providing a platform for industries relevant to tourism to conduct exchange and cooperation.
We can also recommend high—quality projects to members through effectively utilizing tourism
investment and financing resources. In terms of investment and financing, we propose to
promote the establishment of a mountain tourism investment fund at a proper time, so as to
expand the channels for investment and financing cooperation.

To sum up, all such industrial activities should be in favor of the protection and effective
utilization of mountain resources and the innovation and development of mountain tourism. The

foregoing is just a brief explanation for what we propose to do for your deliberation. Thanks!

FRRANNR . RAZOHE, BMNFEAS—TERUCHAR, BHFERSRENIX, £7F
MOFPREE, AABRBEREH. —PREHENE, ERMXEMIA, RAIERNERE
—MERXMYE, RMNEKEANZ 2/, CEFRBIXRTET, MUCEXTTHAEF, TR
MIBFERR, ELMRIKH(E T, HUWNHMNEN, BFHEBENREME—R, HARFARER
BREDNULKFEERRZI, CEBXHFNES, RESWE—LME, 5—PONT, IR
MO RMFERERth AXAF LT, oI DIBIFEM T, HHRNX L/ NFREH,
EINELPAMNEIEA,, FIONT, FZBREF—ESIE, M—EVHATIE, T AN TIE =
BEREFRENNER, BEELBLE T, BNERMNER, EHANBN—In, TNTUE
—LehE TERER, WBREETU—DAZESMERIOFERRS, EREBE— DI
TS, BURXFNAIELR, FREH—PXR, MLEBERTUBIEAERR,

RTHMI S, HARZEE, X TUMRESENEFHENGSE, RREXMREE,
R AR LM XHOR, EWLEFE 7 RANSI, TENESEHRE T, RELBELLET
RN, ARREHFER, FEFHUER, FEINZ, RAFEEE, FASLIE, HA
E-EXFEL. BESS, XENGMETR, RARFSORRSMMNKAG, NMUXERZ
ORAL, BIII—Lestsk FE, BRAMN—FLE, ONEXHE—MILE, KEERE— 1%t
1, B—MgiT, TEBRLHOFE T, BT RELRST TN, LN BLHXFTET
R L ORI T2 RN, o SR — L2k S. AT, ERE—FITR
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Br, BRAXZZMOA, 2 LHARBETRE, HIEEEM.

SERERUHEMRNTF, KEEAZBIRERN, MEREXBEN, SKTNTILIZMEN
R, MEWE, WREBE— P RNE, RSETE, ERSEHECEZEE—FET, &K
M=FNNEEET. 2EERM 7 —LF0. WE, EWEE, URERE, EBE MR
—¥meEL, MREASNE, BEMBELZLMREBSER, XINMEXEE, MUBEE
ki, TNtEZFEE), BN TZE. B, REsWEXKRE, hxBEm,

RN, ELMRFARIEERERN, AALBERREZEM LA, S5ttRe, —1
LEBHCHEFEXN, ER—1F, ITHRINKRE—MUE, 2—MBR, YRAXZFER
SHTR, AN, R, XA HE, HEUPAFEFSOFRNZX N FTHNRR 55!

Frangialli : For us, being international needs a good translation and interpretation. I
shall speak in my own language French. So you can take on your earphones. The first thing is
about the translation. I mean interpretation, translation services for the conference in a place
like Guizhou because we are now an official organization. Actually, before IMTA was created,
there was a lot of work in translation and interpretation that was needed. My point is, since
1998, actually that was a long time ago. But in 1998, I made a proposal which is that each
year or once every two years, that’ s about the UNWTO. Actually, during that time, we had a
conference of mountain tourism in a small country, the country of Andorra, very small. So there
is already a tradition for discussing issues relating to mountain tourism on the international
stage. So, for that conference, they had lots of outputs and lots of documents that were
published. All these could be translated into Chinese. The booklet have here is in English, but
I think maybe we can try translating it into Chinese. So I think, for the Secretariat and its team,
maybe they can have discussions with the Government of Andorra to think about how this can
be done. Andorra is a very small country. It” s a country in Europe. But still, there can be a lot
of good cooperation and coordination. So for the Secretary—General, I suggest that you take part
in World Tourism Conference. And also your team, maybe you can go to these conferences. But
there is another conference in Chengdu. Going to these conferences is a good way to establish
exchanges. And also establishing ties and relations with Andorra is a good way to go forward
regarding other issues of interest concerning the economics of mountain tourism. That’ s also
very important.

For some regions, they already changed the economic landscape through mountain
tourism. Just now the representative of Thailand spoke of that experience. And also the Alps,
it used to be very poor. It’ s a mountain region. But nowadays, it has become extremely rich.

They have a lot of offerings like skiing in winter. This is one part of the economics. It’ s
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creating jobs. The jobs are directly related to tourism. But there are also some related sectors
where you see a lot of jobs created. The United Nations has an organization which releases
the statistics about tourism economics. It can be applied to mountain tourism too for some of
their services regarding information. For example, maybe we can charge a fee for providing
them such information. For example, if a country wants to get statistics and analytical reports
regarding mountain tourism development, maybe we can provide them with such information
but charge a fee. I also echo the suggestion to create a research institute for mountain tourism.
This year is the United Nations’ Year of Sustainable Development of Tourism. Sustainability
is really critical. For this afternoon, actually at the Forum, I will also speak about a major threat
we faced in mountain tourism which is the climate change. About a year or more ago, the Paris
Accord was signed. We have about three years to implement responsibilities under the Paris
Accord. OECD did an evaluation. For example, for Germany, if the temperature rises for 2
degrees, half of the mountain tourism in Germany will be wiped out. If the temperature goes up
by 4 degrees, the totality of German mountain tourism will be wiped out. It s not just about
skiing, hiking and mountaineering and also other summer sports that relate to mountain tourism
can be affected.

A lot of cultural events in the mountains will also be affected. Many of the mountain
villages are quite isolated. They have their unique culture, unique way of life. This is an asset
but it is also very fragile. So speaking of the economics, speaking of the environment and also
the culture and origin, the Secretariat needs to really pay attention to these important issues.
Thank you. Thank you for your suggestions and thank you for the well information you passed

on to us.
EFAN: BN ARBRSZUVNEER, BEATREZER.

Moderator: Thanks so much for Mr. Frangialli’ s suggestions and ideas. It’ s really

informative.

HBERPIRBETFEWIREAR) . Sy, BRRRETH, XETEHR, BsHR1IBIEHA]
NAERSINXERER . BNAIR—NEMIMWLMIOFNAS, M1BSFEMIF—BENEIXT
HR S, BERERNOASTR O, SFRINNATNDEES L 7IREHHE, X241
SRR BIRBHAIIE, M7 MR EHETESMATIIRE, BRXIIR, FIRXS.
Bk, MBELLRB EN—EER, M PENXLERSHERBZIVNG, FHREHDIEHRE
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T RBEHFNER. BNAEITR=F T/ETL, fBtRag i E 7 Lol & 77 E A H 5Tk,
hAEEENMEZ BRA, BEFHFMPEATH—P a1, FARSHTNESKOFD
SERAEE, MEASHOERANLL, CNERZHE— L, ENTEIYIEEES,
FAEN G, HEOIRERSINNIE, FREEENL, AENTENHIEEER, HEPE
MR RETREE,

EESMRBE AWK, REOIM/REWUNIER, HEEBWSIZFEMEMERE
=, HPHERNESHLEY —, 5642K, HEMEKBHITEIE, WIIRSBFEFERT Ity
LI HOR o 55151 !

Alpindustria adventure team of Russia:Hello, | represent Russia. I come from
Moscow. And I just would like to say thank you for inviting our organization to participate here.
Our Company is very specific in alpine tourism and we’ ve been in operating since 1988. And
I would really like to speak a word from the Company and from my heart because this year, our
Head Director of our Tour Agency, he has climbed Mount Everest for the first time, really. And
for two months, I’ ve been just looking after this expedition and checking the forecasts. And I
just remember one boast. He boasted on Facebook. He said that the Chinese organizations, they
built a perfect base camp from the north side of the Everest. And now he has been listening to
this three—year work plan. And I would like to say thank you. You’ ve been doing this. And in
the future, I hope that our Company of Russia in China, we will cooperate even more. Because,
you know, Russia is famous for Eco—tourism. And so it s really huge for a mountain region. So
you can start from contacting company salon which is famous for, you know, even wild animals,
bird watching and fishing. Then you come to Siberia. I originally come from Siberia. And there
is a great lake Baikal which is very famous also for Chinese tourists. And then we go east far
in the mountains. And we have a lot of, again, Chinese and other international people coming
and climbing the highest Elbrus every year in Russia. It’ s 5,642 meters. So, in the future, we
would really like to participate and work hard with International Mountain Tourism Alliance.

Thank you.

EIFA: REENT WsbiEb Il 2 [BREE, BRBXZENEE, BxRZENEE. 1R
NENZEIRE FIRBHAT, MFERZK?

Moderator: You've talked about the cooperation between mountain tourism enterprises,

including cooperation between regions and countries. You mentioned that your manager has
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reached to top of Mount Everest for four times. May I ask at what age?
BEEREFFREAS. 0258, AATILE T,

Alpindustria adventure team of Russia: He is fifty something, I am sorry. I don’ t

remember.

LEMIREFEEERAR: HltiorE —NRERA, FOSRAREMER, SME
MR CEREAMNATEAE, EAES|HERMREE A CHREXFh, 2RRERLHIER
%, UAEMBNEAL, FFZXEFNAL, EHFHN, BRERFEB. 2FE, UESHRRK
RIEELF, K R B BE. REFHE, [MNBINERDSIFEXHAM, HEEHEMN.

OCT Tourism Management Co., Ltd.: One thing popular in mountain tourism is
outdoor gears and apparels. Since Guizhou is where IMTA headquartered, Guizhou perhaps
can bring in or cultivate some internationally known enterprises specializing in climbing gears
and costumes, particularly, the costumes. Today, the so—called fashionistas or fashionable
people who like to go outdoors always go out with waterproof, wind—resistant, light and static—
free costumes instead of costumes made from all cotton and wool Textile—making technology
nowadays is quite great. Thus, Guizhou should strive to bring in such enterprises, so as to

supplement mountain tourism.
FREANNFI . MNRFANOERA, FEEFrERNAZERE DEMIMTATIL0G0, fRZEIBERRERRR,

Frangialli: We take your idea. If we manage to import, the use of the logo IMTA on all

the winter clothes in the mountain, the funding issue is to be solved.

FHIRFERERAR: SR BN DERENIBLOCOR T, MR & mAEK, A TN,
2R EH,

OCT Tourism Management Co., Ltd.: Many items including the minority logos and

folk custom in Guizhou can be translated to fashion items. This proposal is for Guizhou and

also IMTA.
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EfRREZARAL . TR EEMN, RNBERMER, RABAVIMAERM, FNRALK
TR —R, SERAEEESRY AEW, SMEEELERNNER, KNI BEEIMNEINY
B, FABEEYAMESTT DUEBIAIML0G0, L7 &M, RATRE—X, BREIE
RNEKRE, FARMNAZNS, BMNE—1TEKE, £5TMER, EELENANNDZHR T, R
—EBREHES), BRERE RMNAOVEa0E, o MERIAIRL0G0, TP ther, FAl)
MTAMYE, TSISEFEFRES), ILEZHNAFTIRNZSERRN, FEZBRETHR
BN, IRNTEREMPEZ @, HFEERSERRNSE. SEMBT MRS TIER.
HENEKBMDE, ST — D, BRFITAMY, FR2ERSE, LERRIES), &
FEERRY P, IHTUHINKBNZE, KASMEESHARSEMN, TUFAAMA,
FXEZLE, RMNTLURENFL, XHFETEIHEFEEAER,

EIEFEE, RMNIVEELRLENF. EMESETET U BN mE, SEE1ELR
RIIR T, HEXME, XFLEERNREMN, AR EIFFFNE, MEERBR B,
SZLEXMEFNIETR, BREAME, FEEESIMEELXERNFTINER, FBAKEC
MEBERMRE, ARNNEA—Xs, BTETRE, F—%X, REEHR, AREXREACH
B, RETHEEER, MBERE FERRLRNSE T,

LOGORER, FAABCEKERRK M, EETLUEEHT ", I B RENEFINEHE T
=, XA RERMERER. ZREFBRAEUMPBLELIRZNER, BRECHEKARR X1
SWBHBANFEE WSS, BREIAMRFHRFENZN, FERFGIMNESR, BROE
RENE S, BREBEAZXNE H—L Ik,

WEBNER LR, EFEELZNEENM, KRARFEWIERNRE, ELE
LT L LR AR R S IRAE ML, A RN RIS RENE T A RHR—TE
EEANMENEFRERNIEE, HthAEEENERSWBANIE, EBIEXMEBE LR,
AR /AR T REERET HANRKEN— AR, EREBARIXNERBLRILRFM
R —EERMENE L,

International Organization of Folk Art: We are not only for Guizhou, but also for the
world. Although we are registered in Guizhou, we should really look beyond the border. If the
IMTA wants to expand its influence worldwide, each Council member should play a part in, for
example, the existing events and meetings. Our Council institutions can use our logo to support
each event. Although we are just one day old, but in the future, we are an alliance, not an
association. So in your country, you have established yourself for some time already and must
have many events. In terms of promoting us in the future, our logo can be used. Meanwhile, our

Secretariat and our heads can take part in varied events, so as to enable more people know that
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we hold a cooperation and win—win attitude. It is not about bringing more resources to Guizhou.
I work between Germany and China, and look forward to international cooperation and win—
win results. From now on, the website can provide introductions of each country, alliance and
association. Meanwhile, we can provide a link to show the active activities worldwide, so as
to drive the awareness of the Alliance. The Council members can have their own office space.
And you can set up an office in here the headquarters, so that we can really work as a world
alliance.

Promotion is quite important. Our IOV once considered to promote our brand to
Lufthansa, Air China and others, so as to jointly develop the institution in the premise of win—
win cooperation and highlight its enthusiasm. I found it positive that on the website we have
links including Facebook, Twitter and varied popular means including official WeChat. These
require each Council member present to give a full play to the resources. I myself know that
going international is quite difficult. For one meeting, if you want to be democratic, you may
spend the whole day talking about one issue without concentration. We should exert our own
characteristics as final action is very important. The promotion of brand awareness requires our
joint efforts.

The utilization of logo, the development of the IMTA’ s products and the promotion of
products worldwide to different countries and activities are the functions of an international
alliance. Finally, we should strive to operate without the funding of Guizhou required by the
Secretariat, and should go on with our own funds. Among all the international meetings I
attended, I think this meeting is best supported in terms of physical resources. I hope you can
maintain this level of input. However, it can not go on without our efforts. I am willing to make
some contributions.

To establish a research institute, we need more think tanks. Therefore, we can put forward
some suggestions and experience on the topic how the IMTA can provide itself with a think
tank with real practical value in the global economy and internet era in the future. In addition,
I hope fellow members can cooperate with the Secretariat to set up this topic. Thus, I think
you may pay more attention on your own regional topics, but I hope you can jointly put forward

some constructive suggestions on the development of the IMTA.

EERS (L) BRAE: RIFEUNET —LEER, B HENEN, THERSSE
Bo WA SAREERX—R, EAERIOEETYRE, RETBE—E—E, XZEFRER
BHEEE, ERTERBARS LIRS, b, Mt ESsE, ESTMRMMmII55
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MEE, BBICRNRIE RN ESHOFR SR, |t BANRE™ M.

|

Ctrip Commerce (Shanghai) Co., Ltd.: The Council members have introduced some
information. Here I want to put forward some suggestions on one aspect for your deliberation.
As you have talked about going international, as a representative of Chinese tourism
enterprises, | am thinking about one question: This is an international council, but there are
still many provinces suitable for mountain tourism in China such as Tibet, Hubei and Xinjiang.
So I wonder whether it is appropriate to bring them on board the Council or our Alliance, so
that China’ s mountain tourism alliances represented by Guizhou can be better represented at
international meetings like this. For my suggestion on membership, I do not know whether it is
appropriate.

As we will promote the brand of International Mountain Tourism Alliance at some annual
events, international meetings and among some enterprises, IMTA perhaps can develop some
series annual themes such as our theme of mountain tourism plus intangible cultural heritage
in Guizhou this year or next year, so that some other provinces, foreign countries and cities
relevant to the IMTA can jointly conduct some series activities for such themes. Meanwhile,
during such period, I believe that our Council members and many domestic provinces will
support such activities such as exhibitions for external promotion, presentations and marketing
campaigns and international forums.

In addition, it is about marketization, Ctrip is an international platform and also pursues

an international strategy. In terms of the tourism products, IMTA perhaps can set up an
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organization like tourism association and representative of travel agencies. As IMTA is set
up in Guizhou this year, we will package the mountain tourism products in Guizhou through
tourism investment and tourism inspection besides holding meetings. In addition to site tours,
I am looking forward to bringing some business opportunities to the local residents, tourists
and market. We will customize some themed tourism products for mountain tourism every year.
Through the connection with tourism association, today we got some travel agencies, even some
from Singapore, such as China CYTS, and some representatives of foreign travel agencies.
Through this platform, our tourism products can be introduced to tourism service providers and

promoted worldwide.

HRIREEFATRO: BNFLEEVEEZNERZENMNE, SR, ER—1R
HETEE, BEEXNEER—MAE, BRAZEITMARMNECETETS, RNTUNBRE
%—%ié,ﬂﬁaﬁiéﬁmﬁ%ﬁ,ﬁR%ME (HFRBFLFIRE ), ERIN—NE
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REABRZLUE, BRA—LERK, SEATHRLEIIRKRIAMBRRE, AIASMNEXMIE, T
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Global Tourism Economy Research Centre: We hope to establish more conversations
among members, so as to encourage exchange and form a platform for exchange and

cooperation. I believe that this platform is an effective approach. Perhaps, we can establish our
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own platform and make use of the existing platforms to incentivize and promote on the basis of
our own platform. As the representative of GTEF, an organization in Macao, we have the Global
Tourism Economy Forum, our most important event and also one of the most important tourism
economy forums worldwide. Thousands of representatives attend our forum every year. But
above all, we also have some highest level meetings, ministerial meetings, deputy ministerial
meetings and meetings attended by the Director and Deputy Director of International Tourism
Bureau. In addition, the Chairman also attended our forums in previous years.

As Guizhou has become a partner of our forum this year, the relation with Guizhou is
strengthened especially in this year. Particularly, we have two opportunities for you. We
gathered the most important international organizations in Macao, including WTO, WTC,
PATA (Bangkok), ETC, organizations from Brussels, UNESCO and WETF Global Tourism
Foundation, which are at the level having Director—general present. It is possible to expand
connections via the platform as there are more organizations who attend the forum.

At the forum this year, Guizhou is the theme province, but Director General Li asked
in 2015 why the 16 countries in Central and Eastern Europe were not invited? So, this time
we invited them, this is unprecedented. Such countries sent their minister—level and deputy
minister—level representatives to the forum. Therefore it is a sound opportunity for Guizhou and
IMTA to make promotion. As the 16 countries are almost mountainous countries and they’ ve
send some national level representatives including city—level and local representatives,
Guizhou can make use of this opportunity to establish relations with such countries and expand
our membership. I believe there must be many countries that are interested in joining IMTA
and taking part in our events.

Besides Chairman He who was invited to deliver a speech at the meeting, all persons
present at the meeting are also invited to attend the forum, especially Mr. Fu and Mr. Wu Mai,
so as to meet the guests we’ ve invited. This is just my small piece of advice to the IMTA.

Meanwhile, I’ d like to express my congratulation to IMTA for its establishment.
A XIRBRENTE, RFEETRIsTAREZEN?
Moderator: This is a good idea. When will the GTEF be held?

HRIRFEFHARPO: SF10816H. 17THRM KRR 15,
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Global Tourism Economy Research Centre: 16 and 17 October this year in Macao, a

two—day event.

