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Constructing a Mountain Tourism where Man
and Nature Co-exist Harmoniously

——Fanjing Mountain Initiative for 2021 Dialogue among Famous Mountains in the World

“Constructing a mountain tourism where
man and nature co—exist harmoniously” is the
theme of the current times, while exploring the
development trends and patterns of mountain
tourism in the post—-COVID world is a practical
challenge that we all face. The 2021 Dialogue
among Famous Mountains (Fanjing Mountain)
in the World is held in Tongren city, Guizhou
province, China. Representatives of UNESCO,
Biosphere Reserves, relevant international
organizations, travel agencies, and IMTA
members have an in—depth discussion on the
development approaches, practical experience,
and methods of mountain tourism via both online
livestreaming and offline gathering, around the
theme of “constructing a mountain tourism
where man and nature co—exist harmoniously.”
believe that the

co—existence between man and nature, the

Participants harmonious
protection of biodiversity, and green and low—
carbon development are foundations of building
an ecological civilization and a sustainable
mountain tourism. Therefore, they proposed the
following initiatives together:

1. To develop mountain tourism, we must
consolidate the core idea that man and nature
should co—exist harmoniously. Everything that
mountain tourism relies on—natural and culture
resources—comes from thousands of years of
breeding and cultivating by nature. Therefore,
we must always respect, comply with, and
protect nature, and be rooted in nothing but
nature. Areas with a more sensitive and weaker
ecological environment, such as biosphere
reserves and world heritages, must be better
protected from influence and harm imposed on
natural ecosystem.

2. Mountain tourism should stick to green
development, and abandon development patterns
that are blind, out—of-order, and harmful to
ecosystem and environment. To do that, we need
to take ecological, social, and economic benefits
into consideration, follow relevant protection
rules and regulations to save resources and protect

the environment, and never pass the bearing
capacity, so as to reasonably and scientifically
build and tap into the natural settings. Next,
we should grasp new opportunities brought by
green transformation, follow the general trend
of scientific advance, and use novel concepts,
technologies, and patterns to develop premium
ecological products of mountain tourism driven
by innovation, in a bid to build an environmental—
friendly mountain tourism where man and nature
co—exist harmoniously.

3. To develop mountain tourism, we must
adhere to systemic governance. Mountain
tourism enjoys multiple business patterns,
so our job is to combine the key ones that we
focused on at the Dialogue—famous mountain
tourism, mountain hiking, and mountain hot
spring—with other patterns into a consolidated
system. In addition, we need to follow the law of
nature and the inherent law of mountain tourism
development, to build a standard system that
is measurable, appreciable, and executable,
so as to achieve the goal of “constructing a
mountain tourism where man and nature co—exist
harmoniously.” Classification and FEvaluation
System of World Famous Tourism Mountains,
International Mountain Hiking Tourism Guide,
and Introduce the Framework of Construction
and Rating—Standards for International Mountain
Hot—Spring Health & Wellness Projects released
at the Dialogue will offer professional and
technical guidance on the systemic governance
and development of mountain tourism. All
mountain tourism practitioners should shoulder
the responsibility of  “protecting mountain
resources, preserving mountain civilization,
and promoting mountain economy to the benefit
of the people living in mountainous regions,”
jointly contributing to building a better future for
mountain tourism.

Tongren + Guizhou * China

27th September, 2021
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2021 Dialogue among Famous Mountains
(Fanjing Mountain) in the World

—Constructing a Mountain Tourism where Man and Nature Co-exist Harmoniously

The "Dialogue among Famous Mountains in
the World" is a high—end dialogue platform of
the International Mountain Tourism Alliance's
independent brand which had successfully held
two sessions. It aims to build an exchange and
cooperation platform for world mountain tourism
circles, sirengthen dialogues between different
mountain cultures, promote collaboration, show
the image of mountain tourism destinations,
explore diversified models for the collaborative
development of famous mountains, and create a

healthy, green and sustainable mountain tourism
Y. &

ecosystem.

