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The Path of Mountain Tourism Development in the post-COVID World
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Introduction of

International Mountain Tourism Alliance

Mountain land is an important landform, ecological system,
and living space on the earth. Mountain land accounts for about
1/4 of the global land area and 75% of the countries around the
world possess mountainous area. The natural and humanistic
resources in the mountain environment are precious wealth of
mankind,as well as important tourism resource, which plays a
very important role in the development of global tourism.
Mountain tourism, helps experience the rich and colorful
mountain life, feel the coexisting prosperous mountain history,
and finally create the splendid and brilliant mountain civilization.

Driven by the global trend of sustainable development, the
contribution of tourism will continuously extend to economy,
society and environment, and its reputation, status and value will
also continue to rise. International Mountain Tourism Alliance
(IMTA) is a non—profit international organization established with
the approval of the State Council of the People’s Republic of
China, was formally established on August 15, 2017 in China.
Members of IMTA come from 32 countries and regions and the
number of groups and people totals 181. The members include
tourism institutions, nonprofit organizations, tourism businesses,
tourism —related consulting agencies, tourism colleges, airlines,
equipment manufactures and outdoor sports organizations from
countries and regions involved in mountain tourism.

Guided by the concept of ecological civilization and the
principle of protecting mountain resources, preserving mountain
civilization, and promoting mountain economy to the benefit of
the people living in mountainous regions, the IMTA is dedicated
to facilitating international exchanges, experience sharing and
business cooperation to promote the sustainable development of
ecological mountain tourism.

Cooperation, —communication and sharing are the
foundation of the IMTA’s development. The eco —environment
and the quality of people’s life are closely connected. A sound
eco—environment is the most equitable public good, and the most
inclusive livelihood benefit. The people of mountainous regions

live by the mountains and rivers, and they have formed an

emotional attachment to the Mother Nature through their
harmonious co—existence with the natural environment they live
in. This provides a positive cultural atmosphere and foundation
for the conservation and development of the eco—environment. As
such, mountain tourism not only generates a sound production,
living and ecological environment, but also allows people to
share more "green benefits" from ecological protection.

With the advent of the era of mass tourism, mountain
tourism is gaining stronger momentum. The IMTA is committed
to building the IMTA into a platform for the research and
evaluation of the mountain tourism industry with the aim of
studying, formulating, publishing and promoting mountain
tourism —related international standards, conducting evaluation,
market survey and outlook index forecast of mountain tourism
resources, and exploring the ways and means for building the
evaluation system on the development of world mountain tourism
industry. We should build the IMTA into a platform for
investment cooperation and innovation on mountain tourism with
the aim of promoting the protection and effective utilization of
mountain resources, pursuing innovative development of
mountain tourism, developing specialty mountain tourism
products, promoting mountain tourism marketing, and guiding
and facilitating investment and cooperation. We should also build
the IMTA into a platform for dialogue, exchanges the space for
cooperation, exchange and sharing, providing consulting and
training services for members and relevant business entities,
promoting the efficient movement of resources, capital and
skilled professionals, and enhancing the quality, content and
environment of mountain tourism.

The IMTA is ready to work with other international
organizations to build and share the platform for cooperation, and
develop new theories, experience and methods in the spirit of
equality, inclusiveness and cooperation to realize the vision of

sustainable development in the field of mountain tourism.
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Main Leaders of Guizhou Province Meet IMTA Leaders

On 17th November, Shen Yiqin—acting Governor of Guizhou province met with IMTA Vice—Chairman Shao Qiwei and
Secretary —General He Yafei in Guiyang who were present at 2020 IMTA Annual Conference, along with Director Lu
Yongzheng and Vice Governor Hu Zhongxiong.

Governor Shen briefed them the status quo of economic and social progress in Guizhou. She said that Guizhou sticks to
tourism as a strategic measure to defend two bottom lines—development and ecology, in a bid to facilitate the constant and
explosive growth of tourism, and add a strong momentum to the rapid and healthy economic growth. The Guizhou—based IMTA
is the world’s first international organization initiated by China, and targeted at mountain tourism. Guizhou has been and will
remain helping IMTA grow into a prestigious platform with international influence and reputation so as to contribute to the
high—quality development of tourism in Guizhou province and China, and the world at large.

After that, Vice—Chairman Shao and Secretary —General He expressed gratitude to Guizhou for its generous support to
IMTA. They said that when world tourism is hit hard by COVID-19, IMTA, as a non—governmental international organization
founded in Guizhou, sticks to the principle of serving Guizhou, China, and even the world, by reviewing the world tourism

under crisis, making innovations in concept, policy, and technology, thereby contributing to the revitalization of world tourism.
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