EEIRINEREE : FE—CREIPEMAAE, TMUETE2REARAEDS, THER
FEEMIAENNEATZM, SREERZIFFEREN—LLEES, FLpEEHM
WHELBREZARLEKT, MINEEBENDXLERR T, oM BMNNER, REMINNE
%, SHFIRMMNTR, 2XBRAETMESETEARF, ER7MN, ZRBRHFNIE, FEUNX
M RAE TS,

French Federation of Speleology: It’ s our first time to China’ s ecological park. We
are a network of global ecological parks. So this is an opportunity for us to be in contact with
a lot of ecological tourist sites. Of course, there are many interesting programs and activities.
I think many have proposed similar ideas. We can leverage on their experience. In September
this year, in Zijindong of Guizhou, we are going to have the next Global Ecological Park Asia
Summit. I think this is a great opportunity to build contacts. And I know Xingyi is trying to

establish an ecological park. That’ s my point.
Thank you.

FRBERARRATPO: ICRETZHT, FXIEEMN, HAaPZBERZE, ]
HAZHEBIELACREFN. RETNRE, TREKEAXR, INHIEFTEEN, AL KRB
E. Bl &8, ELEHRBHEE, X TWMRIEFEREZ TGN~ R, REESKIFT
BRI MBI, TRESHEN FRE AKIE, B2— M.
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A5 BR. FEREEESINESHMS, RATCKAEBL, BERAEFE20235L
RERAK, TSR, BTN BESHIER, BRAFEFTK, FEFRESHY.
BAAY. XREENN, BEEEFFL,

Polyclinic TERME Selce: My name is Vlasta. I’ m coming from Croatia and get to
know you for the first time. | was thinking the aim of this Conference. Everybody of us must
give the best from where they are coming. For me, this is the most important thing. This is not
only skiing, climbing, fishing or to go to mountain areas. We’ ve thought of lots of ideas. I have
come up with eco—health tourism. This is a new concept. First, there are people who may have
heard this name, eco—health tourism.

But this time we see the nature is in damage. And many places in the world are much
concerned about the routes in waters. Human, you know we cannot live without oxygen and
water. With my 25 years of experience, | was lucky to make 40,000 people from 86 countries
all over the world and I have good feeling of what they need just now for happy life. How would
we do it? By applying more science and technology into the combination of nature and health,
mainly here in water.

Somebody would say water, and I am living on this sea. How would we do it? Results
show that the method I developed to the new concept, the first few words bring new needs:
eco—physical medicine and rehabilitation with eco—health tourism. A new concept, eco—health
tourism based on TS Clinical Model, indicates academia for medicine change and government
for role change businesses to work on highest eco—standard. This new concept is a role model.
It integrates physical and natural factor in the physical medicine and rehabilitation. It is a new
ecosystem based on eco— natural heritage. By all means, in all eco—nature climate factor of life:
mountains, woods, lakes, seas, rivers, cliffs but also rain, snow, ice, sand, soil, sandstorm. The
new system creates a new eco—energy system for the more human no matter where they live or
what they do for a job. I invite you to cooperate on this field.

So I will conclude eco—health tourism is a fantastic idea. I live on seaside but it only takes
20 minutes for me to go to mountains. And it” s the only tourist site all year round. The only
demand is to develop the place where there are waters and mountains to embrace eco—physical

medicine and rehabilitation. This is what I think a very very good news.

FFA: ARBHEBHFOEL. B B, TN —HEX=F TR BRI
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ZREREZWERIRE, AECEZEWBIKT o

Moderator: The sound suggestions, recommendations and initiatives put forward can be
taken into consideration when conducting further modification on the three—year work plan. In
principle, the third agenda item is finished.

Deputy Secretary—General and Deputy Director of Preparatory Committee Office for IMTA

Wu Mai will brief you on new applications for membership.

EFRLLAR B R EZ DRI EIERIE

BB,

BEFIARMNEXBBIT 7 ERRWLM R FRKBSRARSNEK, BKBAEZNHELKE T EE
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Deputy Director of Preparatory Committee of IMTA Wu Mai:

Dear Council members,

Since September last year when we held the General Assembly of International Mountain
Tourism Alliance, the IMTA has successively received the membership applications in writing
and the Organization Related Information forms filled in and submitted by 15 institutions
including National Tour Association, University Savoie Mont Blanc, Chamonix Mont Blanc
Valley Tourist Office, Chinese National Geography, Wuhan Sante Cableway Group Co.,
Ltd., Shanghai Zhongjin Guotai Cultural Development Group Co., Ltd., Guizhou Xingwei
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Group Company, Zhongrui Assets Management Co., Ltd., Chinese Committee of Bonsai Club
International, Macau Cultural and Creative Industries Development Association, FBLIFE
(Beijing) Media Technology Co., Ltd., Tiantai Group Co., Ltd., Hangzhou Hualian Thousand-
island Lake Entrepreneurship Co., Ltd., Beijing Splendid Yida Industrial Group Co., Ltd. and
China Science & Merchants Capital Management Group. Now, I will make a brief introduction
to the 15 institutions applying for membership.

I will not go to details of the 15 institutions one by one due to time constraint. In the
materials distributed to you, there is detailed information of the 15 institutions applying for
membership, including business scopes and location.

Given the preliminary review by the Office of Preparatory Committee for IMTA on the
15 institutions applying for membership according to the Statutes, such institutions which
have submitted applications and forms in writing meet the qualifications and conditions of
membership. In accordance with the rules and procedures of the Statutes of International
Mountain Tourism Alliance for absorbing new members, we hereby report such applications to

the Council meeting and submit those to IMTA Council for review.

FBEAONF) . DUSTNAESBEXRTIRSIBS S RESI, (EATNNER, MA mZ i
Wz EiRs, LWHFNMUNNERSE, BEENHESERSER LMIOFNER, FUIIEL
EWHRIIKSI 2K E T LHARFERNB S W ARE, SI0ENTREE,

Frangialli: In the future, I think we have to look at more and more tourist key business to
winter sport and other key business, this key industry. Of course, as you said, Madam, mountain
tourism is not only winter sport but is also the core of the industry not only in Guizhou but in
many countries in the world. So we need to have the major operators of this key industry as a
member of IMTA in the future. We have already one or two industries which are related to that.

We need to get new members in this segment of the mountain tourism activity.

Thank you.

RRBERARRASPO: ZE—MRENEIN, HE—2ETID, ¥THNEKAMS,
HBBRNK Z TSI, M T I ABIAETEE, FERSIMIEASR.

]

Polyclinic TERME Selce: A good suggestion. This is fantastic. I’ m doctor of the Ski

World Federation. I want to invite you to Croatia to make cooperation and co—program. This is
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a good idea.
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Alpindustria adventure team of Russia: Just one of the key businesses you
mentioned. So we are going to have a lot of key tourists in Russia. Of course, Russia has many
snow mountains. So we do operate with European professional guys. So since 1988, we are

professionals in the skiing. So I just really wanted to say that we do this right.

HELHERIHIES. SABERESE, WREFTIUHESGE, SRR —58, A A
T USM,

Thai Travel Agents Association: Is there any categories of members? If anyone related

with mountain tourism can join IMTA, wouldn’ t it be too wide—-ranged?

BlE: ¥TRNRE, RNERERRRBEEN. FALKES —MREZOME,
MmBRBEASGERRE, LS RBEERT, L EERURFEXKENEREMDEZ T
B FAMABSES LRI AT IRIIAA. B, b ZR o AN BIECEH R,

™

Fu Yingchun: In terms of the definition of member, we’ ve made it clear in the Statutes.
As mountain tourism is a broad concept, and tourism itself involves many factors, thus the
coverage involved is quite extensive. Actually, the member composition of International
Mountain Tourism Alliance is also diverse and broad. Our concept is that the institutions,

groups and other mountain tourism-related organizations can be members of IMTA.

BAREER TS : RNEARLKOFER T EB/MAE, FKRARAR, HFILMHE,
BREAVAMNS, KRUMKE, BEl=2TRAH, BLTIHERNNE, BTIIEE
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Nepal Association of Tour and Travel Agents: We have a different experience of
mountain tourism in every country due to cultural divides and climate divides. So if I talk about
Nepal, we have a couple of associations and good businesses working on mountain tourism.
We have a separate association for rafting. We have a separate association for trekking and
climbing. We have a separate association for travel and tours. But I think we should have a
Membership Committee in this aspect so that many new members come to notice the country
members. Otherwise, we will a kind of crossing Council members in the future. Of course, we
have to increase the number of members in IMTA. But we have to be precise on the category.

Some of the countries, they are focusing on skiing. In other countries, there may be other
activities that include more than trekking and climbing. So we should make a decision and
what kind of priority we should give.

Thank you.

FHA: WRNTFUAERBENMANASER, SMNEFEEEMENL, BWIXRBY T, B
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Moderator: If Council members have no other recommendations on the membership
applications, I propose to pass those applications. After the applications passed, the Secretariat
of IMTA will deal with the registration procedures and issue member certificates. Now, we have
126 members. If every time we grow bigger we held a meeting, it would be a great thing.

The agenda items required for deliberation have been finished today.
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Here, I want to express my thanks to you and your support to my work. I propose to
continue to push ahead this new undertaking hand in hand. Meanwhile, I hope you can
leverage your experience, including the experience and roles in your country, your region,
your organization and your institution as well as individual experience and roles, to advance
the development of IMTA in the coming years. As the old saying in China goes that when
everybody adds fuel, the flames rise high. After the applications passed, I hope our business
will climb to the mountain Himalayas.

So this Council meeting is now concluded.
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Minutes of the IMTA Council Meeting

(15 August 2017 )

On 15 August 2017, the meeting of the Council of the International Mountain Tourism
Alliance (IMTA) was held at the International Hall, Falcon International Conference and
Exhibition Center of Xingyi City, Guizhou Province, China. The participants of the meeting
heard the report on the follow—up work of the preparation of the IMTA since the General
Assembly last year; deliberated on the Proposal for the Establishment of the IMTA Secretariat
and the Three—Year Work Plan of the IMTA; and examined the applications of the 15 new
candidates of IMTA members.

The IMTA Council has 35 members, including 30 institutional members and 5 individual
members. Wanda Tourism Holding Co., Ltd. withdrew from the Council as it was sold entirely
to another institution. Therefore, the actual number of Council members is now 34. Of the
Council members, 23 were present in the meeting, including representatives of 19 institutional
members and 4 individual members, which accounts for over 2/3 of the Council membership,
meeting the requirement laid out in the IMTA Statutes.

The meeting discussed the following agenda items:

1. Executive Director of the Office of the IMTA Preparatory Committee Fu Yingchun
reported on the follow—up work of the preparation for the establishment of the IMTA. The
participants of the meeting fully recognized and commended the productive work carried out
by the Preparatory Committee and its office over the past year, which has enabled the IMTA
to formally become a legally compliant international organization established and registered in
China upon the completion of all required registration procedures.

2. Secretary—General He Yafei explained the proposal for the establishment of the
IMTA Secretariat and nominated Fu Yingchun, President of Guizhou Tourism Association
and Executive Director of the Office of the IMTA Preparatory Committee, as the Executive
Secretary—General of the IMTA; Wu Mai, Deputy Inspector of the Guizhou Provincial
Commission of Tourism Development, Vice President & Secretary—General of Guizhou

Tourism Association and Deputy Director of the Office of the IMTA Preparatory Committee,
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as the Deputy Secretary—General of the IMTA. There is one vacancy for the position of Deputy
Secretary—General, which will be filled in the future if needed. The participants shared the
view that the organizational structure of the Secretariat is streamlined and scientific, and the
allocation of staff is reasonable and balanced. They adopted the proposal for the establishment
of the IMTA Secretariat made by the Office of the IMTA Preparatory Committee, and expressed
the hope that the proposal will be implemented as quickly as possible to start the work of the
IMTA. The nominations put forward by Secretary—General He Yafei were approved by the
meeting, and became effective immediately.

3. Secretary—General He Yafei briefed the participants about the Three—Year Work Plan
of the IMTA (draft for deliberation). The participants shared the view that the Three—Year
Work Plan proposed and formulated by the Office of the IMTA Preparatory Committee is in
line with the purposes of the IMTA and the global trend of mountain tourism development. It is
realistic, reasonable and viable. They agreed in principle to the Three—Year Work Plan of the
IMTA (draft for deliberation), and decided to ask the IMTA Secretariat to further substantiate,
enrich and specify the work plan after the meeting based on the opinions and suggestions
offered by the Council members during the meeting.

4. Upon the examination of the 15 Chinese and foreign applicants including the US
National Tour Association, the candidatures of the 15 new members are legal and effective, and
their application materials are complete. Having met the requirement in the relevant provisions
of the IMTA Statutes, they were admitted to the IMTA as its official members. They were

registered with the IMTA Secretariat and received their member certificates after the meeting.

Attendance:
Shao Qiwei Vice—Chairman of IMTA
He Yafei Secretary—General of IMTA
Francesco Frangialli Individual Council Member
Wei Xiaoan Individual Council Member
Fu Yingchun Executive Director of the Office of the IMTA
Preparatory Committee
Li Yanqiu Doppelmayr Seilbahnen GmbH

Patricia RaynaultDesgagn é
Jason Wang
Vlasta Brozicevic

Eko Haryono

Endurance Aventure

Global Tourism Economy Research Centre

Polyclinic TERME Selce
Asian Union of Speleology
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Emma Chen Hoefler
Madhu Sudan Acharya
Antonina Kukushkina
Zuo Xuege

Denis Baras

Anake Srishevachart
Mark Tate

Yuan Hao

Zeng Hui

Ge Lijun

Yi Yang

Wan Zifeng

Wu Mai

Annex:

International Organisation F i r Volkskunst
Nepal Association of Tour&Tavel Agents
Alpindustria Adventure Team

Singapore Outbound Travel Agent Association
International Hotel & Restaurant Association
Thai Travel Agents Association

Cairngorms Business Partnership Ltd

China CYTS Tours Holding Co.,Ltd
Overseas Chinese Town

Shanghai JinJiang Internation Travel Co.,Ltd
Shanghai Ctrip Business Co., Ltd

Zhang Jia Jie Tourism Group Co.,Ltd

Guizhou Mountain Tourism Development Centre

List of New Applicants for Accession to the IMTA
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List of New Applicants for Accession to the IMTA
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US National Tour Association

University Savoie Mont Blanc

Chamonix Mont Blanc Valley Touist Office
Chinese Natioanl Geography

WuHan Sante Cableways Group. Co. Ltd
Shanghai Zhongjin—Guotai Culture Group Co., Ltd
Guizhou Xingwei Group

ZhongRui Asset Management Co. Ltd

Bonsai Club International China Committee

Macau Cultural and Creative Industries Development Association

. FBLIFE (Beijing)Media Co.Ltd
. Tentimes Group

. HuangZhou Hualian Qiandao Lake Developing Co. Ltd

Beijing Splendid Yida Industrial Group Co. Ltd

. China Science&Merchants Investment Management Group Co.Ltd
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The First Annual Conference and Forum of IMTA
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Event Name: The First Annual Conference and Forum of IMTA
Time: August 15, 2017
Place: Xingyi Hall, Falcon International Conference and Exhibition Center, Xingyi City
Theme: New Opportunity and Platform Construction for Sustainable Development of
Mountain Tourism
Moderator: Part 1 He Yafei, IMTA Secretary— General
Part 2 Dale Lawrence, Special Advisor of PATA CEO
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Moderator: He Yafei, IMTA Secretary— General

Speakers:

1.Francesco Frangialli, council member of IMTA, Honorary Secretary—General of
UNWTO

2.Eko Haryono, IMTA group council member representative, President of Asia Union of
Spelegology

3.Martine Feny, IMTA group member representative, Vice President of World Association
for Hospitality and Tourism Education and Training

4.Wei Xiao’ an, council member of IMTA, famous Chinese tourism expert

5.Rostislav Vondruska, IMTA group council member representative, Former Chairman of

Czech National Tourism Administration and Former Czech Minister of Regional Development
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i
Moderator: Ladies and gentlemen, good afternoon! I’ d like to welcome all members

of IMTA and all guests to attend the IMTA Theme Forum this afternoon. This morning, we

have together witnessed the founding of IMTA which is quite ground—breaking. Following the
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inauguration ceremony, IMTA held the Council Meeting at which the plan for establishment
of the Secretariat was considered and approved, three—year working plan of the IMTA was
approved in principle and enrollment of some new members was reviewed. Now, IMTA has
stepped into its formal operation, which is indeed a great thing.

How we can follow the purpose, tasks and objectives set out in the IMTA Statutes to reveal
our advanced tourism ideas, build up our image and amplify our influence on the international
stage? We need solve the task in a continuously innovative manner. For this purpose, the
Forum has established a topic for discussion, i.e., “new opportunity and platform construction
for sustainable development of mountain tourism” . We encourage all participants to focus
discussion on innovation and construction of a platform for exchange and cooperation between
members of the IMTA, for research and appraisal on the development of mountain tourism
sector, and for investment cooperation and innovation of mountain tourism and the approaches
to realizing these ideas.

This afternoon, we will hold two sessions. For the first session chaired by me, we have
five keynote speakers. Panel discussion at the second session will be chaired by Mr. Dale
Lawrence.

First of all, let” s welcome Mr. Francesco Frangialli, the UNWTO Honorary Secretary—

General, to make a keynote speech.
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Francesco Frangialli

Mr. Secretary—General,

Mr. Vice President of the IMTA,

Ladies and gentlemen,

I have entitled my presentation to be “Mountain Tourism in the New United Nations
Sustainable Development Goals” .

Announced in 2012, at a conference, the 17 sustainable development goals (SDGs) and
their 169 associated targets have been adopted in 2015 by the General Assembly of the United
Nations. They represent the central pillar for the 2030 Agenda for Sustainable Development,
which set up a global strategy for the international community to totally eradicate extreme
poverty in the world at the end of the period 2030, fight social and cultural inequalities, protect
and enhance the environment and limit the global warming process.

This year 2017 is the second year of the implementation of the SDGs. It is also the
International Year of Sustainable Tourism for Development declared by the United Nations.
Tourism has the potential to contribute to all the goals. But in particular, tourism has been
included in targets appearing under Goal 8 and 12 of green, inclusive and sustainable economic
goals on the one hand, sustainable production and consumption on the other. These two targets
are similar. They underline the contribution of tourism to job creation and local culture. And
its capacity to be an agenda of change toward more sustainable consumption and production
practices.

You may be surprised and I am sure these are pointed. There is no specific goals in the
SDGs devoted to the mountains. Protection of the world” s mountains and challenge of future it
represents is made in Target 1 of all 15, which refers to the history of ecosystem, forest, island
degradation, desertification and biodiversity, but not in relation with tourism. It is a mission
that is surprising if we consider the role tourism can play in addressing these major topics.

It is said the SDGs were adopted at the end of 2015 more or less at the same moment
when we concluded the Paris Agreement to limit the global warming. For 13 of the SDGs listed
as follow, I called to take urgent action to tackle climate change and its impact. This is vital for
all activities placed in the mountains including tourism, taking into account that the alleviation
in the temperatures is more accentuated in high altitude than at the sea level.

Let me say something very particular. You heard one word which refers to the life below

water. Of course, for many reasons, the future of the oceans is very important for the future of
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the planet. But mountains as well see some changes as was mentioned by Mr. Fu this morning.
48% of the world terrestrial surface is above 5,000 meters, 27% above 1,000 meters and 11%
above 2,000 meters. More than half, you know, 15% of the world population lives in magnitude,
all of them, by the way, in Asia. More than half of the global fresh water resource comes
from the mountain. The harmonious and sustainable development of mountainous regions is
essential for the well-being of the communities. But there are also important consequences for
the life of people who live in the lowlands. And it was pointed out in 2002 when we celebrated
international years of mountains.

I don’ t know if you are aware of that. But all the countries, the island countries have set
up very strong lobby. This lobby is the alliance of small island states concerning 39 countries.
And they protect and defend their interest. And they manage to have the peace of the world
devoted to them under the 17 SDGs. Mr. Secretary—General, the IMTA would like to fight hard
to compete with the group of island countries and to impose our own edge.

Ladies and gentlemen, I would like to come back to brief on three issues I have already
mentioned since they are featured the UN SDGs, job creation, local culture and climate change
including its impact on ecosystem and biodiversity.