The 3rd session of “2021 Dialogue among
Famous Mountains (Fanjing Mountain) in the
World” was held in Tongren city, Guizhou
province, China. With the theme of "Constructing
a Mountain Tourism where Man and Nature Co—
exist Harmoniously", jointly explore the building
of a new future of mountain tourism in which man
and nature coexist in harmony in the post COVID
era, and help the high—quality development of
mountain tourism industrialization in the world

and Guizhou.
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Helping Man and Nature coexist Harmoniously

—Shao Qiwei, Vice Chairman of International Mountain Tourism Alliance
(IMTA)

Ladies and gentlemen:
Friends:

Hello everyone! On behalf of IMTA, I'd
like to extend my warm congratulations on the
convening of the International Conference of
Mountain Tourism and Outdoor Sports 2021 and
the 16th Guizhou Tourism Industry Development
Conference.

At such a nice moment in deep autumn,
the “2021 Dialogue among Famous Mountains
(Fanjing Mountain) in the World” is taking place
in Tongren City, Guizhou Province. On behalf of
the International Mountain Tourism Alliance,
I would like to express my heartfelt thanks to
friends from all walks for the care, support and
help to the IMTA.

"World Famous Mountains Dialogue" is a
platform created by the International Mountain
Tourism Alliance in 2018. It aims to build a
platform for cooperation and exchange among
stakeholders of famous mountain tourism, explore
the diversified tourism development model for
famous mountains in the world, and share the
experience in and achievements of sustainable
development of mountain tourism.

In April 22 this year, during the “Leaders
Summit on Climate” , Xi Jinping — general
secretary of the Communist Party of China Central
Committee, pointed out that "Humanity beings
should take nature as the root, respect nature,
conform to nature, and protect nature. We must
protect nature and the ecological environment
as we protect our eyes. In order to promote
the formation of a new pattern of harmonious
coexistence between man and nature." It is of
special significance to hold this dialogue among
famous mountains in the world with the theme of
"Constructing a Mountain Tourism where Man
and Nature Co—exist Harmoniously" under the
background of worldwide attention to ecological
and environmental protection.

A"'**

A good mountain ecosystem can profoundly
impact and play an important role in the
sustainable development of the economy, society
and environment in the countries and regions
where the mountain is located. However, we all
know that while large—scale industrialization
across the globe drives the development of
productive forces and creates material wealth, it is
presenting numerous challenges such as climate
change, natural disasters, population growth,
and natural resources depletion to the protection
and sustainable development of mountain
ecosystems. As the global mountain governance
puts forward higher requirements are being raised
for global mountain governance, it is imperative
that we strengthen mountain environmental
protection, maintain mountain ecosystem, and
promote the harmonious coexistence between
and sustainable development of human and the
natural environment. Taking this opportunity,
we call on all sectors of the world to cherish the
precious world mountain environment as much
as we cherish life.

Guided by the concept of ecological
civilization and the principle of protecting
mountain

resources, preserving mountain

civilization, and promoting  mountain
economy to the benefit of the people living in
mountainous regions, IMTA is duty—bound to
build a consensus across the mountain tourism
industry and lead the tourism field to the road
of harmonious coexistence and sustainable
development between man and nature. This is
why we have chosen the theme of "Constructing
a Mountain Tourism where Man and Nature Co—
exist Harmoniously" for this conference.

Today, we will explore how mountain tourism
can actively respond to and participate in the man
and biosphere initiative, and achieve sustainable
development on the premise of respecting,

protecting, and conforming to nature. In building



a community of life for mankind and nature in
our mountain tourism sector, we have realized
that, for the common future of mankind and to
facilitate the interactions between mankind and
nature, we will take a responsible actions to work
with the world nature reserve network to explore
a sustainable development model for mountain
tourism. We will utilize IMTA as a platform to
build a bridge between tourism operators and
nature reserves, for them to share experience and
adopt successful models. We will explore more
joint research on professional evaluation and
quality management, so as to provide support for
the formulation of policies and strategic plans
on sustainable development. We will vigorously
support responsible tourism enterprises and
influential professional institutions in their effort
to explore innovative policies, methods and paths
for building a community of life for mankind and
nature in the tourism indusiry and achieving
the goal of sustainable development. Several
measures to be announced at the conference
later will prove that IMTA is moving in the right
direction.