First of all, job creation. As anywhere else, an initial expenditure made by a visitor in
a mountain village should not be reduced to a simple act of consumption. You know, the
money spent in the tourism enterprise, auto and shop generates a flow of income and other
expenditures in other enterprises and in various sectors, especially in sectors which are related
to tourism. This multiple-layer effect resulting from tourism is especially high, especially
important. It is especially true in landlocked mountainous regions where linkages out of the
local economic secret are limited. It does result in the economic sectors which benefit the most
from this mechanism, and those related to tourism such as agriculture, transport, manufacturing
industry, handicraft production. But these are not the only ones. A UN body has estimated
that for one job directly created in the tourism industry by tourism expenditure, there are two
other jobs created in related sectors because of tourism. There is no doubt that the multiple—
layer effect contributes in mountainous regions on a large scale to the production of works, to
the increase of the GDP, to the creation of jobs and to the reduction of poverty. Maximizing
the linkages between tourism and its percentage of the local economy, and at the same time,
reducing to the minimum the linkages which benefit externally economic items. These are the

tow key words for a successful mountain tourism development.
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My second point is about local culture. Islanders live in valleys. The altitude and
the climate and the difficulty of access to combine have made their life difficult and even
precarious for centuries. Because of the constant coming of the topography, communication is
uneasy. The density of the population is rich in many regions which have been for a long long
time in lands of immigration. Human segments are scattered over large territories. And some
of these communities have been isolated for a long period. The reason of that is that people are
living in their valleys. Even they are very closed, they have developed specific culture. They
have their tradition. They have their language even they belong to the same community. Here
in Guizhou, many of the minorities people are not only the ones that preserve their original
customs and unsophisticated lifestyle, their original languages and religions, their exquisite
handicraft, their original foods, songs and dances, festivals and celebration. This cultural
and sometimes ethnic diversity is a fantastic resource for tourism. In islands, the natural
environment creates the practice of many outdoor activities and the cultural diversities. They
are the two pillars for successful mountain tourism on the condition that this has deployed with
extreme precaution. If millions and millions of visitors using the newly built infrastructures
flock to the same limited areas, specifically the ethnic regions, you are close to the disaster.

And my third and last point is about climate change. You know, snow— and ice—based
sport activities have been historically the first component of mountain tourism. Mountaineering
and climbing came before historically after an activity appeared in Europe in August 1786.
Today, this performance is participated by 2,000 enthusiasts every year. They come to the
Summit and it has become something like motorway. People developing tourism in the country
which is a new member of IMTA live on this traditional resource. At lower altitude, trekking,
hiking, water sport and mountain bike have become gradually popular. Coming to winter sport
because winter sport is still the core mountain tourism. I know you are the motivator. | have
the privilege. I am the first speaker. So I continue. Winter sports have been developing in a
region from the 1908, the first league was inaugurated in Davos. In 1932, the first winter sport
activity was listed to the Olympics in Germany in 1924. The huge industry has been built that
was called sometimes wild world. Toward this huge skiing industry, there presents especially in
Western Europe and in North America, 2,000 skiing resorts in 80 countries, 115 million people
practicing skiing, 400 million skiing every day, $50 billions of turnover. In the countries like
Austria, it” s 4.5% of the GDP. But now, this skiing industry has been proven to be associated

to the climate change. This is very, very impressive, as you just mentioned the example of
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Germany. If you have an increase, and this is the minimum that can be predicted, of 2 degrees
in the temperature, Germany will lose 50% of its potential for skiing. And you know, 2 degrees,
this is the aim of the Paris Agreement of Climate Change. If you have an increase of 4 degrees,
Germany will lose all its ski activity. Everything. So this is a major topic and this climate
change with the increase of temperature. It” s not only about skiing and winter sport. It” s
also about the glaciers which have important resources, about disappearing of forest, resource
in freshwater, the future of forest and mountain biodiversity. I suggest that the IMTA make the
aspiration of this issue of climate change one priority of this action that include the mountains
because human and natural environment are situated at the core.

This is resulting from the transition from modern tourism to a more sustainable, modern
development. If we make the growth more sustainable, mountain tourism will continue to
expand its capacity to generate activity, create jobs, foster culture while adapting to the changes
in its environment.

Thank you very much!

FEFAN: FERPH AR - BRMANELS, FELXANRE, BHERT IRAIE T
EEYIB, FREOEMBALKEEXNAICI, Ebr LA 3 X I th ZARIE I A5
BY, AURSMEARNUFSRFRSEST, BNESEEUNENT, RNBEEAED
ERAM XL, RGFEEENL S

T—UEAERIMNEREKAE=MI R « IBHLE, §15!

Moderator: Many thanks to the inspiring speech of Mr. Frangialli. You also elaborated
the challenges and opportunities we face. I believe we all humanity share them. The IMTA
also should assume its sole responsibility for them. Under the guidance of these concepts of
sustainable development and sustainable tourism and in the context of climate change, we have
to think about these issues seriously. Thank you for your important speech.

Our next speaker is Mr. Eko Haryono from Asia Union of Speleology.
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Eko Haryono : Good afternoon. Of course, I will express my gratitude to the IMTA, the
Vice Chairman and also all the organizer and also the distinguished guests. In this afternoon, |
am representing the Asia Union of Speleology. And I am in direct flight from Indonesia. So, it is
one of the presentations that presents Asia as a wonderful destination.

This region now has the ability and it is very interested in mountain tourism because Karst
area is from the very high mountain to the coastal area. So that’ s why for the first time, it was
asked to support the initiative of IMTA to agree and support this IMTA initiative. I come up
with 4 or 5 things. In this global situation, It is a new opportunity for Karst area. This region
put forward the thoughts, approach and strategy. Towards this global situation, it is also our
new opportunity. It increases modern tourism in the mountainous regions including Karst area.
And the second is relationship of tourism development with the landscape based primarily on
the nature. So it is feasible if China takes active measures within the IMTA scheme to face this
challenge because, you know, China is the most populated area in the Asia Pacific region.

It’ s tourism from the UNWTO I just now heard. I just want to highlight that the outhound
tourism is quite developing very fast in Indonesia. We have got only the natural tourism, the
percentage of which is up to 35% including Karst area. The tourism is also eco—tourism and
mountain tourism. The culture has been presented. The future of natural tourism will highlight
Karst tourism; this is only 5%, including event tourism, sport tourism and eco—tourism.

This is what we are talking about. We are talking about sustainable tourism because the
fundamental of the country is closely related to tourism revenue. The more we find the natural
environment of the country, the more tourism inclined to thrive there, and the more they are
willing to access. Consequently, this distinctive loss in the future will be a very big problem.
This is our experience of the Karst area in Indonesia. Karst area has become more popular

now. The mountains are mostly popular with climbing. Because we have many volcanoes. So
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many people try to have tourism especially for volcano and climbing. The Karst has also very
significant development in terms of tourism.

The Karst area is an important issue. It’ s because the Karst area now is around 25% of
our earth coverage, for China, maybe 50% or 40%. So it is quite reasonable that tourism in the
Karst area is very important in the next tourism development. What is the importance of Karst
area? First, it’ s of course the uniqueness of surface morphology. There are many beautiful
landscapes of Karst area. In our area, it is also critical. This is the very scenic Karst landscape.
There are Karst areas in Indonesia. This is also the beauty of Karst landscape in Indonesia.
Karst area also has very unique scenic morphology like here. I take this picture from Nanning
of this landscape during my holiday. This is also from Indonesia. Now caves and Karst becomes
more popular.

What are the important issues? One is of course the unique scenic and landscapes. It
is the most important in the surface and also in other countries. And the second is the fragile
ecosystem. China has many experiences on this associating. And the third is poverty. Most
of ASEAN tourism is related with that. In China, Karst area is associated with poverty. How
to protect this to develop sustainable tourism? Of course, the first is, we have to protect the
landscape and value. So we need to have a platform to conserve the landscape. The second is
in connecting to local community. The third is get management skill so that tourism can be a
solution of this Karst area. This is a key measure for protection of the beauty of the Karst. Of
course, we need this. And the second is to develop Karst area’ s ability to develop cultural
scheme and carry out environment assessment and also monitoring protocol and guideline.
What assessment are we going to implement? We need more monitoring to better management
in Karst region. And last, I think, you need the local community assistance and engagement
so as to better balance the relationship of government, community and private sector. The last
is the safety. It is also important. And education and medical development in this area is also
important.

Thank you.

EFAN: BHNR - BANEEE, BEBIBEAS, BRASRHARE T kil 56T
X 2 BB VIER, ERPFEARNE, StENLRRL, Sh%55aa LtttT s
7340
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Moderator: Thank you for your excellent speech, Mr. Eko Haryono. In your speech, you
made special mention of the close relationship between tourism sector and the Karst regions,
the way to protect natural environment well and development of tourism sector. You also
particularly made a knowledgeable analysis.

Let’ s welcome our next speaker, Ms. Martine Feny, Vice President of World Association

for Hospitality & Tourism Training.
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Martine Feny:

Hello, everyone,

Bonjour, distinguished audience,

Dear friends,

Let me first thank you for your kind invitation and warm welcome. The forum is a great
success. And on behalf of my President, Phillip Franso and all the members, I wish the best to
this new—born International Alliance.

The World Association that I represent here has a long history. Let me, just a few words
about myself. Because what I’ d like emphasize is the fact that we work as a volunteer in this
Association. So that is very important for me to highlight this because I have another activity, a
professional activity of course, I would be delighted to talk to you about that later on.

What I would like to say about the Association that I represent is that it has a long

history. I would share with you some tips today faithfully. Don’ t worry. And what I would like
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to highlight is the fact that I represent this Association as Vice President. And I am here to
share with you about this experience.

The first fact that I would like to highlight as you can see here on that slide, is the
important variety of actors involved in the Association. And that is, for us, a very crucial point.
We have professionals. We have entrepreneurs involved. We have people from institutions,
from education. So we have a wide variety of different people in our organization.

And the second point that I’ d like to highlight is the fact that we are here. We are
involved in the Association with the same values. We have the same values and we work hard
to develop and to implement these values. As I mentioned, we are volunteers and we are not
paid for that. And this is important to notice because we believe in our values. Here are some
members. Among them, a wide variety of different actors, of course. We have Board members
of course are very important one. I don’ t know if you have heard about Franscis Auto Schools
that we are competitors. We are competitors in everyday business. And when we are attending
our event, we work hard together in order to improve and to implement values, and to such a
consensus as well to improve the role of human beings in their tourism sector. We want human
beings to be at the center of all activities and operations. Our Association is well structured.
With our internet platform we can interact with anyone from the network. So this is really
important. And we’ d like to highlight in the name of our non—existed Chairman, Fransceco
Frangialli.

I want to emphasize that much we have very particular, of course, membership fees. As
an Association, we only have fees as a kind of reward. People and members make money in
this Association and they only pay fees to the President and of course the organization. We are
really well-structured as I mentioned. You need to work with people you want to work with. It
is so much easier to be friends. And this is very important for me to highlight this. Again, we
work in a very friendly atmosphere. We are competitors as I mentioned. But inside and within
the forum, we live very well together. We think and we want to develop the future of tourism.
So we have some delegates from each country. We have one Chinese delegate here. It” s an
very important actor from the online education with many students. So, my advice here is that
we need to attend conferences. Of course, we are really busy, but we will do slow business to
make sustainable money. That’ s my point. If you attend a conference, if you meet new people,
you have new friends, new strong friends, new important relationships. And then you can do a

sustainable business and implement it all over the world.
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You will find all this on the website of the platform. I would like to highlight the fact that
we are volunteers once more. We have only one general delegate who has a contract. Of course,
what is important is to work because we are an international association. We are all quite
diverse. We come from various countries. We have various backgrounds, various ways of doing
things, thinking. So this is important to meet in order to strengthen the links. What T would
like to highlight, here is the fact that with this long history, we have been in a process of being
now recognized. And these are the 15 good reason to join us. We have been recognized, last
week, as an official NGO from the United Nations with consultative status. So this is a brand
new era for our Association. And it has been a long, long process that hopefully it is really now
successful. You know, AMFORHT is an acronym. I just mentioned the next event would take
place.

We have a national conference in each country. So the next event will take place in
November in Canada. This is our annual forum. And then we will have a national conference in
Costa Rica. And in January we will have a national conference in Moscow, Russia. Of course,
we will celebrate our new NGO status.

What is important for me to notice at that stage is that foreign association. It is really
important to have got good fathers and good mothers. And it is important to have strong parents
and international relatives and sister associations. From an international point of view, this
is very, very relevant. In that sense, we are really optimistic for this new IMTA. On behalf
of the all the members, we would be really delighted to help you in many other ways. You
know, in France, my Association is called AMFORHT. It’ s an acronym, of course, for World
Association for Tourism and Education and Training. But in France, AMFORHT means a word
which is a strong soul for us. We hope you to join us in order to become yourself as well, a

strong soul.

Thank you.

EFA: WHST - Fhxt, #EFEBE, JNERZZINHT, TNZRIL, BEMR
MEEMEANT, EERZBEER L,
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Moderator: Ms. Martine Feny, thank you for your excellent speech. We have much to

learn and we remain at the early stage while you have been well developed. Therefore, there is
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a long way for us to catch up.
The next speaker is Mr. Wei Xiao’ an, a council member of the IMTA and a renowned

Chinese tourism expert. Please!
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Wei Xiao’ an: Today’ s speech focuses on two themes, the first one is sustainable
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development of world mountain tourism, and the second one is innovation of idea development
of the Alliance. As mentioned at the session this morning, IMTA is expected to become a
platform for exchange and cooperation, research and appraisal, and investment and innovation.
I quite agree with this. In my opinion, we can go a step further. IMTA should also be a platform
for cultures and conservation and for technology and development. Now, mountain tourism
is ever demanding on its cultural features. However, with urbanization and industrialization,
these cultural features are disappearing. So we have much more to do. But we cannot protect for
protection’ s sake. Protection needs to be enhanced through the platform of mountain tourism.
And now, technology is playing a more and more important role in mountain tourism. Many
high—tech applications are becoming unimaginable. It is precisely such new application of
technology that has been driving a new generation of mountain tourism consumers. Therefore, |
think, the establishment of the Alliance needs to be put into perspective under the background
of globalization which lays a foundation for economic integration. In despite of existing
obstacles to development, I also consider that globalization represents the general trend. The
second one is trade integration, the free trade flow with sizable volume. The next is technical
integration. The interconnectivity of technology is growing exponentially. And fourth, there is
tourism integration. Resources mining has now given rise to strong demand, which is strongly
apparent in China in recent years. As China has a huge population of nearly 1.4 billion,
Chinese tourism represents a massive market. In peak tourism seasons, all the mountains are
basically flooded with people. So, though China has so many mountains as such a big country,
we also feel that there are not enough mountains available. In fact, this is only for now. Strictly
speaking, we haven’ t fully utilized all the mountain resources. That’ s only one side of the
story. Well, that” s the background of the establishment of the international organization.
Secondly, it’ s also responding to need of the international organization of tourism. Now,
we have UNWTO, an official organization, PATA, a market organization, and WTTC, a sweet—
talk organization which is designed to lobby different governments to attach importance to
tourism. It has been 27 years since its establishment in 1990. It has made contacts with a great
many organizations and now has accumulated a lot of social influence. There is also WTCF, an
organization of tourism cities. All these organizations are now making big differences across
the world. There are a variety of travel agency organizations including ASTA, more hotel
organizations as well as convention & exhibition organizations. Seen from this, we can spot a

trend that, world tourism development needs to be supported by a new type of organization. We
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also should explore the new space and seek new growth. Therefore, it is at the right moment
that IMTA is born.

What does it mean for China? China, such a tourist power, has to be international. As
for going international, we can’ t merely be satisfied to voice opinions on the global stage. In
addition, we should further study the rights to set up standards, maintain the order, coordinate
prices and influence the market. Over these years, China does have its voice heard through its
participation in international conferences, especially some significant conferences. If Chinese
delegation does not voice its opinions, these conferences are rarely able to reach consensus.
However, it is not just enough to realize this. We should advance this campaign step by step.
I remember that, there had been a great many Japanese tourists visiting China then, but the
rules and prices were set by Japanese travel agencies. They would say: “We will pay you
in three months.” So, many Japanese travel agencies survived based on the three—month
credit terms. They could support themselves merely with the interest income as they have
a three—month payment term. At that time, though we thought it unfair, we could not argue
with them as we were disadvantaged. Of course, as all countries in all sizes are equal, we are
not necessarily intensifying this strong position. In terms of tourism development, we should
leverage international organization to seek for equal development right. China, with abundant
big mountains, is naturally gaining the position to be a major power of mountain tourism. So,
the Alliance is of prominent importance for China.

Secondly, is it beneficial to Guizhou? As known to all, Guizhou can be described by
this phrase, i.e., a province full of mountainous parks and colorful landscapes. Therefore,
Guizhou can become a player on the international arena. In this way, we should say that it is of
prominent importance. In that case, we have to look deep into the way to go global. And I have
summarized 20 aspects of globalization.

First of all, it is global perspective. We have to see the local and global differences
through horizontal comparison. I’ ve listened to the previous speakers just now. And I see that
we have different perspective. Francesco Frangialli does present from international perspective
developed over the years. And the lady’ s speech is highly professional. This professional
angle also provides lots of inspiration. Secondly, it is international ideas. From tradition to
civilization, a high—end ecological civilization is particularly required. Third, it is international
thought. For ourselves to push limits, we should have a prospective thinking. Fourth, it is

international capital. From individual to entirety, though our organization itself is free from
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capital operation problem, we also have to integrate and drive capital to serve the public.
Fifth, it is international mechanisms including international policies. Mechanisms lay the
foundation while policies are techniques. From introduction to creation, mechanisms continue
to evolve. However, we should firmly keep the initiative in evolution. Sixth, it is international
operation. They have to be in line with international norms and also should evolve. Therefore,
internationalization is not static. We have to look at our internal and organic growth. In fact,
we used to that, in strict truth, as long as we talk about globalization or internationalization, it
means we are not international enough. Once we really realize internationalization, we need
not talk about it all the time. Seventh, it is international rules, from, acceptance to involvement.
Right now, rules are set by developed countries while the developing countries are passive
recipients of these rules. However, as the world evolves, developing countries also need to be
involved in the rule-making. Eighth, it is international market. Ninth, it is international labor
division, from vertical one to horizontal one. In the course of development, both developed and
developing countries have vertical division of labor while within the former it is horizontal, so
does mountain tourism. Therefore, we should gradually change this labor division system and
directly go into the international labor division system, with tourism taking the lead in doing
so. Tenth, it is international organization. Eleventh, it is international mindset. This issue is
relatively prominent in China as for all these years, China has been underdeveloped. In spite
of many years of development, we have always been afraid that people will look down upon
us. Therefore, whenever we hold an international conference or event, the leadership always
emphasizes that it is necessary to make sure nothing goes wrong. From the international events
[ participate in, I found people made a quite lot of mistakes and they all considered it normal.
If there is any mistake, they admit it and correct it. But in China, it is a different case. And
twelfth one to twentieth one are international talents, international products, international
facilities, international management, international service, international languages,
international approach, international planning and international standards, respectively. As
for the Alliance, we have to look at and work on these 20 aspects of internationalization one by
one. In this way, this is truly an international organization, even though it is headquartered in
China. Today, this is really a grand event as we now are receiving our birth permit. There are
so many international organizations badly in need of this permit. It is very important to get this
permit in China. In different countries, we have different regulations. Many other international

organizations don’ t need such a permit. Instead, they merely need to be recognized by the
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market and the sector. If you can accelerate the development, serve members and make people
participate in your events with more enthusiasm, it is success. In the end, I wish a healthy and

bright future for IMTA. Thank you!

EFA: R, BEEABIERNTERETENETR, JEEEISILREITMAY
Wilke XS FEBIRG. MBI, WAL, SKRERR T BRI EAEEIRN
MHF T EBREERA, MiamE, BAKR, REERE - tRXTEREHNR, FFE
B, ERF. Eis, IERFRXPEE, 2F -LEHemRX P EE, #HLE—Eos
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Ra—UASNERERERREREK. sIXK AR, FHEFX, 55!

Moderator: Thank you. Mr. Wei is indeed an expert of tourism in China. And I have
the pleasure to listen to several of his presentations. He has unique and impressive insights
on tourism. Today, his speech focused on the way to develop the emerging IMTA in the
context of globalization and global governance framework and then goes to 20 aspects of
internationalization. All of them are very important and worth learning. When it comes to
international mindset, I notice that we often bump into this problem in some occasions.
We indeed need to change our mindset. China, a global major power, should maintain an
appropriate mindset in all aspects and should not bully the weak and the small. Meanwhile,
we should be cool-headed and objective in dealing with international affairs. In the course of
internationalization, we should advocate the idea of international citizens. We should be aware
of this identity in the context of internationalization. We should have such an international
mindset. Let’ s thank Mr. Wei Xiao’ an again.

The last speaker for this session is Mr. Rostislav Vondruska, the former Director—General
of Tourism Board and the former Minister of the Ministry of Local Development of Czech

Republic. Welcome!

SHFHRRIR: Z 1), £4E), FURRE, ERHERSEE, FESXSRFELEE
REFR T LS ENNSEIRSIFERR L ARFEK RN A STV, FREXEHELH
MAEEE T EEN—F, MEOGENBNEFRENREVERS, FH2TESEERNL
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Rostislav Vondruska:

Excellencies,

Ladies and gentlemen,

First of all, I would like to thank you for inviting me for the Conference. I was very glad
and surprised this morning to see the top officials supporting the IMTA sports and activities.
And I think it” s a step into a right direction and it fits beautifully into the circle’ s initiatives
that have been started last year. And there are also supports from the top officials of China.
Tourism is sometimes described as an inside—out sport because people are spending money to
country without having exporting anything. Also, billions of dollars are spent every year in this
country to spread out the nation brand all over the world. And at the same time, last year, there
was growth in the number of tourists only 3.8%. And I was glad this morning that was 40 in the
province of Guizhou, which I only would like to congratulate. Over the year, the flow of $190
billion out of China through the activities of so called active tourism. While active tourism
brings $35 million back to the country. This is the opposite to be goods exchange figures
and there is need to change it so as to close the gap which is not very small. There is a short
presentation of one of many possible approaches to the matter. This is brief introduction of me.
I’ ve been active in tourism for over 30 years and was active in almost every field of related
industry maybe except inbound tourism which I never lead.

We have a proposition here. And, as I said, establishing IMTA is a milestone in tourism
development and could be a key step to opening up the province to tourists, and of course,
invite all effects that tourism brings. These days, you can bring the unwanted consequences of
tourism in Barcelona or other cities that they say they have too much tourism that influences
markets and staff. These are side effects. There is no doubt about the good affects of tourism
and the national economics. These include regional economic, culture, demographics. You can
invite young and creative people, which go to add good education and the good influence on the

quality of life and sustainability. Important issues also include preserving nature and resources
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which China has the responsibility of both these. And I think the goal behind all these practical
goals is meeting the social peace through providing jobs and extending work experience from
professionals from all over the world. I think the supporting of the inhabitants of Guizhou
Province is being part of the innovative ways of how to present the province. It’ s a good way
of how to promote it.

This is what’ s going on elsewhere. I just picked one association. They mainly deal
with tourism which has to do with snow and snow activities. You can find on their pages all
information on mountain tourism potential. But this is from the skiing center’ s point of view.
And they focus solely on the skiing. They don’ t think about indoor slopes and snow dorms.
I’ ve positive that China has several of these on its territory. Of course, Guizhou Province gets
no attention of these people. Although China’ s ambitions are in this terms high, especially
for 2022 Winter Olympic Games. But what’ s important, these people are focused on the
mountain flowers. And they visit mountains all year round. So, Guizhou can attract visitors
in all seasons. This is what the opportunity lies. This is what we can call a good point like a
preparation stage for other supplementary activities to IMTA. We can more or less know what
we need to be successful and what natural beauty associates you have. There is no doubt about
that. Culture richness, that’ s the same thing. I just want to use it as an example. Like in
Duabi, the ladies are presenting genuine Chinese tea in a beautifully simple wooden case. And
this is just, you know, one example of how to attract the tourists. It has gained importance. Of
course infrastructure is crucial. And what is above the infrastructure is sufficient approval. This
is of leaders of the province and we saw this morning that this one you have.

Also important is setting the goals. If you have no goals, you have nothing to measure.
And you cannot go back and research. Also important is defining the international markets.
Because, you know, out of the growth I mentioned at the beginning that 3.8%, 80% of it was
the people from Taiwan, Hong Kong and Macao. You need to find a different approach for
Europeans, for Latinos, for almost every part of the world.

As for development, we must think of plans according to the budget. This goes hand in
hand. And I think it is now necessary to have, you know, high budgets. You can do good things
with a moderate budget. You do allocate them wisely. It would be crucial for success. And the
bottom line is time, patience, hard work and common sense.

I’ d like to say that as you see tourism in a wider and bigger frame, it’ s about the

culture, economical and public diplomacy. Because if you don’ t have general public knowing
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about what you to present and so you can spend all money you wish to. It will be in vain. So, the
good thing is above all deciding tourism campaigns. It’ s to fulfill multilateral and bilateral
agreement, exchanges, organized cultures, scientific collaborations, foreign programs and
projects in the native languages of the feeling market.

These can include getting familiar with culture and lifestyle of the province, increasing
popularity of the province and enthusiasm offers and engaging in cultural communication with
opinion leaders in the feeling markets. Of course it influences public opinions in favor of IMTA
goals and objectives. At the end of the day, you should create a model that includes a multitude
of subjects on both sides of this province and markets in order to communicate with.

There are different trends and identifications of tourism that can be used. Currently, so
the most modern trends are in close collaboration with the foundations that are focusing on
green tourism, focusing on preserving natural heritage and local organization. As you can see
the common projects of private sector, you can combine financial forces and funding, using
them for the infrastructure projects for instance. It is in fine relations with other municipalities
in the region that faced with same problems, same opportunities as you do. And then finally
worked with specialized agencies. These are targeted groups. These days, the common belief is
that the role of general public is ever growing. It’ s not so much the opinion leaders that can
create the fame of products of a region.

So you can only combine these approaches and targeted groups in the province among
them. I think there is creativity of people in the province using the stories and culture. In the
morning, we’ ve mentioned that this province is famous by having a lot of minorities here.
They all have, I’ m sure, the history and their famous people throughout the history. In the
future, it will be easier for you to use the knowledge of the province to attract investments and
people. Well, it is very good thing from my personal experience to have a good ambassador or
ambassadors if you know. I worked with a Japanese soprano 6 years ago. She was a very famous
pop singer in Japan, but almost unknown in Europe. She acted for three years in Japanese
market in favor of not only general public but others of the countries. We had surprisingly good
results from that cooperation. It really works.

This is a little stage. You have done almost everything you can to do product development
and form the brand of the province which should consist of attractive, not very widely
known and surprising history of the province. What’ s the current role of the province?

Technologically, in this province, you have super modern dish. This is, I think, you need to
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show because this is amazing. They know Guizhou in China, but they don’ t communicate with
the province. And this is also opportunity. That’ s unique, I think. And that can support your
international position and context.

Culture and lifestyle, these are things that work with the general public, and also with
opinion leaders. And you can involve it in presence. You can organize the lifestyle sport of
tourism to show your life in the province. And it could be very effective. In terms of innovation,
science and education, you can present yourself famous people such as individuals you have
attracted in the past to the province. You can do academic partnerships study for province
students and bring in foreign studies to the students here. This all can create the conditions
for so much embraced mass tourism all over the world. There is already a big detail after you
fix your priorities with the culture, economic and public diplomacy among this tourism. These
are some of the tools that are probably not really good available from this instance. These are
practical tools for promoting the region’ s exhibitions, practical prints and also BI. These are
the tips, partnerships and pools. Especially pools, they have very good effect on the private
sector. My experience with the pools is that we formed the pools with the South American
Alliance in the past. It brought 500% more interest during over 5 years, which was really
compared to the investment. It was gold mine for the entrepreneurs. One new thing that can be
tested is funding for special projects. And of course, media campaigns, digital online media
of TV and many more are getting close. So this is conclusion. I also picked up an example of
what we did for Chinese tourists by doing a project. Maybe we can talk about it later during the
program of the conference.

Thank you for your attention.

EFA: BTN A, FTFRMKEEDRRMAESRE, TR EFTRZE
HEEDZ TAMNNER, 2= 7 —LEXRVEK, UESZ T HAMNNERFRLEIES AR
MECR, DRIAMMNBEN R XSS, HTRZIER, S 7HNREEBE=E,

BTRKEEZREIH T —IESAT, BETFRELEBF—DI0-150MAREH DRz FHA
T—MEFHRT,
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Moderator: Thank you for your speech, Mr. Vondruska. You are not only a representative

of IMTA but also a goodwill ambassador for Guizhou. We have just heard five speakers share
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their own experiences, very valuable insights, thoughts on international mountain tourism and
its relationship with culture, as well as observation and inspection perspectives with us. They
talk about many topics, leaving us so much to think about.

Mr. Dale Lawrence will be chairing the next interactive session. Next, we will have a 10—

to—15—minute break. Please come back here for the next session.

(Tea break)
Part 2
ERHA
I KR = CEO4F Rl B o) &
A EFE
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8. EHFR Ut BAMERRE, EREREFRAETEBRAIEFTKEELE

Moderator: Dale Lawrence, Special Advisor of PATA CEO

Panelists

1.Brenda Tahi, IMTA group member representative, General Manager of Manawa NZ Litd.

2.Isidro Mateo Rodir guez Cuadra, IMTA group member representative, President of
Game Committee of International Slackline Association

3.Jung Won Kim, IMTA group member representative, President of Korea Student Alpine

Federation

_95_



[1ATA EFsesmss

4.Madhu Sudan Acharya, IMTA group council member representative, President of Nepal
Association of Tour & Travel Agents

5.Chen Miaolin, IMTA group member representative, Founder of New Century Tourism
Group, Vice President of China Tourism Association, President of Zhejiang Provincial Tourism
Federation

6.Moriya Takashi, IMTA group member representative, President of Nicchu Peace
Travel Service Co. Ltd.

7.Yuan Hao, IMTA group member representative, Board Member and Vice President of
China CYTS Tours Holding Co., Ltd., President of Bravolinks Integrated Marketing Co., Ltd

8.Zeng Hui, IMTA group council member representative, President of OCT Tourism

Investment and Management Co. Ltd.
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IMa£0e?

Moderator: Ladies and gentlemen, please take your seats. Welcome you all. My name
is Dale Lawrence and I work for the Pacific Asia Travelers Association based in Bangkok, or
PATA in short. My Chinese name is Dai Long. They all say Dai Long is very Chinese. This
session will take an interactive format. We have heard fascinating presentations made by
five speakers before the tea break. It’ s the first time I have listened to a presentation from a
speleologist. What is speleologist? It derives from a Latin word and stands for scholar engaged
in speleology. You may learn this word when you are studying Latin in school. IMTA, a
newborn baby, is at its infancy stage, so we have to nurture, take care and feed them. We have
to give them the right education. In this way, we will find the opportunity to adopt the right and
successful policy for slowly growing organizations like the IMTA. So, this is a very significant
day, because after a very long gestation period and completion of procedures, we get here in the
end and now it” s time to get our work started.

Before the tea break, we have heard from the five speakers about their thoughts on current
situations, where we are going and what we need to do in the future. At this session, we have
invited some other distinguished guest speakers. I will introduce our speakers very quickly.
When I call your name, please raise your hand. Mr. Madhu Sudan Acharya, from Nepal, the
President of Nepal Association Tour & Travel Agents; Mr. Brenda Tahi, from New Zealand;
Mr. Suguru Moriya, the President of Nicchu Peace Travel Service Co., Ltd.; now this gentleman
wins the prize of a longest name on stage, Isidro Mateo Rodr i guez Cuadra, and it sounds like
a name of very extensive football club in South America; Mr. Jung Won Kim from South Korea,
the Chairman of Korean Student Alpine Federation; Mr. Chen Miaolin, Chairman of Zhejiang
Provincial Tourism Federation; Mr. Yuan Hao, the Vice President of CYTS; and Mr. Zeng Hui,
the Chairman of OCT Tourism Investment Management Co., Ltd.

Now, can we have some ready? Because | know some of you couldn't wait to ask questions.
However, [ would like to run through some of the key words that came out of those presentations
made today: sustainability, responsible tourism, research, and exchanges between members,

particularly the word of “brand” mentioned by the gentleman from the Czech Republic.
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We will talk about this later on. And Francesco also talked about how tourism and economic
development contribute to poverty alleviation. He made special mention of the relationship
of poverty relief with mountain tourism. Perhaps, when sustainable development goals are
reviewed by UN, the Alliance will propose to include mountain tourism into such goals.

I play a quite simple role. If you are going to ask a question, you can raise your hand to
inform me. Ladies and gentlemen, as we just get four to five minutes and don’ t have time for
big speech, so, please keep your questions short. I’ ve already briefed our guest speakers to
try to keep their answers to the point, so as to cover more topics. Let’ s get started with a lady,
Ms. Brenda from New Zealand. New Zealand, a world—famous place for movie filming, is a very

mature and famous market in terms of mountain tourism. So, what lessons can we learn from it?

miCk - BBF: ARG, IREFAZ, FAZHILFFEELANLHKREY, NEKES
MEHMERKE, ZEFEEEN, FAZAESE UL AITINE, HNRERME
EMA, ANEZENZENRMNBERBEEN. HARERBRE XL, MiELLE
£, S TRZ MRS, FTEZA—RRAMEIN, MRREFAMERXLERTRN
B, BAEFFRMAMNEE, ANsEERNEERMNNER. IARMNBENLRE, B1F
RAERKREIRN—RAR—EZEENT, EREERAE, REMININEBEMEL. FAf
ME=ZEEWMH, X2MNNRE, NRERSRZIXMEMA, Wbk ()4 mH
BENBD. MITAEZNAE, REEFRLUBIOFKBREIHNEL, Z2—MREENE
W, —=E2E&E. FHMRPABNDEERER,

Brenda Tahi: Hello, everybody. This is Brenda from New Zealand. New Zealand does
have an amazing adventure tourism industry, one of the key things that New Zealand has
failed to do. We feel very strongly from where I am from, which is in the north island of New
Zealand mountainous area there with indigenous people, Maori. This applies to considerations
of Guizhou potentially as well. And we these indigenous people own special cultures and local
cultures more than the mountain areas in which we might aspire to develop mountain tourism.
And New Zealand was actually failed to add adequately consult or engage the indigenous
peoples of New Zealand and their development. It has been taken very strongly by those who
colorize their country. The development we are looking forward to in the future is one that the
IMTA could perhaps look to, which is to very carefully and cautiously work with and engage

and consult very deeply. The people will be affected. This is their homeland. This is not just a
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place for others to enjoy in leisure tourism or adventure tourism. So that would be the key listen

the I would offer from New Zealand to the IMTA.

EEFAN: TRERMNE—ESBERN, BETLRSINNEN, FHEY - DFR - &
SHRET - SEASLE, MREFREINZFEHYBIIE, SKTIFRABLRE T BKABD
[E%R?

Moderator: I think Guizhou is bound to draw upon New Zealand’ s lessons. Brenda,
thank you very much for your suggestions. Let me go to Mr. Isidro Mateo Rodr i guez Cuadra.
If T call your full name here, there would be no time for our discussion. Where are you from?

Which country?
FREED - DIFR - DEBIRH - SN . FCkEmEMNNER,.
International Slackline Association: [ am from Chile.

FFA: BRHNARER, RNBEPMEREAEL L, TUAETNDZ—TEHARE O
AULHHOE L RY? B EMEREHD Ze?

Moderator: Chile is famous for its beautiful landscape and the entire country is located
on mountains. Could your share the developments of adventure tourism and mountain tourism

in Chile? And what knowledge and experience do you want to share with us?
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KR—MEFT. BANNHMEFHERE LIS, BRRA, RITUEFLBER, TFHTLUR
T FIAEANAHEE NIEZRAM . UIREFGERIE, FIHLEFTET R LD
IR, ANZEESEMNSBERERSENTE, TERN/UKBRAREBER T, BEFLD
EAZENRER, RARTXIEH I NERESESENL, EALE LVPNLR, FE—F
—HRFH, NETUSEMNY, NFRNERERTRE T, REEMERERARSE, M)
KT UZ SRR TS, BNOMELEKBETRNEZRE, BAREE SMERBRAATR R
AL, IEAEFRENASTINZS, MEASEOZ2EMNEE, BIFX DT UELXE
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Bk, MM hEFTNERT, IMEHINENERIEERN, HR, 57 FHEHERUE, R
Z NEROT DUMSCSE 2 Bk o

International Slackline Association: Thank you very much. First of all, it’ s an honor
to be here and I would try to be as brief as I can. I’ m representing the International Slackline
Association. | have gathered together some photograph because maybe not all of you know that
sport because it’ s an innovation. So Chile has geographic characteristic of a very thin country
but very large. So you can snowboarding in the morning and doing surf in the afternoon. So
it’ s a country that has a lot of tourism potential. Well, my approach from the discipline that
I’ m representing here is the need of arranging some spectacular experience of balance in
high altitudes as you can saw in the images here a few minutes ago. But from a basic level of
education, what does that mean that the slack lining is not you are going and doing high lining
immediately. But there are initial steps. As you can see, kids can do it from very early stages
and there is not a limit for learning, learning about that balance. What I can offer to IMTA
community and alliance is the old knowledge of how to transmit and produce this experience of
balance for old ages to achieve finally the major experience of high lining without the measure
of sub security. This is a sport that could be applied in mountains at the same time in wooden

context. So it” s a lot of potential for its big gift. It’ s a gift of balance. Thanks.

EFAN: BEXERREDN, B ARKRRIOFAE—MRimEs), ZELHTRNBAREER
AR IR o

Moderator: It seems quite dangerous. Some people consider adventure tourism as

extreme sports. After seeing the pictures you bring to us, I think it is indeed extreme.

RERS - DIFHE - DERERE - SRAL N8 —EEMRNTR, HEXEREN
BE, AR T T BRTES), FTERLEZeHE, JbHEm—LERNOIE, &
BEARERZEAELE 4, LARBEACEREE, HEACETEEXR,

International Slackline Association: [ think our Organization has developed a whole
process of research for creating the safety protocols to achieve the learning of the slack lining

with all the safety measures that I needed and for producing international standards. So, |
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think, the real difficult is just the first step and believes in your balance.

A BRERARBZROATER EXERTN. RRBHEELEKETEEEER
R—T, BAMRREEFE—K, BRZN00/E, ETRBX, MI2RFLEENE. J
IR, 00E2RESREHN, MIARE—1TEXEEELH, MNENER S I
=, BnBRETUAHERFRATIGRMBEIHNLUX KRR UMAINES, BXFN
B

Moderator: Well, I think I won’ t stand on this slack line despite you have done
much research on it. May I invite Mr. Jung Won Kim, President of Korean Student Alpine
Association, to share your opinions? Apparently, Mr. Kim represents a younger generation, the
Millennial juvenile group, who are driving so much the tourism growth in Asian—Pacific region.
According to my research, the Millennials are very adventurous. They are not interested in
just visiting a capital city. Instead, they really want to get out into the countryside. Do you see
a market in your homeland for bringing young people into a place like Guizhou Province and

getting them to explore the mountains and take part in outdoor activities?

£ WNHELEKERE 7 SEIOFER, M T1971F, RAIZHESIMRA BRI
BARAINE ., BNt RRHE LhEE S s, # Wik, I FRASEEERN
FRANTHRLBIL, AALEINER, REFSENESHRAEE LS LBE TILFME.
BNMR—MEEFMER, IEMLUENAXES, B8RXUM—EREIE, ZNNEEE
ZTHEIFSR, B1A22=R, BEINLELESTREGSEEANKSE, BRNX
LEXFARZHA NN R RAMNNE T, LRMAMNNITEE, Ny RAEXNEWES . W
KREV=WE, BUERBEBREFEFE—TaMNNLERL, TERNSEZE—EXRE—T,
IR Bt FH RGP E R LR B A AL o

Korean Student Alpine Association (Jung Won Kim): The Association’ s members
are from 17 Universities of Korea. It was founded in 1971 with the aim of the promotion among
the members of technology exchanging. Obviously, it has accurately carried out the mountain
climbing in domestic and overseas and contributed to the development of mountain climbing
technology. Also we promoted mountain culture to universities, to the young, to pupils in

Korea. As deserved outstanding mountaineers, we have been influencing many kinds of people
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including the mountain climbing society. It is a non—profit organization that has developed
mountain activity and mountain culture in Korea. This group has allowed the 17 universities
in Korea and more than 10,000 members to create mountain activity not only the domestic
universities but also other college students with this organization and continues to develop
researching and expanding mountain climbing activity. If I have a chance, I would like to enjoy
the nature of every continent as Guizhou Province together my members. Once again, I would

like to express my gratitude to the IMTA held in this very place. OK, thank you.