The sustainable development of mountain
tourism needs strong intellectual support,
requires leaders and other participants from
government, business, academia, media, and
civil society to communicate and collaborate
with each other, so as to spread the concept of
mountain tourism, share successful cases, build
up mountain tourism experience and keep
improving policies on mountain tourism.

It is gratifying to see that Guizhou Province
and Tongren City adhere to the ecological

civilization concept of respecting nature,

2021 Dialogue among Famous Mountains
(Panjing Motmtain) in the World
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conforming to nature and protecting nature. What
they have provided experience for reference and
promotion in doing well in protecting mountains,
water and ecological environment; creating
the Green Development Demonstration Zone;
implementing the three major strategic actions of
big poverty alleviation, big data and big ecology
as well as the practice of mountain tourism
development unswervingly.

Through the platform for “dialogue famous
mountains in the world” , we hope to let people
from all walks of life to recognize the importance
to protect and develop famous tourisin mountains
around the world by offering suggestions,
establishing mechanisms, and sharing best
practices and business opportunities. We will
jointly keep the bottom line of ecological security,
and make mountain tourism an important vehicle
to protect mountains and rivers, pass on culture,
benefit the people and promote relevant laws.

We hope that through this dialogue, we will
promote more frequent cross—cultural dialogues
and cross regional construction efforts among all
stakeholders in the global mountain field, and
encourage all countries and regions, relevant
NGOs and management institutions to play an
active guiding role, so as to better protect the
distinctive common values of mountains in line
with their characteristics and development needs
and realize our goal of harmonious coexistence
and sustainable utilization.

Finally, T wish the “2021 Dialogue among
Famous Mountains (Fanjing Mountain) in the
World” a complete success.

Thank you!

L "-'**
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Sticking to the Conviction ““Lucid Waters and
Lush Mountains are Invaluable Assets””
Combining Mountain with Tourism

Yu Jie, Party Member of Standing Committee of Guizhou

Provincial People’ s Congress

Distinguished guests, ladies, gentlemen and
friends:

In this beautiful autumn, the season of
harvest, we gather together at the foot of the world
famous Fanjing Mountain to share the experience
and results of the sustainable development of
mountain tourism, and seek the new future of
mountain tourism in which man and nature
co—exist in harmony. I’ d like to express my
congratulation to the event of “Dialogue among
Famous Mountains in the world” , my warm
welcome to leaders and guests attending this
occasion, and my sincere thanks to friends from
all circles who have been supporting the tourism
industry of Guizhou for a long time!

Lucid waters and lush mountains are valuable
resources for the development of tourism. It's a
"treasure bowl" for the tourism industry. When
Xi Jinping — General Secretary of the Communist
Party of China Central Committee inspected
Guizhou Province, he profoundly pointed out that
"If we humanity do not fail Nature, Nature will
not fail us.", "We need to make full use of the
opportunities for the rise of rural tourism, convert
resources into assets, and practice the idea that
lucid waters and lush mountains are invaluable
assets." Since the 18th National Congress of
the Communist Party of China, Guizhou has
thoroughly studied and implemented General
Secretary Xi Jinping's thoughts on ecological
civilization and the spirit of Xi's important
speech on his inspection of Guizhou, firmly
established the concept that "lucid waters and
lush mountains are invaluable assets", firmly
adhered to the two bottom lines of development
and ecology, and accelerated the construction