EFEFA: WP s, RREE—TAOEHREZAHEN, W2k ERmNXA
S, MATMREE 7L AER, MinBEMIE. Famfix, e T HEWNER,
BAFHET ( FTREBAMFEATRBNT S, BEAFREONSE. SR, BEHER. TIESXRD
U217 AR Se IR RN AVEIEEEE1TH 1, WRIESSAHRD T I E—RIESLKEEZPEA, B
ABAFEFARE? BARH MBS, SBNERENNEEFSE, BABEZTAE
o RHBE— IR, BEENFEAE, TARFEENNEE? EEMVEENNEK, NH
FIBEAZEBIR, FRIBRAKA TRBRAPEDH - 75/ - WEETW RERKSA, &K
WEERZRT, RIE—RZBESFNOSRN. BHRER TRENERE, BREAARIREND
Bo BRRNIETHIEERERETHAENES, MECEMASIAZEBLMEER M, M
BHAEXRE, ETHERARNER, BRGEFRUBIOFKEULZESEREEATAEE

2 ARTHYIEIR?

Moderator: Thank you very much, Mr. Kim. Now, I want to recap what these five guest
speakers talked about. The representative from the Czech Republic put forward some steps to
success. He talked about the infrastructure, product development and setting clear goals as well
as multiple ways to build up and promote brands and have access to different markets. And he
also talked about how to be patient. Of course, we should have common sense. Today, we’ ve
already heard from Mr. Shao that, all the hotels in Guizhou have been booked. We heard from
Mr. Wei that the mountains were overcrowded and full of Chinese people in peak seasons. So
how should we manage tourism flows and conduct marketing in such ways that we encourage
people to avoid peak season. However, as for this question, we still have no answer. This is a
question indeed. Should we build new hotels due to shortage of hotel accommodation? And
how should we construct these new hotels in a way that doesn’ t compromise the environment.

And I would like to turn to a good friend of us from Nepal, Mr., to share his opinions with us. |
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have the pleasure to meet you on a number of occasions, mostly recently in this May. Nepal has
overcome many difficulties including the earthquake not long ago. With its extremely resilient
tourism market, Nepal has become a compelling destination of mountain tourism. So, from your
point of view and based on your experience in Nepal, how can we make sure that the Alliance

and all its partners will not repeat their previous mistakes?

Ot - 753 - MERT.: W%, BRREHTRENE, ARIJLEZET (REH) A
fio AHBERSKIKILINER, ITHBEABZEREN. KERTERERAIFNT R4
MBI, ZAEFEHFEENHOFY NS ELRDR, BIHRA THEDRENAR, B3R TRS
IRR, BIATRZASW, (RAX) BRREIHATEHI LM, XHRTRESER. BH]
ANRELAT BT BRI LA Y E R, FARZ B HMARN — L RETIE T AT, ARIER
ZRBEREIEES, BNHE T —K170ZRNENESKEL, RESTUE=ZXRFERET/LR, A
TREHNKTSmERTEKEBRELRE X, REBFFMITTRES, BHBE-LBEZERTX
T EEMNTDOREARR AENSY, EEMMAZIEARE T, NERLMKFKERS,
BRBHR NS, BUIREOZLURYE 8 AMBEARY, RAXHFAREETERFEM, 5
BERM, BRIRB T,

Nepal Association of Tour & Travel Agents (Madhu Sudan Acharya):

Thank you. Nepal has grown to several challenges in a couple of years. But to my
understanding, tourism today is a challenge for everyone. For developing countries, they have a
challenge of sustainability and the challenge of retention of business. On developed countries,
they have the challenge of restoration and expansion. We are talking about the exploration
and expansion under the IMTA. What Nepal has been doing in the past that on the name of
promotion of tourism and development of tourism? We have not destructed natural resources,
natural areas, and mountains. Almost 80% of Nepal’ s land is still virgin. We have tolerance
of climbing peaks. We’ ve just not open for sport. We’ ve just not been open for the climbing.
So while we cannot limit the mode of tourism in this area, but we can limit the infrastructure
we have built up in that area. So considering this, Nepal has initiated no sport travel from east
part to west connecting the whole country’ s northern region that 150,000 traveling trail. But
if we could have made a role of protector, it would have been traveling with benefit. Of course,
with this mode of recipient, we realize the preservation of the nature and the person who have

fascination about mountain tourism. They can have a real benefit of the mountain tourism
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and experience. Because no matter how many times we watch the video, we will not have that
experience unless we are in that area. To IMTA, I would like to suggest, on the name of the

exploration, we should not destruct our nature. This is not sustainable. Thank you.

A B, REBEH—R, RARENGTORARES LHES THRE S AR
S, RSERBIMERAXNEEN? FXRERTR—ERNER, RIZEARRALE
CRETAXA ERE R

Moderator: Thank you very much. Can I just add another point? Nepal had troublesome
problems in the past, like dealing with wastes left behind by climbers. How did it solve this

problem? Nepal is not a rich nation. How did you solve the problem of solid waste reduction?

Ot - 753 - MERT.: XS —TRBERNER, BUMRRFNERE, SAMHNEE
R B BURMRBILIRA AR, BWA REAT TRZRARRHEREK, OENNEEEFm
OR, HERRRERBEENBERN BERBANE 7 IHNER, RAGEEFEINREEER
AR, RTEAKRER, St ARAE, HNEFER/MBNNGTZHE, MBS EE
&R A MIE TN TR, FREBELM,

LR ERBRNL, ZM+FERELE, REEFRARBESHESL (B
1), WBAFEIFRARNXIEY, AIAHEH T AEROEL R, MBI EZEH
ALK, XN EAIRIERIZZE R IR

Madhu Sudan Acharya:

This is another very point. At the beginning when we intervened with expedition and
climbing business, at that time, there were not any such policies related to those climbing
area. They left all the garbage what they have taken and they come back in empty hand. But
recently, after a couple of years, we have adopted the policy that wherever they throw up things,
they should bring back and submit it . All of the garbage was brought to the garbage bin. In
some other delicate area, they should hand over to the local community people so that for the
mountain, there has no garbage. It’ s not small figures. Hundreds of tons of rubbish were
solved since this. I believe in 10 years, we apply this initiative. And many members of those
who love the mountain support this. It requires the fund of the government. So that is equally

important. If we are not able to manage the garbage of the particular area, then there would be
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another disaster created by the tourism.

EFA: G A EEN], BN AEBEERZXFNEE, MERMNBATHERSIY

ZHEE, TRRENNHEEZEIVHEREXE (RF) , BB RstEE T S
i, XRNERDH, XN YMHKPNARESRRBENTM, FNHKRE T ERPHFLHBITX
WAEESR, WRHE—ITHFEEUNR, FOMEE, BETIRBNEUTRTENZE, RX
RARBIM PR B R EBINERMS S EEIEHERMNBINE, REEAWH?

Moderator: Thank you! Ladies and gentlemen, we can’ t stand a situation where we all
work very hard to attract more people to visit this region, whether they are domestic tourists or
international, and then they leave all that garbage behind. We can’ t stand that. It will exert
great adverse impact on residents of local communities. We also talked about protection of
lifestyles of local communities and garbage is also an issue to which we should take seriously.
Mr. Chen Miaolin, could you share China’ s experience in this regard with us? Imagine
you’ ve only got 30 seconds to market Guizhou to international visitors. How are you going to

persuade them to come here?

BRI, BRMRLUEE N T MARLURESR A0 M, HHEEMOLKZE, SHALEFH
z%, TMNHNRNZE, XHEAE T, ERERBB—RHER—S8IW. RE—MIRFRA
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Chen Miaolin: We are specialized in hospitality instead of tourism attractions. For me
to promote Guizhou, I would like to highlight its beautiful landscape, unique lifestyle and
folk customs. That’ s all about it. But, I have some suggestions to make at this occasion.
I’ m an investor in tourism, especially in recreational tourism. More importantly, I’ m also
a practitioner of recreational tourism. More than 10 years ago, I rode my bicycle and traveled
to Tibet and Qinghai. And I also took part in Le Tour de France and covered more than 3,700
kilometers in 19 days. We were required to ride 200 kilometers a day in mountainous regions.
That's a dire challenge for someone at the age of 65. I’ m also a Marathon runner, especially
Marathon in mountain areas and triathlon. Two weeks ago, I took part in a triathlon competition
in Guiyang, Guizhou. And I won the third place in my age group. In June, I participated in
a super triathlon in Cairns and took 14 hours and eight seconds to compete it and win the
seventh place by total score and the first place among Asian contestants. Therefore, as a
practitioner, today, | want to give some suggestions. We are now in negotiation with Guizhou
and other places for several projects. And we are also in discussion with General Manager Zeng
from OCT regarding co—investment and management of some tourism projects. I think, the
government has taken a lot of efforts and allocated a lot of money to tourism investment. I think,
it is quite necessary for the government to develop the infrastructure. But I don’ t think it’ s
advisable for the government to invest directly. Actually, it’ s better for the government to

provide policies and support to enterprises and enable them to invest in tourism. This approach
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may be more effective.

Secondly, I also caution the investors from making blind investment. Tourism sector in
China is growing well at an average rate of 15%, much faster than that of GDP. So, that boosts
investor confidence. However, they should be reminded to need to take precautions against
risks, especially investment in large—scale theme parks. In my opinion, some state—owned
enterprises are making investments at high stakes like hundreds of billions. Such investments
are very risky.

Thirdly, I think we need to substantially improve our civil practices. When [ was
participating in the super triathlon in Cairns, I really felt very good. I have participated in
tremendous events at home, almost two events a month on average. But last year, I took part in
11 Marathon events and eight triathlon events. I think I will do more than that. Even though my
trip to Cairns was the first one I did abroad, [ really felt very good, which left a deep impression
on me. Why did I feel so good? The event lasted from 7 A.M. to the night, all the way to 12
P.M. I finished the race at 10 P.M. However, there remained a lot of people who cheered
you on, which would be possible in China. They not only cheer for you but also demonstrate
that they know the event better. After the contest, we all were hungry. So we went to a caf é
to drink a cup of coffee and have some deserts. I still wore my bracelet and had my contest
number. People in the caf é thought we were so great. I felt very good. However, in China, no
one is waiting for you at the end point. People told me that the caf é was ought to be closed
at 12:40 P.M. When the last athlete finished the route, it was already time to close the door.
However, the Organizing Committee waited for the last one and conferred him an award of
encouragement. That really makes me feel good.

Sorry I take too much time. But this is a rare opportunity for us to gather here. So |

precede you to offer some suggestions. Thank you!

EFA: AREXHFN—PEA, 2R ERIINEENRVRERERE — M BREE)
R, R T HSIEBTELSE, B 7RIS TR? REZEE T .

Moderator: The question I put forward is that we never thought that this guest is a super
sportsman. He introduced his experience in taking part in Tour de France. Have you passed

the urinalysis? You must have passed that.
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Chen Miaolin: Yes, I’ ve passed.

EFFEAN: TEH. MARHETERLVHDERFATHRBEVNFLIRE, ATL2ER,
RMNBBAHENE —MEMER, TRURNBEFELANE, BBV AIEE TR, #&
TRIBEAARPEMUARASHAKFERSEER—T, NWEFR LB B — T
NAREBHAHE?

Moderator: Great. You talked about conducting development and investment of tourism
industry by engaging in enterprises. | totally agree with you. The provincial government of
Guizhou has defined a basic framework. Everything, in my opinion, will be at a standstill
without mobilizing enterprises. Next, let’ s welcome Mr. Suguru Moriya, President of Japan
Nicchu Pace Travel Service Co., Ltd., to talk about his expectations for the International

Mountain Tourism Alliance as a newly established organization.

FEE: BRFMUAKRITHEZBNMFERET, BM——"UREROFA F W FLERT
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RMNBFENNLRE, ERAFXELRTELSS L, FHANERR WM E T DRI R 7T
BEEEER, EAERNERE (Hlx) o B!

Nicchu Pace Travel Service Co., Ltd.: Nicchu Peace Travel Service Corporation is a
company in Japan that has 54 years of experience, specializing in developing tourism products
for Japan and China. So the Company knows China very well. Six years ago, we partnered up
with travel authorities of Guizhou and set up a marketing center for Guizhou Province. So we
are the distributor of Guizhou. I talk about two things. The first is related to mountain tourism.
It also has some cultural elements. The other point is quite innovative.

Japan, as you know, is a country located in the volcano belt with 73% of its territory being
mountains. So mountain tourism also enjoys a long history in Japan. Corresponding to that, hot
spring is also a feature in tour in Japan. And it also has a long history. Ancient classics date
back to 1,300 years ago. Have records of people enjoying a bath in the hot spring. There are
close to 30,000 hot springs in Japan. Hot springs is not just for recreation. It’ s also for health
and well-being. So mountain culture is so closely linked to hot spring. Guizhou also has a lot of
hot springs. So perhaps mountain tourism could go hand in hand with hot springs.

Now I’ d like to talk about the second point which is something of new idea. In Japan,
we call this road shuts. Actually this is stopover at the highways. These stations by the road
are really stations that were sent by the trunk highways. Where you have a high traffic flow,
the interjunctions does going to be a station set at the interjunctions. And the station will then
lead the development of the neighborhood and community. Now China is also growing to be
a major automobile country with more cars in the road and better infrastructure of roads. You
might consider the development of posts or stations along the highways. A lot can be done in
that area. Where population is denser, the local culture can prosper. In Japan, along the main
trunk roads, we have 1,114 stations along the highways. We should go a long way in promoting
the growth of local communities. The IMTA consists of members from different countries and
regions. And information was pulled together in Guizhou. We can analyze the big data which
support our product development.

In Guizhou, we have rich information on sightseeing and tourism. In a Japanese city, there
is tourism and cultural industries. These could be going hand in hand with IMTA in connection
with these database resources.

Thank you.
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Moderator: Thanks Mr. Suguru Moriya. Thanks for your patience as our translation
process is a little lengthy. Obviously, Guizhou is quite famous in China, but it may be not the
case for other countries and other continents. Although the members of the Alliance almost
extend all over the six continents, it is difficult for the citizens in most cities and countries to
find out Guizhou on the map. Therefore, in terms of how to improve Guizhou's brand image and
awareness in other regions, the Alliance in my opinion should play a role.

I want to ask Mr. Yuan Hao from China CYTS Tours Holding a question. I believe that
your company, as an operator in China, must have some experience to share with the foreign
travel agencies or companies. As many people want to experience different destinations in

China, how can we make Guizhou stand out?

Rt BESKAT T —RBENERNNE, AXARBTER—MRERE, AQZ, Wi
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EXABDHERE. PTEERKERE —BEEBSSCHNNE, Lok H S SO
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OANEE SIRE DRI I AR H5H !

Yuan Hao: First, having listened to what shared by experts today, I think that China
is a great country for tourism given its abundant population. Mountain tourism is among the
high—end of tourist products. With increasing number of people spontaneously organize varied
outdoor and mountain activities in China, there are more and more problems, for which I have
no time to discuss with the Council this morning due to the time constraint. I'd like to put
forward one suggestion first, that is China should conduct training for three groups of people. It
is crucial. Briefly speaking:

First, the institutions which organize mountain outdoor activities are not always travel
agencies. In fact, the institutions taking part in this meeting fall in varied kinds of institutions
including those engaged in sports. Particularly, the innovative design of some outdoor products

for our customers is done by crossover institutions. Actually, training for this group is crucial.
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When conducting product design, we should take safety into consideration. For instance, we
always know through TV news about persons missing and loss of communication during golden
week or peak tourist season. Especially for enthusiasts of outdoor mountain sports, they are
short of some basic education to some degree in my opinion. Perhaps, we can pool together
some domestic experts in the view of the Alliance to make exchanges including exchanges with
some international experts, so that we can generate educational materials and knowledge to
spread, and even widely spread to our mountain and outdoor sports enthusiasts and designers,
developers and suppliers of mountain outdoor products through varied channels. This is the
first group we should target for training.

The second group of people is consumers. With the emphasis of civilized travel initiated
by China National Tourism Administration, mountain tourism actually imposes much higher
requirements on civilized travel, environmentally—friendly travel and environment. If you litter
carelessly, the time paid for treatment of environmental pollution is longer and the cost paid is
higher. Yesterday, I’ ve visited some places. The whole city is quite great but when visiting
not easily accessible parts of Wanfenglin and some other scenic areas, rubbish still can be
found. In fact, such litter and rubbish are quite unpleasant to the eyes, so I think it is very
important to conduct training on environmental awareness for our consumers and mountain
tourism enthusiasts.

The third group of people is the ordinary residents and citizens in the mountain tourism
destinations. I was impressed by General Manager Chen’ s experience in Cairns. In fact, when
we come to Xingyi to attend this meeting with an expo, forums and the inauguration of the
Alliance, are the guests from all around the world can enjoy appropriate services? Where guests
are under—served or over—served, some adjustments and improvement are needed. Therefore,
in terms of the local ordinary people, the local organization and reception for all events and
some varied mountain outdoor matches that may be carried out in Xingyi in the future, whether
such participants can enjoy services that are more humanized, accurate and effective? It is also
a part of creating the atmosphere and culture. In my opinion, it is crucial for such three groups
of people, namely organizers, product suppliers, enthusiasts, consumers and service providers
in destinations, to change their attitudes and culture.

In terms of our brand marketing including the marketing of Guizhou itself, I think China
CYTS Tours can play a role in many aspects. Today, we do not have to further our discussions.

Actually, for the marketing of international destinations including the marketing and publicity
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of Guizhou’ s mountain characteristics, International Mountain Tourism Alliance boasts many
self—owned resources and experience to generate ideas and make planning and spread them via
varied channels and media.

There are many international organizations, but how can an international organization like
us really go beyond Guizhou and be known by the whole country and by the whole world, and
then become an important part and member of world tourism organizations as well as become
an organization for real mountain outdoor enthusiasts? This will be a long process. However,

I believe that our Secretariat has the resolution and ability to gradually improve our brand.

Thank you!

E%A:$ RagiRiE A, FERPAFEOTTUIEERMS 5k, EA2TUIBHE
WEIXNEWE? FEARITFEREZE, HAZHSHAITENSHBEE T, RILX
%EW%Aﬁ%émﬁﬁ$, XL TR SR AT IS HE . MITR=AIBIRE, A
ARSREVGA, AT DUSIAF R IR S, RATNXENRZRBRFEN, BEOEM
BERRHERNOHES KRNFENE, BB ERIFNRIZIOFAEIEFEENRERT DUEFR
AR —R, i —EF4E 0B 52T ESR,

XEFAEE (ERRFRE ) IEP—1IEE, BEFLHWN, HNE2KE., KBHER
— RO BN, REERNHEEHNKDBGR, DEKSNREVIEEZESMLRE,
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Moderator: Thank you very much, Mr. Yuan. May I make a request for next year? Can
we engage the academic community in this conference? After learning about the sustainable
tourism, students will not start education again from scratch when they go into the workplace.
If we can incorporate these principles into university courses, these students will become
tourism leaders of tomorrow. They will assume the responsibility and become leaders in the

years to come. So, we may lower the age limit. Guests present here are all very young, but if
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these students today will become tourism leaders in the future, I hope forums like this may
lower slightly the age threshold when selecting guests, so as to have some students’  voices in
discussion.

I would like to read one paragraph of the World Tourism Report published last year.
It’ s about Iceland. Iceland is now a popular tourist destination. Tourists from many countries
are interested in Iceland. Currently, Iceland is experiencing a rapid growth of tourism and
consequently suffering from destruction and damage to nature and environment. Icelandic
tourism authorities have started destination management where a separate management system
will be structured for each destination to manage tourism behaviors. This works through
planning and promotion, so as to properly manage each tourist attraction in Iceland with the
aim of maintaining sustainable tourism development.

The destination management plan sounds quite straightforward. I know, Mr. Zeng, as
the Chairman of Overseas Chinese Town, a tourism enterprise, you know very well about the

importance of sustainability. So, what do you think Guizhou and IMTA can do in this respect?

BiF: SRKTREBL, REBZHLLENRE, BAKREHERMN, BAKHEHER
Wik, SRNBERAS A i EBRLNZIES, TN TR RN,
BRAZRE, BATA—EERZRIREE? I FDM T EEBEREM—MRE
A7 NS REBKBREIW, — 1655 W@ et P MRRNHEAN? IRZIMNREAGL? BE
RENLSEEWRT, RRPENARRE T —PMRAME#RS, FENIOEFRBE T — MR AY
BRI, B—IREARE AN, BRBIRNEL N, RN T FE, LMmiX S MmRTEsRE
£, MRZEHRIFERFHFNATBIRET UMEEMNNREARG? HE XAEFR. H
/M. —ME-EEALXRKE, —Et "9 Ey, FARENR. REXBRD
BT, 2ORBNEEEXFNERN, FEREMBREBIMNE, AHA? EMNE—TRES
REMET —MiENSE, 387 ERLMARFRKE, XERE DR
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W, IRBUKE-EEETRE, SENREABHRNER, BREMT =1F.
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Zeng Hui: | am very much inspired being present here today. I would like to first answer
a question mentioned by Mr. Dai Long regarding how we could market Guizhou and IMTA.
One speaker mentioned today that we could invite super models, whether or not they are from
Guizhou, to market Guizhou. I was suddenly inspired. Why do we have to invite beautiful
models? Why don’ t we have Mr. Chen Miaolin be an ambassador? We today recommend
Mr. Chen to the Alliance. He is a 65—year old iron man who challenges extremes in the world.
He is a ready ambassador, isn’ t he? Mr. Wei Xiaoan said yesterday that once there was an
iron man named Wang Jinxi in the Chinese oil industry, and today there is an iron man named
Chen Miaolin in China’ s tourism sector. Mr. Chen, if you are going to be the ambassador for
Guizhou, I would like to be your agent. Of course, in order to strike a balance, for example, if
the speaker from Chile engaging in slackline has the best sense of balance, I think maybe he
can also be an ambassador for Guizhou. Thank you! I am not joking. For an enterprise and a
province, | think we must have someone to speak for it. The influence of a spokesman must
be better than material objects. Because Karst landform and national customs are not unique,
at least four provinces in southwestern China have Karst landform and national customs. But
I still admire Guizhou. Why? Because Guizhou has built a tourist peak on a tourist plateau,
taking the advantage to house the headquarters of IMTA. This is my first reflection.

And 1 will talk about my second reflection. Chairman Mr. Chen Miaolin said just now
that he won the seventh place in the world and the first place in Asia. It is an honor of himself

as well as for China. Our company is named Overseas Chinese Town. It’ s not a company
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invested by overseas Chinese. Actually, our company is a state—owned enterprise, owned by the
Central Government. We also won a fourth place and one first place. We received 33 million
tourists last year and ranked fourth in the world and first in Asia in terms of theme park. Our
company is such a company. We are a company in the tourist sector, but we focus on man—
made landscapes. We invest in theme parks. And we are honored to be a Council member of
IMTA. As a representative of IMTA Council members, in addition to the suggestion with a
sudden inspiration just now, I have another suggestion that mountain tourism must be based on
health, both physical and mental. Therefore, we must do three things well:

Firstly, tourism must be fun. Guizhou boasts abundant resources. Of course, there are rich
resources all over the world. So tourism must be based on fun. I have an idea that tourism is
something that makes us happiest. It” s also a noble cause, because tourism allows people from
different nations, ethnicities and cultural backgrounds to meet and communicate with each other. So
tourism contributes to peace and keeps a foothold on bringing happiness to people.

Secondly, this morning, I said that we need to factor in tourism “articles” , because
outdoor sports and tourism bring about so many related industries. For example, at least for
outdoor items of outdoor sports, the world fashion is to use cotton and purified cotton, getting
rid of sheep’ s wool. Good petroleum products can be used to make good outdoor clothing and
appliances. | suggest that IMTA expand to producers of outdoor sports items. I have no idea
whether or not they have associations. From now on, the Alliance should at least include them
as part of IMTA. If Xingyi is set as the permanent conference site of IMTA,it should at least
host the exhibitions of outdoor sports items, just like Salt Lake City in the U.S., twice a year for
30 years.

Thirdly, tourism should be based on “wellness” . Tourism should sublimate from
sightseeing and custom tour to spirit tour. Efforts must be made to enable tourists to recuperate

their physical and mental health via mountain sports and mountain tourism.

Thank you!

A WEHENAHE T —BRADKEEEN, BFRIOMEE LR —MRIFM AL,
BESHFENENILERRFAE, BERHE TFEREERBRMNRE AN, BAREWNZ A, &
EZVRIREIE? BB —HRIATE, REKTLURE T,

Moderator: Thank you for finding an icon to promote Guizhou. Mr. Chen is of
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course a good candidate. For you, Mr. Chen, I have nothing but admiration for your athletic
achievements. But I still prefer to invite a super model to be spokesperson of Guizhou, because
a super model is usually a beautiful woman. Now, how much time we’ ve got? One minute.

Time for questions.

R XNEBERMRIA - BAEN, IFHIRALRTRBENLS, FAZBRENS
W, BNBSWEFEELENERN, XML TREFW, SERB LA NZE R
REE, FEZFNOAEXNEIN? Dt B UH i WX EANEX A E? 2R XM
REMER T & St — ok B It G E b iseh. EARS1 1,

Question: This is a question for Brenda Tahi. Brenda, I especially appreciate your
enthusiastic statement just now. In New Zealand, there are many high mountains, some of which
are not accessible to tourists. That is, there are some mountains considered to be off-limits areas
that tourists can’ t climb. This issue has caused a lot of controversies. So how does New Zealand
deal with this issue? I mean, how does New Zealand handle it in a proper manner? Does this kind of

restricted development then actually make a destination rarer and much more attractive?

Ot - 53 - EERW. FEHHRRNERE, BRRBREZNIEENG, £X5H
KB BVHRME B VIR R B . BR R —DER, EURBNERGIMFA L, LHAETIN
B2ENSIERRFEN, X8R RREMEERINEERZE T, TRUZERENTXK,
B4 LM KHRBRANNE, SR, MREFERAMNE, URETZEETE, X R
THREEUUZTEAMN, BXFMNEN, ERTME, TSR, BAIMEELEXA ]
Ao WHAAENME, BRARKEDIE. BAREWUNS, BIEEXNERREAHTIIRL, 1LEHA
REFEBRAMEZNS . RANELZEMNS, RN IMREERE—ESL, MIE2ExT—
Esl, EIET IR

RN B S REARTE, FERBERATAZRXADERE, B B/RHNFE IEF L
NPMEER, LLIREMIRENNEFESS, BEENAG, MO BRRBNEEEF,

Madhu Sudan Acharya: In Nepal, so we have many other destinations. They are
similar and of course they are different. So most of the destinations are not opened to the public.
This year, if we open widely in all possible peaks that can be climbed, so, somehow, that will

be not in the capacity of the local community for everybody to monitor it. There are so many
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other disadvantages that may impact other areas. So I believe that would be one reason. The
other reason you said the other option is given if it can be managed properly. Why not to open?
So to some extent, that is under consideration. My Association along with the Mountaineering
Association in Nepal, we are requesting government to explore for more places to visit because
we have been already in 60 years of mountain tourism and those who have already climbed one
peak, it is unnecessary to repeat that. Instead of that, they want to go for a new one or a new
area. So, that is the forces. Thank you.

Again, that is connected with the infrastructure of the area that we have visualized. |
understand why this question came in your mind. There are several solutions we can supply properly

in that area with the infrastructure. So I think that we should not open that area. Thank you.

miCik - BBF: FOZXHENNENTARFTAZNTEAENARENRT, FEHORF
FETHEEMRRN, FREFRAFEZHALNESRESR, EFNANRERDBEIHIFALAHR
MRz, ERMNAEEBESMSE5HX, S5RFHAEZRELAAVINEERZ S, HRE
CHEAMES XL §RTRALANIREPREBEITR, BRI NHENEHRIEMN, B3
P ZEFERFRN T ERR K. BESNHARG AL, TEERRAEMNAZ A LT
RPRERSMS 5, MNIAEFEEBRACEL —LHNE, XESUBHNHAZMNE
FMAME B BB, ERERAF—KERN T ESHIMLIAEFRE, AL, 3
BIRX T EN AR RER LBROFRKESZ, BREENL M LBERANS, M1
K, BXREXLE S ERANE

Brenda Tahi: I’ m from the New Zealand perspective, from Maori. There are areas that
are now being restricted. You really raised a good point. That’ s because Maori have not had
a part in the development of this point in time. Going into the future, Maori are trying to find
a place, not just the government but the management, the initial operations of tourism in their
country. And when we do have this place, there will be reasons why we improve our values
and the way in which the resources managed. And there will be places that may be out bounds.
Many places will be opened up for development. Some of the restrictions may come from the
way in which things have been handled in the past. As a result, Maori have been excluded from
the process of management and governance. So what’ s really important in the future is that
it can actually build the values of the indigenous people, the people of the mountains. This

actually gets the spirit and meaningfulness and a way of enjoying it. And you wouldn’ t hear
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that they would just blame the method of opening up the resource to the world. We believe
as Maori, this is really important responsibility that we have in relation to our lands, to our
resources and to our mountains. We just want to share their perspective with the IMTA because
we are sure that the peoples of have a perspective that can actually influence you too and make

more special and wonderful place for these tourists to visit. Thank you for the question.
FiFA . BIEIRAEIEAAEE
Moderator: Thank you for your question and answer.

1208, FE—HENRE, NEYEHAERMBENRIER, AEEREORERT
R —ARISER LR EETR?

Question: [ just have a quick question. Is there nowadays any national, regional or even

local championship of slack lining? If there is, who are good players in general?

RERT -  ORFR - ZREBERET - EEA: BRTEE—MITXNEs), MURZ EEES
HENLADCAMIE R, RAMEAEN N H RELMX, BP0k, R UEEER T
WRHEs. Ef—EKL, BE—EHBEAMZRINETAK L, Z/EEE—BEXTHBER
i, T T B ERTINIERK, 2010FHRRICREARELZ1600K, iR E=PEL600KA
R, N IREENS—EE, BHES00K, RO MEH—T, 1600KAEER. Bih500
K, ETHZENUE, MEREBGRBAREIAKNER, RITUBHEENRT, ENE
BRI, MEXPMUANNEELEGEE, NRN—imEERZ—HNIAEREN. XfiHs,
BREMENVE, SRICNER. SRHEREIELZ, f—UEE T8, SHKik, XMEE)
BRI EER, FARGEARRIM. FEEY AN LRI HEZNEHNIIHAT.

International Slackline Association:

Since the slack lining is an emerging sport, there have been many projects to achieve a
spectacular scenario. One of the first that [ knew was in a place of Chile. It’ s an iceberg. You
can do slack lining in pretty more challenging place. This experience in 2007 was an historical
moment because it was the first time that they really enter into water, frozen water. After that,

France has been pioneer in the slack lining development, breaking the world record of high
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ling. High lining used to select the height, at the beginning, 2010 was nearly 100 meters
long. That was record. That means you need to work 100 meters from cliff to cliff. Actually,
in this moment, the world record is 1.6km long and 500 meters high. So just imagine, the
whole space, a huge line going beyond whole body. When you imagine that, you can imagine
someone walking in it. In that point, you can see that the line that you walk in is not a straight
line because it’ s so heavy in its own weight and it’ s so windy in this place that the line goes
down and turns to the left. So if you want to really achieve to cross to one point to each other,
you need to really walk in the other direction correctly. So I think the limits of the scenarios
and geographical positions for slack lining is only limited by the imagination and capacity of
the persons that practice this sport. So, I don’ t know if there is one specific place but there
is an infinite possibility for this sport. I hope China and the rest of Asia would be a nice host
for the development of this ancient practice vitalized by this new technology. Thank you very

much.

EFAN: Bl T R, L7308, KRR, RESBXET, MRIEH SR
BLOMSHEE (], BIRE T F0. B8 — T RIBAEETEESRT? 8L OAIE 7 BHHNTA
BEZW—T? BARETIE, FTEEED.

Moderator: A wonderful promotion for slack lining. You take 30 seconds. Actually, it
is all right. You can take 10 seconds if it is an elevator pitch, but you take half a minute. Just
a quick question. Who has done slack lining in this audience? How many people want to do it

after listening to the introduction about the slack lining? Please raise your hand. Please.

REES - DR - DEERE - S8AL: I8 —MEIZBBRNDNET U ZL KRR, R
BT LRI ISLEl, REBAERE—T? KRFBUER, XZ2IRMEIRES, ERH
FHE—IEL. —MET, KRB LZBERTHE, AEZEAMIE? IR DBERNIER
£, REBEMER, EFRENGFERING, HLRE=MEFEERaEa, TE? 515
Rz, B—LANAEBIRBRINGIEILR D FIEAERT EAAER, B LRNFRE T, R4
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w. Ui, IRE—MREEREER, BERSEIER, WNYEAREEIRRE N E LR
R, MR BN HIREE,
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International Slackline Association:

OK, Now, I have a very small exercise for you to feel, similar feeling that we feel when
we try slick lining. It” s an experience that you can do in your seats. You want to try it? OK,
if you are going to do so, stand up. Because it’ s a mind consciousness experience. OK, it’ s
like this. You need to put your fingers, one up and one down. All right. Don’ t worry about
how they look. Just try to do it. OK. So, now I think that you need to do is to in for cross in top
of your fingers and with your eyes closed. You need to match your fingers just in front of your
faces and count three. One, two, three. Excellent. Some of you achieve the touch the two fingers
in front of your faces. Some of you just touch in another position. How did you do it? Which
senses was working at that moment? Because you were seeing, you were touching, not hearing,
not smiling. But there was something working on you. That’ s your body consciousness. So

that’ s what we call the awareness of the six on seven senses.
FIFEAN: o, HEXY T, BBEGEHERNSESHRN —%BT,

Moderator: Well done. I believe we will set up a slack lining on the conference venue

next year.

RERT - DIFHE - DEERET - T/RAL HSLIH 7&K, BRARIUFE-T, HH
RKBE—DEIHWHE,

International Slackline Association:

Do we do an experience tomorrow? My formal presentation is tomorrow.

EFAN: REE—NERTHAN, HEEBEERDEAE,

Moderator: You are the first one to do slack lining. I definitely can’ t even move on it.
REEDS - OISR - DRERET - TRAL ANEEEEE, hFREEER—L,

International Slackline Association:

Even my grandmother goes like this likely. I think she is older.
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EEAN: BERBHMHNEE, XELE,

Moderator: More questions? The gentleman over there, please.

RiE: HMEBEEE LNRE, AEFRE—REIEFENZENSRITI. BB,
Mg, EREEE, BREIF, RWEAREMNKSIZAHNE? BEAMLMBIIEL P4, E
BRI, R\BR N —REBH U HERMENLIOELRTE?

Question: My question is for the speakers on the stage. Nowadays, the young generation,
especially the young kids, really like playing video games on the Internet and online games.
They stay home and spend all day on their phones. So, how will you draw them out of their
doors? How will you attract them to go outside to mountain areas to ensure that our next

generation will have sustainable mountain tourism development?

FRHFA: XPEERY, BEXERNENL/N\——BEZFT, #EEE? B/ hNELE

Wg "

Moderator: Very good question. We haven’ t got enough time for all of your answers. So

who want to answer this question? How to make young kids go outdoors?

Ot - 753 - ERT: XINMEREEEREN, SRKEREXBZEN, EARYHNFTE
WWNEEB CHER, FAKXSMIIANEIL T ABEKBT M), KRBT XE, iR
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o USSR XN — L, EEMEANRNERINBAELRK, SRR GUIEN
BRI — IR RIR, ILIBC B ACTUERX NS, XEXAT
—PANBWHNHRE, FABETWE, BNABRELLE, S-EABRESR, BEAEHHT
B, FAWEARE, BREF. FRFMZKBEIFNTFE, KMMERIFNNE, AxF
BIRNEIEAFELF, R

Madhu Sudan Acharya: A really good question, it is really important for future
development. It’ s serious to leave children to walk themselves. They would not like to go

out. To put the responsibility of sustainable tourism development on the children’ s shoulder,
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you need to let them walk on their own. But we never let them walking themselves. He has the
capability of walking. So, we must be aware and make others to aware to leave their children
the way they want to the mountain tourism. It’ s connected to the passion inside because
everyone wishes to rush on the seaside. Walking on the mountains or visiting the mountains to
is a different experience. So, we must work with institution, education or academia and we are

responsible to solve these issues. I appreciate. Thank you very much.

FEA: BN, N REIGEEI B TR, EARBREMNY, FA—App, AAppk
WEIbarER S, theMBEIRERR, HESHEAPPER — M, HHEGL? X
HEREIBEHN I, BEBRMNAERMABE? TAEEAEREMBM, —TMEEE6
MR _EIREY, RERMEBIRERESERIBNERE,

ZA, A, ZERIBEARBRIMERS, BEe LR ER, BEsa! RS
BRI AMFHRE R RS, FHRE TXAZNEE, BAKEBEE, B LEEBES, W
FEARAEATURS WA TIEAR . BHFAK

Moderator: Yes, kids spend all day on PCs and tablets. Or, we can just cater to them
by developing an App to attract their attention. Then he will go out of his room and says to his
dad “I have seen an especially good place on an App, can you take me there, dad?” This is
also a part of big data marketing. How to communicate with kids in their way? Nowadays, the
post—2000s won’ t read newspapers anymore or watch TV. They get everything online. So you
should get the message across via the channels that they usually use.

Ladies and gentlemen, with that final word, I’ d like you to give our panelists a big, warm
applause. Thank you all very much today! And also, I’ d like to thank you all audience for
coming back after the tea break and raising so many valuable questions. Please go back to the
hotel, and then attend events in the evening. If you are not sure, you can just ask staff members

of the conference. Thank you!
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Address by Vice Chairman of China National Tourism Administration Du Jiang
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VICC Governor of the People's

Government of Guizhou Province
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Address by Vice Governor of Guizhou Province Lu Yongzheng
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Unveiling Ceremony

From Left:Zhan Chengfu,Du Jiang,Shao Qiwei,Sun Zhigang, Wang Fuyu,Wu HaiLong
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Council Meeting of IMTA
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Council Meeting
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KA EFAGE, AP RTEE, EFEHAAELFLSL
IMTA Vice Chairman Shao Qiwei,Secretary—General He Yafei and Council Member Francesco Frangialli at the Council Meeting

FE SR HENAREAL T
Representative of Thai Travel Agents

Association speaking at the Council Meeting

R E B RNARELTF
Representative of OCT Tourism Investment and Management Co,Ltd.

Speaking at the Council Meeting
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The First Annual Conference and Forum of IMTA

-General of the UNWTO
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BURFE, FEFLRESRWADE
G AAE - 9 2R A IMTA Council Member,famous Chinese
Honorary Secretary—General of UNWTO,IMTA tourism expert Wei Xiao an
Council Member Francesco Frangialli
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et Asian Union of Speleology
Rostislav Vondruska o tegomine

and Ex-general Director ufllt (Czech Tourism

BB L RARK, LW E TR R K

. RIS FREA . LHIFRBE A EH L
MR LK T B F MR BN S ESE
IMTA Group Member Representative,Former Chairman IMTA Group Council Member Representative,President
of Czech National Tourism Administration and Former Czech of Asia Union of Spelegology Eko Haryono
Minister of Regional Development Rostislav Vondruska
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IMTA Group Member Representative,Vice President
of World Association for Hospitality and Tourism Education

and Training Martine Feny
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IMTA Group Member Representative,President of

Nicchu Peace Travel Service Co.Ltd Suguru Moriya
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A BB P WA

Forum Moderator,Special Advisor of PATA
CEO Dale Lawrence
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IMTA Group Member Representative,Board Member
and Vice President of China CYTS Tours Holding Co.Ltd.