of National Ecological Civilization Pilot Zone,

2

made all strength to build an integrated mountain
tourism brand of "Colorful Guizhou, Mountain—
park Province" and the vigorous development of
the tourism industry are the vivid practice of the
"lucid waters and lush mountains" theory.
Guizhou is famous and beautiful for its
mountains. While the south of the Yangtze River
is featured by diversified waters and rivers,
Yunnan and Guizhou boast numerous ranges of
mountains. As the only Chinese province without
plain, Guizhou is uniquely characterized and
symbolized by mountains. In the east of Guizhou,
the mysterious Fanjing Mountain outshines others
in the neighboring area. In the west, the majestic
Wumeng Mountain stretches itself for thousands
miles, showing precipitous and magnificent
shape. The bold Miao Mountain Range spans in
the southeast, connecting two rivers. In the north,
the grand Dalou Mountain, manifesting a scene in
which green mountains like the tide; the sunken
sun blood—dyed. The distinctive karst topography
of Guizhou decorates all its mountains with
waters, caves and beautiful sceneries. “Fanjing
Mountain reaches the sky, while Wuling Mountain
outshines others with its appealing scenery.”
“The whitewater Huangguoshu Waterfall is a
splendid epitome of mountains, waters and caves
in central Guizhou.” As for the Zhijin Cave,
“The natural wonders in the cave twist under
the ground.” Regarding Wanfenglin Ranges,
“Though numerous mountains in the world, only
here the ranges form a ‘forest” of peaks” -
The secret workings of nature create the beautiful
sceneries in Guizhou in which mountains,
waters and caves accompany, interdepend and
accomplish each other. This is the gift of nature,

and the blessing for human.



Guizhou is beautiful and spiritual  of

The

mountains, while the wise enjoy waters. The

mountains. virtuous find pleasure in
mountains of Guizhou are passed from generation
to generation. Tn the ancient Huang Emperor’ s
and Yan Emperor’ s war against Chiyou, the Jiuli
tribe was defeated. After several migrations, they
finally settled in Guizhou and rested under the
protection of Guizhou® s landscape. Seventeen
ethnie minorities in Guizhou, including Miao,
Dong and Buyi, have created rich ethnic cultures
aller living along the mounlains for generalions.
Piled dwellings of Miao families and wind—rain
bridges of Dong villages have their own styles, and
Dong folk songs, Miao flying songs and Buyi’™ s
Pretty Red Flowers are well-known at home and
abroad. The mountains of Guizhou are culturally
inclusive. During the Chenghua period of the
Ming Dynasty, Wang Yangming was relegated to
Longchang, Guizhou, where he immersed himself
in the enlightenment of Taoism and created the
Theory of Mind. which opened up a new realm
for the development of Confucianism. Tn the early
Ming Dynasty, Zhu Yuanzhang sent troops to
suppressed the South Parl, and a large number
of Han soldiers and craftsmen from the south of
the Yangtze River migrated to Guizhou. After
years of vicissitudes, the unique Tunpu culture
has' been inherited among the landseapes of
Guizhou. The mountains of Guizhou are the ones
that €an survive in desperate situations. For more
than a year during the Long March, the Central
Red Army had the longest and widest range of
activities in Guizhou, setting classic examples of
battles such as Forced Crossing of the Wujiang
River, Loushan Pass Battle, and Crossing the
Chishui River for Four Times. The Zunyi Meeting
eslablished Comrade Mao Zedong’ s leading
position in the CPC Central Committee, and
saved the Party, the Red Army and the Chinese
revolution at the most critical moment, thus
realizing the great turning point of the Chinese
revolution.

Guizhou changes and thrives because of
the mountains. The deep chasm has turned into
a thoroughfare, while the new scenes replace
the old. With the rapid development of the

“Golden Decade” , Guizhou’ s infrastructure
construction has advanced by leaps and bounds,

with the mileage of"High—speed Fail exceeding
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1,500 kilometers, and expressway exceeding
7,600 kilometers. 78,700 kilometers of rural
hardened

been completed. Today' s Guizhou, breaking

“sroup—to—group” roads  have
through the mountains and peaks, has taken the
lead in realizing county—to—county expressways
and village—to—village hardened roads in west
China. Among the top 100 bridges in the world,
47 are located between the mountains and
valleys in Guizhou, which is China’ s “Bridge
Museum” . The difficulties in travel, electricity
ulilization and communicalion have been solved
historically, which ensures the great changes in
the appearance of rural areas. In Guizhou today,
the biodiversity ranks in the forefront of the
country, with beautiful scenes that “the egret
flies over the turning of the river, and the clouds
rise up from the gap of the mountains” . People
can see mouniains and rivers everywhere which
deserve to be remembered. Lush mountains
“happy
“green cash machine” for

and lueid waters will always be the
real estate” and
Guizhou people.

Distinguished guests, lush mountains and
lucid walers are nol only natural and ecological
treasure, but also social and economic wealth.
In the new era, people attach greater importance
to ecological safety, health and quality of life.

“Harmonious co—existence between man and
nature” is the main theme of international
mountain tourism  development, and also the
unswerving direction for Guizhou to build a
strong provinee of mountain tourisin. Today,
based on the platform of International Mountain
Tourism Alliance, we actively carry out the
dialogues "dmong world famous mountains,
promote international cooperation in meuntain
lourism, and boosl the high—qualily development
of global mountain tourism. I sincerely hope that
all'the Teadeérs, experis and guests present at the
meeting éan offer suggestions for the development
of "mountain  tourism in  Guizhou, actively
participate in its high—quality development, and
achieve mutual benefit and win—win cooperation
in the development.

Finally, T wish this Dialogue on World
Famous Mountains a compléte success, and all
the guests good health, sucecess in work and a
happy life!

Thank you!
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Exploring a New Path for the Sustainable
Development of Mountain Reserves

——Zhang Yaping, Vice-President, academician of the Chinese Academy of

Sciences (CAS) and President of the Chinese National Committee for Man and the

Biosphere Programme, UNESCO

Dear Director Yu Jie, Vice Chairman Shao Qiwei,
Deputy Director General Qu Xing:
Distinguished guests and friends:

Good afternoon!

I am very pleased to be here in Tongren
City, a place known as the Brahma Pure Land
and Taoyuan Tongren, to participate in “2021
Dialogue among Famous Mountains (Fanjing
Mountain) in the World” .
behalf of the Chinese National Committee for

First of all, on

Man and the Biosphere Program, I give my
warm congratulations to the conference. On this
occasion, I like to thank Guizhou Provincial
Party Committee and Provincial Government,
Tourism  Alliance,
UNESCO and all sectors of society for their long—

standing support to the committee.

International  Mountain

At present, climate change, biodiversity
loss and pollution crises have brought severe
challenges to human survival and development.
These challenges repeatedly remind us that we
have only one Earth, we mankind must find a
way to live in harmony with the nature. Since
last year, COVID-19 epidemic has swept the
world, significantly affecting people's production
and life, leaving global economic and social
development into the most serious crisis in
peace time in the past 100 years [a statement of
International Monetary Economic Organization
+ State Council Development Research Center].
Xi Jinping — general secretary of the Communist
Party of China Central Committee pointed out at
the United Nations Biodiversity Summit that this
epidemic enabled us to be aware more deeply

that human and the nature are a community

af

of destiny. We must promote the building of
ecological civilization, green and high—quality
development and the harmonious coexistence
of all things. We must intensify our motivation
to build a beautiful world. The theme of COP15
of UN "Convention on Biological Diversity" to
be held in Kunming is "Ecological Civilization:
Building a Shared Future for All Life on Earth” .
It might be concluded that adhering to the
philosophy of ecological civilization and taking
the path of ecological civilization is the only
way to realize the 2050 vision of "harmonious
coexistence between man and nature".