Yuan Hao
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IMTA Group Council Member Representative,President IMTA Group Member Representative,President of
of Nepal Association of Tour & Travel Agents Madhu Sudan Korea Student Alpine Federation Jung Won Kim
Acharya
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IMTA Group Member Representative,Founder of IMTA Group Member Representative, General Manager
New Century Tourism Group,Vice President of China of Manawa NZ Ltd.Brenda Tahi

Tourism Association Chen Miaolin
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1st International Mountain Tourism Alliance Annual Conference
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INTERNATIONAL MOUNTAIN TOURISM ALLIANCE SECRETARIAT
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International )ountain Tourism Alliance

About the International Mountain
Tourism Alliance

The International Mountain Tourism Alliance (IMTA) is a non-government, non-profit international organization
established with the approval of the State Council of the People's Republic of China, and voluntarily formed by
destination management agencies, private tourism organizations, groups, enterprises and individuals of major
mountainous countries and regions in the world. The IMTA is registered with the Ministry of Civil Affairs of the People's
Republic of China, and administered by the National Tourism Administration of the People's Republic of China.
Established upon the initiative of the International Mountain Tourism Development Center in China’s Guizhou
Province, the IMTA has its permanent headquarters (Secretariat) in Guiyang City, Guizhou Province, and a liaison office
in Beijing.

Guided by the vision of protecting mountain resources, preserving mountain civilization, promoting mountain
economy and benefiting mountain communities, the IMTA is committed to improving the protection and utilization
of mountain tourism resources, facilitating international tourism exchanges and business cooperation, reviewing and
promoting the positive experience of mountain tourism development, enhancing the prosperity of mountain
economy and promoting the sustainable development of mountain and eco-tourism.

The organizational structure of the IMTA includes the General Assembly, the Council and the Secretariat. The
General Assembly, which is the deliberation and decision-making body of the Alliance, consists of all IMTA members.
The Council is the decision-making and executive organ of the Alliance. The Secretariat is the day-to-day administra-
tive body of the Alliance. The official languages of the IMTA are Chinese and English. A number of branch institutions
have been set up under the Alliance.

During the IMTA General Assembly, Mr. Dominique De Villepin, former Prime Minister of France, was elected the
Chairman of the IMTA; Mr. Shao Qiwei, former Chairman of China National Tourism Administration, was elected the
Vice Chairman; and Mr. He Yafei, former Vice Minister of Fareign Affairs of China, was elected the Secretary-General
(legal person representative). The General Assembly also elected the Council composed of 32 institutions and
individuals. The inaugural members of the IMTA include 111 groups and individuals from 26 countries and regions in
all five continents, including 56 overseas institutions, 46 domestic institutions and 9 individuals. The group members
include tourism institutions, non-profit organizations, tourism businesses, tourism-related consulting agencies,
tourism colleges, airlines, tourism equipment manufacturers and outdoor sports organizations from countries and
regions involved in mountain tourism. The individual members include experts, scholars and entrepreneurs on
mountain tourism-related businesses.

Following the mandate of the Statutes, the IMTA is committed to providing professional services to all its members
and building a platform for dialogue, exchange and cooperation among members. The Alliance will fully mobilize and
leverage the resources, wisdom, ability and initiative of its members in keeping with the established goals of develop-
ment, conduct research on the theories of mountain tourism development, and promote the sharing of experience in
the development of mountain tourism; establish reciprocal tourism markets among members, and promote the
sharing of resources, capital, market and talents across industries; exchange experience in the tourism management
of mountain resources, and improve the ability and performance of member services; organize mountain tourism-re-
lated professional activities such as exhibitions, forums and outdoor sports programs; set up high-level research and
consulting agencies on tourism economy, conduct tourism business training and certification, and provide intellectu-
al support and advisary services for tourism development; organize tourism market surveys and outlook index
forecasts, and publish information on comprehensive or specific mountain tourism indicators; promote mountain
tourism-related international standards, build information database of mountain tourism resources, and provide
information services to tourism operators. The IMTA will work with UNWTO and other important international
organizations to establish broadly-based cooperative relations in mountain tourism development, and jointly
promote the realization of sustainable tourism development goals.
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General Assembly Initiative of the International
Mountain Tourism Alliance

(Adopted on Sep 21st,2016)

In this beautiful autumn season of clear sky and crisp air, the representatives of destination management agencies,
tourism organizations and groups, tourism enterprises as well as mountain tourism experts and scholars from 26
countries and regions have gathered in Xingyi city, Guizhou province, China, and formally declared the establish-
ment of the International Mountain Tourism Alliance (IMTA), which is consistent with the prevailing trend of
tourism development today. Undoubtedly, the launch of the organization will leave its mark on history.

The United Nations has designated 2017 as the Year of Sustainable Tourism for Development, which will help
expand tourism’ s contribution to the three pillars of sustainable development, namely, economy, society and
environment. The reputation, stature and value of the tourism industry will also be enhanced in the course of
sustainable development. The creation of the IMTA, which is a ground-breaking and forward-looking international
organization, is in line with the idea and spirit of sustainable development. As such, it is an honor for all IMTA
members.

Today, the model of green development is reshaping the global economy. Green economy emphasizes on the
pursuit of people-first, eco-friendly, harmonious and sustainable development, which gives expression to the
co-existence and shared prosperity of man and nature. The IMTA calls on all its members to follow the guide of
ecological civilization, pursue the goal of protecting mountain resources, inheriting mountain culture, growing
mountain economy and benefiting the people, and endeavor to facilitate international exchanges and business
cooperation of the tourism industry, take stock of the positive experience of mountain tourism development and
promote the sustainable development of mountain and eco-tourism. The vision and purposes of the IMTA are
highly relevant to our times, and make a significant and far-reaching impact on the tourism exchanges and
cooperation among countries and regions with mountain resources and the realization of common development.

Cooperation, communication and sharing are the foundation of the IMTA" s efforts to promote the growth of
mountain economy, improve people’ s livelihood and achieve sustainable tourism development. The IMTA calls on
all its members to conserve natural resources and protect the eco-environment, and, on this basis, continuously
raise the share of natural capital in development. The eco-environment and the quality of people’ s life are closely
connected. A sound eco-environment is the most equitable public good, and the most inclusive livelihood benefit.
The people of mountainous regions live by the mountains and rivers, and they have formed an emaotional
attachment to the Mother Nature through their harmonious co-existence with the natural environment they live in.
This provides a positive cultural atmosphere and foundation for the conservation and development of the
eco-environment. As such, mountain tourism not only generates a sound production, living and ecological
environment, but also allows people to share more “green benefits” from ecological protection.

Responsible tourism places equal emphasis on nearterm and long-term targets and balances near-term and
long-term interests. It not just aims to satisfy the needs of the current generation for a healthy life, but also upholds
equity in meeting future generations’ environment and development needs. With the advent of the era of mass
tourism, mountain tourism is gaining stronger momentum. The IMTA calls on its members and all stakeholders of
the industry to build the IMTA into a platform for the research and evaluation of the mountain tourism industry
with the aim of studying, formulating, publishing and promoting mountain tourism-related international
standards, conducting evaluation, market survey and outlock forecast of mountain tourism resources, and
exploring the ways and means for building the evaluation system on the development of world mountain tourism
industry. We should build the IMTA into a platform for investment cooperation and innovation on mountain
tourism with the aim of promoting the protection and effective utilization of mountain resources, pursuing
innovative development of mountain tourism, developing specialty mountain tourism products, promoting
mountain tourism marketing, and guiding and facilitating investment and cooperation. We should also build the
IMTA into a platform for dialogue, exchanges and member services with the aim of exploring and expanding the
space for cooperation, exchange and sharing, providing consulting and training services for members and relevant
business entities, promoting the efficient movement of resources, capital and skilled professionals, and enhancing
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Agenda

09:30—10:00 Meeting with The Representitives of Annual Conference Attendences

10:15-10:55 Inauguration Ceremony of International Mountain Tourism Alliance

11:10-12:00 Council Meeting of the International Mountain Tourism Alliance (IMTA)

14:30-17:00 Forum of the 1st Annual Conference of the International Mountain Tourism Alliance (IMTA)

18:00-19:30 Reception

20:00-21:00 Shanshui Bayin of Buyi Local Dancing

09:30-11:30 Opening Ceremony of the International Mountain Tourism Conference

14:30-16:30 Forum on the International Mountain Forum on the International Mountain
Tourism Development Outdoor Sports

17:00-17:40 Achievement Release Conference

Thursday- Saturday August 17-19

Inspection activities
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I, Meeting with The Representitives of Annual Conference Attendences I

Time: 9:30-10:00 15 August (Tuesday)

Venue: Fukang Hall, Xingyi Fukang International Conference Center

Agenda:(l) Sun Zhigang, Secretary of the CPC Guizhou Provincial Committee
and Governor of the People's Government of Guizhou Province,delivers an address

(I) Guest speakers  (lll) Guest departure
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Il. Inauguration Ceremony of

International Mountain Tourism Alliance

Time: 10:15-10:55 15 August (Tuesday)

Venue: Xingyi Hall, Xingyi Fukang International Conference Center

Agenda:
(I) Zhan Chengfu,Chief Director of Social Organization Management
Bureau of China Member of the Party Leadership Group of the Ministry
of Civil Affairs of China announcing the Letter of Approval by the Ministry
of Civil Affairs for the Establishment and Registration of the International
Mountain Tourism Alliance
(II) IMTA President delivers a video address
(1) IMTA Vice President delivers an address
(IV) Du Jiang,Deputy Director of China National Tourism Administration
delivers an address
(V) Lu Yongzheng, Vice Governor of the People's Government of
Guizhou Province, delivers an address
(V1) Sun Zhigang, Secretary of the CPC Guizhou Provincial Committee
and Governor of the People's Government of Guizhou Province, unveils
the plaque for IMTA along with leaders from MCA, CNTA and IMTA
VII) IMTA Vice President Shao Qiwei and Secretary General He Yafei
issue membership certificates to IMTA council members and

member representatives.
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Il Council Meeting of the International

Mountain Tourism Alliance

Time: 11:10-12:00 15 August (Tuesday)

Venue: International Hall, Xingyi Fukang International Conference Center

Agenda:

) Reports the work at the late stage of preparation

(
(1) The meeting deliberates on the scheme for secretariat establishment
(1) The meeting reviews IMTA's three-year work plan

(

IV) The meeting examines new applicants

IV. Forum of the 1st Annual Conference of the
International Mountain Tourism Alliance (IMTA)

Time: 14:30-17:00 15 August (Tuesday)

Venue: XingYi Hall Hall, Xingyi Fukang International Conference Center

Agenda:
Session 1: speeches
Moderator: He Yafei
Keynote speaker:
(I) Francesco Frangialli, Honorary Secretary-General of the UNWTO
(I) Eko Haryono, Asian Union of Speleology
(1) Martine Ferry, Vice-Presidents for World Association for Hospitality
and Tourism Education and Training
(IV) Wei Xiaoan, Veteran Chinese expert on ourism
(V) Rostislav Vondruska ,Ex-minister of the Ministry of Regional Development

and ex-general director of the Czech Tourism
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International Mountain Tourism Alliance

Session Z:interaction

Moderator: Dale Lawrence

Interactive guests:

(I) Madhu Sudan Acharya, Presidents for NEPAL ASSOCIATION OF
TOUR&TRAVEL AGENTS(NATTA)

(I Brenda Tahi, General Manager of Manawa NZ Ltd T/A Manawa
Tours NZ

() <=rE &, Proprieter of NICCHU PEACE TRAVEL SERVICE CO.,LTD.

(IV) Isidro Mateo Rodriguez Cuadra, Presidents of International
Slackline Association Slackline Contest Comission

(V) Jung Won Kim, Presidents for Korea Student Alpine Federation

(VI) Chen Miao lin, Founder of New Century Tourism Group

(VI1) Yuan Hao, Vice President of China CYTS Tours Holding Co.,Ltd.

(VIII) Zeng Hui, Chairman of OCT tourist Cci Capital Ltd.

V.Reception I

Time: 18:00- 19:30 15 August (Tuesday)

Venue: Falcon International Conference and Exhibition Center

VI, Shanshui Bayin of Buyi Local Dancing I

Time: 20:00- 21:00 15 August (Tuesday)

Venue: 1F, Auditorium, Falcon International Conference

and Exhibition Center
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VIl. Opening Ceremony of the International
Mountain Tourism Conference
Time: 09:30-11:30 16 August (Wednesday)

Venue: Xingyi Wanfenglin International Conference Center

Agenda:

Session 1: Addresses

(I) Sun Zhigang, Secretary of the CPC Guizhou Provincial Committee and Governor
of the People's Government of Guizhou Province,delivers an address

(1) A'leader from CNTA delivers an address

(11) Aleader from the General Administration of Sport of China delivers an address

(IV) IMTA Vice President Shao Qiwei delivers an address

Session 2: Keynote speeches

VIII. Theme Forum I

I. Forum on the International Mountain Tourism Development
Time: 14:30- 16:30 16 August (Wednesday)

Venue: Wanfenglin Convention Center

Il. Forum on the International Mountain Outdoor Sports
Time: 14:30- 16:30, Wednesday, August 16

Venue: Wanfenglin Convention Center

IX.Achievement Release Conference I

Time: 17:00- 17:40 16 August (Wednesday)

Venue: 1F, Wanfeng Auditorium, Wanfenglin Convention Center

X.Inspection activities I

Time:17-19 August (Thursday-Saturday)

Venue: Xing Yi - Ping Tang - Li Bo - Gui Yang
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[0 TA Emwstrsxs
= R hkhFEX ER IR SR 24 R
List of Council Members of the IMTA
(20169821 HBid)
PMAZER (58)
Individual Members (Five)
= a3z 3
Fs . . EE R BRAR
Number Na";;sgcl:ig'h")ese‘l Mgglzzgsrl;'p Natio nality Title Contact information
ZAKER BHERE . AERRE
i A EE : ) )
l DOMJJITégTﬁ de Tveteel S Formeur‘_ge‘_?tcel: Prime sd@villepininternational.com
i A ibﬁiﬁ%ﬁﬁ%tﬁf
alsIR 3 F Direct
2 Shao Qiwei Individual CEE\'a rfart”ﬂfnraf%i r?s:rz 119828068@qq.com

EErAFREIELE
(ERIEI A =[5 Former Deputy Director of the
He Yafei Individual China Overseas Chinese Affairs Office

of the State Council

heyafei@ggb.gov.cn

R RIS
4 Fﬁﬁmﬁcﬂeus*cuo /‘\}\ A RERFK frangialli@gmali.com
Frangialli Individual France Honorary Secretary-
General of the UNWTO
EBIRFEFRER
W& A FRE Expert on Tourism o o
5 Wei Xiaoan Individual China Economy and Manage- SR e
ment
IRAMIM=5E (208)
Organization Members (Overseas) (Twenty)
= hihsz3 251 L (285 FrEER (HE) W ==V 4nt
Fs i i Country (Region) of . 73 BRRAT
Number Name(Chinese/ Membership tl?:rtl)rrg!:a‘niez‘g{?onrjl'os Main Scope of Contact information
English) Category Headquarters Business
BH 2 N ST
6 REARAE ﬂ}ik» Eétmﬂ iyl Alexander klimmer@doppelmayr.com
Doppelmayr Enterprise Austria Recreation Vehicle '
Seilbahnen GmbH
ErLLHh R RS LA hFER LR
7 European Association ikl EEFIES Mauntain Tourism sicotss vrard@promente-aem et
of Elected Representatives Association Belgium Organization and
from Mountain Area Coordination
o s il gk P 5h s .
8 :veunrtaxur':cee Enterprise e aidoeramons jtbolly@enduranceaventure.com
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HEME NS the FEEE AT R REE
9 Travel Industry Association China,Hong Kong Quality Management josephtung@tichk.org
Council of Hong Kong SAR of Tourism
R iR TR .
- . _ B 2R £ S P p——
PO RIS FE1E) R SR ETlREEE |
l O Global Tourism Economy ntern;twct:.na China, Macao Tourism Economy lasonwang@geterc.org
Research Centre organization SAR Research
FIRIGE/RA XN =N
l 1 BEEGHL ﬁﬂ, ﬁ,?iﬁﬂﬂ Medical services, viasta.brozicevic@terme-selce hr
Polyclinic TERME Enterprise Croatia Recuperation, Tourism ; ‘
Selce, Croatia
SEER A EF AR - L e
French ; / s ERR
l 2 Federation of \grt@;’:‘_azta\%gil France Speleology, Tourism, gael kaneko@ffspeleo.fr
Speleology g Adventure
. TEFBEIEA AR
EERIR AT #E ENE Personnel Training _
13 TERI University E2lureaiiion e i " rseth@teri.res.in
Management
TMESRE S = ha — 1&5’5%@3;}@@&%
Asian Union of fati A ) )
l 4 Speleology Assodiation Indonesia speleology, e haryono@geo.ugm.ac.id
Adventure Tours
EfRRia ZAAR ElFrial£HR o MR R FIFSFIA
INTERNATIONAL International BAF Protection and Utilization
15 ORGANISATION FUR organization Italy of Intangible Cultural | F"mocP20t2@hotmatlcom
VOLKSKUNST i
BEARIART #HE a4 ehE A A TS
16 Osaka University Education Japan Tourism Personnel somu@tourism.ac.jp
of Tourism Training
FHEIRTL S the s TER T EIR A
1 7 Korea Association of esaEEE Republic of Tourism Management kata@kata.or.ke
Travel Agents Korea and Coordination
BB RIRHERITNES o
1 8 (NATTA) ths BiER BT B
Nepal Association of Association Nepal Tourism Management cec@natta.org.np
Tour & Travel Agents
Sl I | A2
“PI/RE T ﬁkmﬁﬁm-
oINS & BB FINRB RS
l 9 “Alpindustria” Enterprise Russia Outbound Tourism e.kovaleva@alpindustria-tour.ru
adventure team Business, Outdoor
Adventure Tourism
Mg AEEDS he Nt Ml 555
20 Singapore Qutbound Association Singapore Tourism Business kaysweepin@yahoo.com
Travel Agent Association Operation
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21 PBIFRTRBIREFNE he EElE IR S B
Fair Trade Tourism Association : Tourism Service, nivashnee@fairtrade.travel
South Africa Management
EfRBEEMEMRhE . s e
International Hotel & e It IIIEFI&%UFEHE? Eﬁt ‘ . ‘
22 Restaurant Association Association Switzerland Sgr\?icaenMam?gergzgt ihrapresident@gmail.com
FELEIRINE o e
23 Thai Travel Agents = ;)E Outbound Tourism ttaa@ttaa.or.th
Association cesalat Thailand Business Management o
BN R AR il HE BN
24 Ca\rnpgoﬁr[ms B’:J.S\HGSS Enterprise UK. National Park mark@visitcairngorms.com
artnersnip
EEEETIhE s S -
25 Recreation Vehicle Ass?ciz;ﬁon =E Bﬁ’ﬁ%%ﬁlg. ehan@rvia.org
Industry Association US.A. Recreation Vehicle
HRHAE 5E(108)
Organization Members (Domestic) (Ten)
. o3z #5 Ht (R80) FRTEER (0K Mg =247
Ntfirr'-n-.zer Name(Chinese/ Membership f:g’gga(r':ig‘l’:g"; Main Scope of H*?;'ii\’, .
Eng"Sh) Category Headquarters Business Contact information
> R > S =
FREIRFERFTBE FAN i HRHHR B
26 China Tourism Academic research China Tourism Economy nguo@cnta.gov.cn
Academy institution Research
HhERFERE A E o s
China National ek el IEFRAER
27 Travel Service Grou Enterprise China Tourism Investment zhangxw@hkcts.com
rav(e:m;;vrlacgon p and Operation
RS HRISRG RS T B RKIEHIZE
= d
BETRAE) il EP. Investm?nt an ‘
28 China CYTS Tours Enterprise China Operation for lia@aocyou.com
Holding Co., Ltd. Travel Agency and
: Attractions
PRprY) i [ZEIN7v:N
i 2 EYNG) el [ ik &Rk hanact 4
29 Wanda Tourism Enterprise China Business, Tourism, Zhangehunyuan@wanda.cn
Holdings Company Culture, Finance
LR ER A Al FRAR. IR ES
30 Overseas Chinese £ t“:l". CqI:' Theme Parks, Tourism duanxiannian@chinaoct.com
Town Co., Ltd. Pl Tk Investment
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[ ARKREER S ] SXEFSE ASERS
Guangdong il : Investment and Operation | |iuhy@chimelong.com
3 l Chimelong Group Enterprise China for Attractions, Hotel
Co., Ltd Services
#iEES (L8 BRAE N H Sepp A
i b E3| B EX Wi hsAR 55 i )
3 2 Shanghai Ctrip Enterprise China Online Tourism Service wu.jun@ctrip.com
Bussiness Co.,Ltd.
Bab LN Vi e i i e
HEAT il FE ﬁﬁﬁ'?idﬁ%&ﬁ%g L -
33 Shanghai Jinjiang Enterprise China Travel Agency Operation | shiping@jjtravel.com
International Travel Co., Ltd. and Tourism Investment
SXFLEGEEEE
34 KR A REARGBRAR =% FE - Fﬁ%ﬁi@g = 1397788838@163
Zhang Jia Jie Tourism Group Enterprise China ; @163.com
Attractions Development
Co,, Ltd. and Hotel Mangement
FNE BRI AR
I et e & BEAEA 691576177
35 Gllicna il nateinal sl China Sponsor of the Alliance @qdicemn