China joined the UNESCO Man and
Biosphere Program in 1973. Since then and in
particular since the establishment of the Chinese
National Committee for Man and Biosphere,
China, under the active support of relevant
parties at home and abroad, has integrated deeply
the "Man and Nature Program" advocated by the
Man and Biosphere Program with the practice of
China's nature reserve building and made good
progress. For instance, China actively promoted
and assisted 34 nature reserves to be among the
world's biosphere reserves. Among the reserves,
two are in Guizhou Province, Fanjing Mountain
and Maolan Reserve. It is worth mentioning
that Fanjing Mountain was approved as a World
Biosphere Reserve by UNESCO as early as 1986.
Much fruitful study was conducted over the
years. In addition, China initially established the
world’ s largest national network of biosphere
reserves— China Biosphere Reserve Network.
Relying on this network, we have taken a lot of

actions in nature conservation and sustainable
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development. Relevant scientific research, of the Libo Declaration, and this conference is
“monitoring and education programs have prof held in Tongren City. Given the fact, I beli
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roles in supporting nature res
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ecological research in China. The theme mountainous reserves in China and abroad.
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Ministry of Culture and Tourism will Keep
Contributing to the Sustainable Development
of World Mountain Tourism

——7Z7hang Xilong, Deputy Director General of Bureau of International Exchange

and Cooperation, Ministry of Culture and Tourism of China

Dear Director Yu Jie, Vice Chairman Shao Qiwei,
President Zhang Yaping, ladies and gentlemen,
friends:

Good afternoon!

I am very happy to meet you at the "2021
Dialogue among Famous Mountains (Fanjing
Mountain) in the World". Appointed by the
Ministry of Culture and Tourism, I would like to
extend my warm congratulations to the opening
of this conference! My sincere greetings to the
Chinese and foreign guests participating in the
conference! My deep appreciation to people from
all walks and who have been committed to the
development of global mountain tourism for the
long time!

Tourism is a major engine of economic
development in the world today. It is an important
channel for exchanges and mutual learning among
different countries and cultures. The bridge of
spreading civilization, enhancing friendship and
exporting soft power. Tthe step in achieving self—
cultivation and optimizing population quality and
also the industry that helps improve people’ s
quality of life. Mountain tourism represents
about 20% of the world tourism market. It has
a pivotal position and role in the global tourism
development. It has the property of allowing
people to close to nature, leisure and health and
purifying the mind, so it has gradually become
a kind of tourism, travel and holiday favored by
the public.

The covid-19 has brought unprecedented

Mn

¥

impact on and shock to the global social and
economic development including the tourism
industry since its outbreak. Under the unified
leadership of the CPC Central Committee and
the State Council, the Ministry of Culture and
Tourism is actively planning and promoting the
prevention and control of the pandemic and the
restart and recovery of the tourism industry. So
far, the domestic tourism market has gradually
improved, consumer confidence further restored,
industrial momentum further accumulated,
industrial policies have been concentratedly
released and the fundamentals of the recovery of
tourism economy basically stable.

Being one of the three major international

China, the

International Mountain Tourism Alliance has

tourism  organizations  in
its objectives and development concepts full
of innovation and characteristics of the times.
Its internationalization, marketization and
specialization are widely accepted by industry
professionals at home and abroad. The recent
years saw great progress of the alliance in
serving members and in mountain tourism area.
It is developing new forces in promoting tourism
and playing an active role in promoting national
diplomacy. The IMTA is now holding the "2021
Dialogue among Famous Mountains (Fanjing
Mountain) in the World" themed on "Constructing
a Mountain Tourism where Man and Nature Co—
exist Harmoniously” . Ttis in an attempt to gather

industry strength and consensus, and explore the



harmonious coexistence of human and nature
mountain tourism in the post—epidemic era.
The dialogue will help to display the image of
mountain tourism destinations and explore the
diversified and coordinated development model
among famous mountains. It is of great practical
significance to explore and create healthy, green
and sustainable mountain tourism.