Mountain Tourism
Development Center

research institution
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e L EEZE EZR/H#X bR faEA BEAR
Number Organization Country/Area | Classification |Leader's Name | Contactinformation
AT HERE : A
l {E5ER 'ﬂj{ﬂﬂ Tﬂ"ﬁ : Margo mliebrecht@yahoo.co.nz
Australia Serendipi- Australia Association
ty Club
BiFZ NIglZiE
BRAQF B k1= ‘ Alexander klimmer@doppelmayr.com
2 Doppelmayr Austria Enterprise Alexander Klimmer
Seilbahnen GmbH
UM Lt REARDS B o
European Association of 1B e . }
3 Elected Representatives Belgium Association etz i HIESSSR g Sere;
from Mountain Area
INEA AR meEx ji=allZ
4 Endurance Aventure Canada Enterprise Jean-Thomas Boily jtboily@enduranceaventure.com
E A NES hEEH e
5 Travel Industry Council of China,Hong Kong Association EfEch Josephtung@tichk.org
Hong Kong SAR.
R AR )
6 The International Union PEEE EadEi I hkwangmiao@126.com
of Chinese Photograph China,Hong Kong Society
SAR.
AR SR SO gy
7 (R HE ) L I R s S
Global Tourism Economy 02,29Ca00 A AEULCRIIeIT
A PERITHRE S
BIRAT hEE] =l .
8 China Travel Service China,Macao S.AR. Enterprise g domo@cts.com.mo
(Macao)Ltd
T Ekceuhid e IRENA PERSIC
9 KVARNER REGION ; Association irena@kvarner.hr
TOURISM BOARD Croatia ZIVADINGY
HRIGR/REE R
e BT &l Vlasta ) )
1 0 Polyc?n??‘!fERME Croatia Enterprise Brozicevic vlasta.brozicevic@terme-selce.hr

Selce,Croatia
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Ee PR EHR /X Tk 25 AmA BEAR
Number Organization Country/Area | Classification |Leader’s Name Contact information
ErENEREN= - he
= &k PEeni folklorni.sd ! !
]_ l AssToth'\?aFt?gl;\kc)arfethe Czech Republic Association Zden&k Psenica elomt snzen; PRt
Czech Republic
EENEECE ‘ e
l 2 FI’Z{;C;;;ES;;&;;OH F‘frie Assocgtion Gasl KANEKO gael.kaneko@ffspelea.fr
B E SRR EEhs
World Association for Hospitality JEE e Philippe T
]_3 and Tourism Education and France Assoclation FRANCOIS Pl
Training
EE B ERER s
14 Shanghai Club Med Travel EE ﬁ‘\ui Christian Noret Christian.noret@clubmed.com
Agent Co, Ltd. France Enterprise
iﬁ#ﬁFéHﬁl’éﬁuﬁ’:z}ﬁj SEE 12 Pierre Le b et
1 5 (V|M§|!'IECE LTD) . Enterpr"\se Magnan vimtech@netvigator.com
WHERNAREAFIMEF IR . FAHE
]_ 6 Environment Campus Birkenfeld, wE Academic Dr.Norbert Kuhn praesident@hachschule-trier.de
Trier University of Applied Sciences Germany Institution
Thal oy FAHE -
l 7 ﬁfﬁﬁ-j(%- Eﬂlg Academic Rajl\/ Seth rseth@teri.res.in
Teri University India Inetituti
nstitution
EHRRRESS ENERAIE e J—
]'8 Asian Unl’én OfSp:leEo{ogy Indonesia Association Eko Haryono & hanyono@geo vgm acid
EfrREZ AEHR = the
19 INTERNATIONALE ORGANISA- 'ﬁ“t’;ju At o g:;rg.‘f; Emmacp2012@hotmail.com
TION FUR VOLKSKUNST (IQV)
ReUE N hE s
20 Tokyo s;él\eo Club JE;; Assgggﬂ on HIRAI JYUMKO Info2@tokyospeleap
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AP AT g FANA
2 l Osaka University of JE Academic A I somu@tourism.ac.jp
Tourism apan Institution
B RSk att N
22 NICCHU PEACE TRAVEL B ﬂ:ik_ FE S moriya@nicchu.co.jp
SERVICE €O, LTD. Japan Enterprise
ME RS 5 BIRAE Has ik - i | y
23 Travelnews Co.,Ltd. Japan Enterprise R —1h NS S
W E#R =t B el 3 Harru5586@yamap.co.jp
24 SEFURI INC Japan Enterprise ol
BELEFRFEES BRI e Fatuma Hirsi
25 Kenya Tourism Board Kenya Association Mohamed EERpHhele
SEFAEEE ARl AR =g i HHA Sam Chia .
2 6 Malaysian Chinese Tourism Malaysia Society Bk samchiawc@yahoo.com
Association
BBRIRERITIE AR s
27 NEPAL ASSOCIATION OF Ef;lf Assgﬂcgﬂon Mag:ﬁasusa” ceo@natta.org.np
TOURTRAVEL AGENTS P ¥
(NATTA)
HEBHERAT B G Dhruba Narayan -
28 Lalima Travels Pvt.Ltd. Nepal Enterprise Shrestha Pranavo00@hotmail.com
el /2 P E R i 22 B) S T —
29 Arniko International !E"EM[\ Entjé:rlr'se (P'E;JD Ko) arnikotv@mos.com.np
Travels&Tours Pvt.Ltd. SR prt RN
A E RN i NG| e
30 Manawa NZ Ltd T/A N ¥ﬁzﬁT d ﬁik_ Brenda Tahi brenda@tuawhenua.biz
Manawa Tours NZ ew sealan Enterprise
FEAFIEEA 4R
3 l Korea Studept Alpine Repubi:f ey Organization th\:l\;éL:JNG jwkim@nokwoneng.co.kr
Federation
HERITI S
il 85 e -
32 Korﬁ_?aezﬁ\cgisggn of Republic of Korea Association REZ kata@kata.or.ke
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FE (1) BT svihe HE 7S
33 Korea-China Association for Republic of Korea Association IR quhuan@kefriend.org
Cultural Exchange
- FHE FANE ¢
34 5 ?ﬁ?ﬁ%ﬁ ) Republic of Korea Academic Ch:gg%kuk Jchang@dongseo.ac.kr
ongseo University Institution
) s et S AN
35 Travel Culture Laboratory Republic of Korea Aca_demlc AEE 2B SR EaChE
Institution
MBS RIRFAR FHE =k "
36 HANATOUR SERVICE INC RepublicofKorea|  Enterprise & youngehang@hanatourcom
IR AR EE3ES)| ek ~ :
3 7 MODETOUR NETWORK Republic of Korea Enterprise R FeixueB@modetour.com
BRzHAR FE 1314 D EERd
38 Spirited Garden Republic of Korea Enterprise Sung Bum Young 5g3703@naver.com
BRI AT B ik Vassili , ;
3 9 OTKRTYIE Travels Russia Enterprise LEBEDEV Asia2@otkrytie.ru
. VIES A\ l” ; N 5 A\ v H 1
4 O A{p?ﬁ?ﬂfﬁeﬂ%ﬁeﬁgm ‘Ei?s%j Entfrétrise Kovalova Olena e kovaleva@alpindustria-tour.ru
WinE e CIEEth= i he )
4 l Singapore Outbound Travel i f A Ft' KaySwee Pin kaysweepin@yahoo.com
Agent Association Szl RSO
N EIEiRES R AT N el : liangyi@huading,com.
42 China Express Travel(s) PTE LTD Singapore Entﬁrprise FRX Fngyi@huacing com-sg
EfikiflERAR ik el dengli@gets.com.
43 Golden Travel Pte Ltd Singapore Enterprise MR SLESERS S
44 ﬁg;ﬁ-i?ﬁ-gi%ﬂnﬁ Souﬁjﬁirica Assgiftion Nivashnee Naidoo nivashnee@fairtrade.travel
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Number Organization Country/Area| Classification |Leader’s Name | Contactinformation
Fﬁi@fﬁfﬂ]%’fﬁ%% b e
45 International Hotel & Sdimaian Association Dr Ghassan AIDI ihrapresident@gmail.com
Restaurant Association
46 inter?ﬁfglﬁiklme _E%t[ d Asglﬂc\ixfﬂon Sonya lverson sonya@slacklineinternaional.org
Association Switzerlan
s It j1=3\ 4 Jean-Philippe i
47 Champery Tourism Switzerland Enterprise BorgeauF::Ip iy oHeck e
. N i DUBOSSON
APRZ I )hh R mt 1 ‘ . i
48 Porte du Soleil Switzerland Enterprise Leslie Marie dminyue@outioak.com
Marguerite
HAMMERCOP TOURS LTD b1 ek JAMES GESIMBA | . : :
49 SRR R AD Tanz;ia Enterprise GAMBARES jamesboniphace@ymail.com
FESERE S =@ he
50 Thai Travel Agents Association Thailand Associ?ﬂon Suparerk Soorangura ffaa@ttaa.orth
ZEEASESE = HH
5 l THAI YOUNG CHINESE Thailand Society =it info@tycc.org
CHAMBER OF COMMERCE
EiGBEEE =& s )
52 Minor Hotel Group Thailand Entﬂe;rprise Stanley Wang samgeminorcom
N . ” A
53 Unﬂfﬁfﬁ{)ﬁgﬁ;en ﬁ Academic lan Diamond principal@abdn.ac.uk
o Institution
B RIS ER AR - o
54 Cairngorms Business f} ﬁ:\ﬂﬁ' Mark Tate mark@visitcairngorms.com
Partnership Ltd o Enterprise
SEFETIh= e Frank
55 The Recreation Vehicle U%S T i Hugelmeyer CliEEn T B
Industry Association T
EEREIRFEHBRAR E =k .
56 h.;lusk}}gm; Inc. an U%S?A Enterprise QiaoYang maskelubinc.acc@gmail.com
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aalE3)/ i SEIPAG

Travel Service (Group) CO.,Ltd.

57 China National Travel Entf_rﬂrise R zhangxw@hkcts.com
Service Group Corporation P
hERITR R GERAE N
58 China CYTS Tours Holding b W E lia@aoyou.com
Co. Ltd. Enterprise
FEERERERLE 1l o ;
59 CITS Group Corporation Enterprise FAE gunx@citsgroup.com.cn
AR 2 B N
60 Overseas Chinese Town U’—M_ ERde duanxiannian@chinaoct.com
Enterprise
IARKEEFRBRAT e
6 l Guangdong Chimelong Ent::r i il liuhy@chimelong.com
Group Co,,Ltd. E
CHRERGERAT 11 o= i
62 Wuzhen Tourism Co.,Ltd. Enterprise PRI Li_yuan@aoyou.com
Frhlk EEERAR ~
: ik o ;
63 New CegtrtéruypTounsm Bl PRy Ak gm@kaiyuangroup.com
kL EE ek s . .
64 HNA Tourism Group Enterprise Sl Xingf-ge@hnair.com
65 J:g%i%%l@ﬂﬁm?ﬁﬁfﬁﬁﬁﬁﬁa e
Shanghai JinJiang Internation . ZRA%ER shiping@jjtravel.com
Travel Co.,Ltd. Enterprise
TR AR A .
Wanda Tourism Holdings = o
66 Company g Enterprise KHIT zhangchunyuan@wanda.cn
LEEERRRITIE (EE) BIRAE el o :
67 Shanghai Spring International s RE1% carl.yin@ch.com
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Number Organization Classification |Leader’s Name | Contactinformation
®igmss (L8 BRAE it o wu.jun@Ctrip.com
68 Shanghai Ctrip Business Co., Ltd. Enterprise

EEMERRRABRAE

f1=X 12 - zhanyan@ly.com
69 Tongcheng Network Technology Enterprise HIR
Co.,Ltd.
PRERZ SEEHBERAT Al .
70 Avicamper auto campground Co.,Ltd. Entg_rprise =H st e o
cREIEES R -
7 l China Tourism Academy Academic LA nguo@cnta.gov.cn
Institution
ZERR & HE T .
T2 China Chamber of Tourism Society = Bl Giea
EPUJ?&?EK%EE%%)@FUEH% S I
Center for Tourism Planning & : . ] .
73 Research, Sun Yat-sen lAciietr‘mc {REER eesbjg@mali.sysu.edu.cn
University nstitution
JERBIEE Wik eI BRI BIRAT &k =
74 Beijing Davost Tourism & Cultural Enterprise i contact@davost.com

Creativity Co.,Ltd.

KRERESEABIRAT &k i . -
75 TAIJI SMARTT TECHNOLOGIES Co., Ltd. Enterprise S jiangxd@malitaijl.com.cn
FEHXMBERIRR B ERAT il
76 Tianya Communcitg Nligwork Technology Enterprise itz xm@tianya.cn
hAER I (FR-CINZRERRBRAE) ik .
77 Huway ( Nanjing Seven Summits and Two Enterprise KSR Admin@huway.com
Poles Netwark Technology Co., Ltd.)
78 Elam R (LE) afRAT &k i MR s
Blue Ice Trading ( Shanghai ) Co., Ltd. Enterprise Julian Yang i toreie) Aoz s i e 2
7 9 SNy ES BErE
Linzhou Gliding Association Association B cgy9d98@l26.com
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80 Zhejiang provincial Tourism Association =R iigell
Federation
EE AR = he
8 1 Tibetan Autonomous Regjon Tourism Assoc'\za:tion wesT 18077364@qq.com
Association
[TEEFE e
82 Guangxi Tourism Association Association ke S=aEAsles Qg
ABEERE D= e ™ i i
83 Jiangxi Provincial Tourism Association AtE Jxslyxh@sina.com
Association
WERAMF T = he i Lyxh6130@163
84 Shangdong Tourism Trade Association Assocﬁum N o4 @ Ls2 e
Pl oyl an P o .
85 Tourism Industry Association of Asszgﬁon B 269531657 @qq.com
Yunan
HINTEF N e 5inE 41815844 d
86 Guizhou Tourism Association Assgg;':tion £ S
TN EFRLHAR R A RO e N
87 Guizhou Mountain Tourism Development Acaiﬁ?f?j&ﬁajtion RiB 691576177@qq.com
Centre
KR FhRIFEER D BIRAF 1312
88 Zhang Jia Jie Tourism Group Co.,Ltd. Enterprise ] e Lo
FEHERAGRATF el ; taishanlyc@163.
89 Taishan Tourism Group Co.,Ltd. Enterprise =it aishanlyc@163.com
90 wGRFERATRAR ik HEE hsuwhy@163.com
Huangshan Tourism Guoup Co.,Ltd. Enterprise TIEF
BB LR R BRAT b3 12 2 86485533
9 ]- Mt.Emei Tourism Co.,Ltd. Enterprise Sl ©qq.com
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97 | HERSDLAFRERK el =HR 09378882073
Mingsha Mountain Crescent Spring Enterprise
93 HEX (I3 XA EHRAT il v~ 010-85780688
Banff China Enterprise !
KA ERAERAE ik
94 Orient Landscape Industry Group Enterprise &R L
FERERGBRRE ik huitanel )
95 China Unionpay Co.,Ltd. Enterprise B uitangl@unionpay.com
96 E%#ﬁ**%*ﬂﬁﬁﬂifgﬁgﬁﬁ:ﬁﬁﬂﬁﬁ /IEM‘ 2 0432-65012001
Vanke Lake Songhua Resort Jilin Co., Ltd. Enterprise
FINF BB (RE) BIRETAR ik e .
97 China K\jveichou Moutai Distillery(Group) Co.,Ltd. Enterprise =1 0851-22387966
MR BRI (RE) BRBEAF Dy A
98 Guizhou Tourism Investment Holding Ent:‘rétnse ENES 0851-88237599
(Group) Co., Ltd.
99 FIN A0 2 (S E) AIRFTLE b EE 0851-85283466
Guizhou Industrial Investment Group Enterprise
100 ZRBN I L RAR R AR =1 =i 121341043@qq.com
Colorful Guizhou Cultural Industry Group Enterprise
FMNERMIREERARATIRAE ik .
lO ]- Huangguoshu Tourism Group Co.,Ltd. Enterprise == 1215251560@qq.com
RS R EIRAE] b
102 Tourism Development Co.Ltd. of wanfen- ; s 0859-3374058
glin,xingyi City ErierpliEs
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Individual Member List of International Mountain Tourism Alliance

Fs %A %3 EE TIRBMIMERS BRSE
Number Name Gender | Nationality Organization and Title Contact information
ZHKER BYIRE . e
l Dominique de = A AEFEIE sd@vilepinintermtionlom
Villepin Male France Former Prime Minister of France
2EHHEE. EFRERREK. REBID
Standing Committee Member of CPPCC
2 EBI,H% ) M%l Cq; National Committee, 119828068@qq.com
Shao Qiwei . iha Former Director of National Tourism Administration,
Secretary of Party Committee
R EE SR REIET
3 (ORI Mal CEE' Former Deputy Director of Overseas Chinese heyafei@gqb.gov.cn
He Yafei el d Affairs Office of the State Council
= HREARIFRATE
4 Zhaniﬁr%hen M?le Cqﬁia President of International Union for chair@efglobal org
5 g Conservation of Nature (IUCN )
. A R AR AR LA
5 seRAmAl =] EE Former Secretary General of the United frangialli@gmali.com
Francesco Frangialli Male France Nations World Tourism Organization
(UNWTO)
& BREEHARFAANT T ERT AL
6 R %[ Chi%]a Executive Director of United Nations World pu@unto.arg
Xu Jing Male Tourism Qrganization (UNWTQ ) and Head of
Pacific Asia Travel Association ( PATA)
HREFRTRSSEESR, 2ERRTECEAZRSE8IEE
sir i PEE D SRR RS SHBK . o
7 E?M_\K L Chief Expert of World Tourism Cities Federation ( WTCF ), Deputy Director of National | Weixiacan@vip.sina.com
Wei Xiaoan Male China Technical Committee on Leisure of Standardization Administration of China ( NTCL ),
Secretary General of China Tourism Leisure Association ( CTLA )
8 S0F heg FE (EF#) REBHMHA MR &K angelah@phoenixtv.com
Wu Xiaoli Female Hong Kong Deputy Director of Phoenix InfoNews Channel
BT % Pt EFrRBIZABAI0OV LREIEFE FEX ERFE .
9 o R Ferala Germany Vice Chairman of the IOV Global Development, BRI

Chairman of the IOV Global Development China
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e
EERER, BEER

BB L e B R ——

ﬂﬁ%~$umﬂﬁﬁiﬁﬂ5@maﬁﬁﬁiiﬁéﬂ
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