At present, the Guizhou Provincial Party
Committee and Government is aiming to build
"a world-class mountain towrism destination
and a domestic first—class holiday and wellness
destination" and accelerate the industrialization
and  high—quality development of Guizhou
tourism. I believe that this dialogue will inject

confidence and strength into the global mountain

2021 Dialogue among Famous Mountains
(Fanjing Mountain) in the World
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tourism that is facing severe challenges and is
advancing difficultly in this special period. It
must have a positive effect and role of promotion.
It will help the high—quality development of the
industrialization of Guizhou tourism.

The Ministry of Culture and Tourism of
PRC, a regulatory ministry of the alliance, will
continue to support the alliance being positioned
as international organizations and the professional
in mountain tourism to actively leverage its
own advantages, make new contributions to
the sustainable development of international
mountain tourism.

Wish the success of the conference!

Thank you all!
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Intensified Global Warming Brings Challenges

to Mountain Tourism
—Qu Xing, Deputy Director General of UNESCO

It is my pleasure to be delivering this speech
today on behalf of UNESCO, at this ‘Dialogue
among Famous Mountains’  in the beautiful city
of Tongren. Today we are meeting near Fanjing
Mountain, a UNESCO Biosphere Reserve since
1986, and a World Heritage site since 2018.

Standing 2,570 metres above sea level, this
mountain range is a sacred site for Buddhists. It is
also thought to be one of the first places in south—
west China to have emerged from the ocean.
And, like an island, it has unique flora and fauna
dating back millions of years. Fanjing Mountain
is not the only mountain to harbour incredible
riches. Mountain regions like these cover around
a quarter of all land on Earth, and are home to a
quarter of all humanity. They support life through
a wide range of ecosystem services — fresh
drinking water, forests, minerals and endemic
habitats. They also offer incredible cultural and
ethno—linguistic diversity.

However, as global warming intensifies, this
wealth looks increasingly fragile. According to
the TUCN, climate change now threatens one—
third of natural World Heritage sites. Mountain
regions — home to more than 85 per cent of
the world’ s amphibian, bird, and mammal
species — are particularly sensitive to these
impacts. As temperatures rise and glaciers melt,
endangered species are dying out. Land uses are
being irreversibly changed. This, of course, has
disastrous impacts on lives and livelihoods.

In this situation, mountain tourism is an
opportunity for development but also a challenge.
Tourism creates jobs and business opportunities,
but it also risks destroying the very natural and
cultural resources which make a place unique.
This is where today’ s discussion comes in. Our
theme ‘constructing a mountain tourism where

. . y
man and nature co—exist harmoniously” aims to

R

bring together policy makers, civil society, the
private sector and local communities to steer
tourism towards a more sustainable path.
UNESCO is fully committed to this goal. Our
Biosphere Reserves, World Heritage sites, and
Global Geoparks offer an excellent template for
sustainable tourism management. Not only do
these sites support climate change adaptation and
mitigation, but they are also learning laboratories
where we can test innovative strategies and raise
awareness on emerging issues. For example, our
Biosphere Reserves foster dialogue, knowledge
sharing, poverty reduction and respect for
cultural values, while contributing to sustainable

economic development and thus the 2030

Agenda.
Over 400 of UNESCO’ s 714 Biosphere
Reserves are in mountain areas — and Fanjing

Mountain is one of them. As we look to the future,
we need to build on achievements like these.
One way we can do this is by reactivating the
Network of Mountain Biosphere Reserves, which
implemented research activitie s and supported
collaboration between these sites. Another way
is by taking steps to build on the conclusions of
the sustainable tourism webinar in October 2020,
organized by the UNESCO Regional Science
Bureau for Asia and the Pacific.

Ladies and gentlemen. Today, as we gather
in the shadow of Fanjing Mountain, the global
challenges we face may seem as insurmountable
as its summit. Yet in the fifty years since
UNESCO’ s Man and the Biosphere Programme
was launched, we have developed a wealth of
solutions for more sustainable tourism. It is now
up to us to put them to good use. I wish you all
very fruitful discussions.

Thank you for your attention.
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Mountain Tourism is an Integral Part of Local

Touris

m Events

—Palitha T. B. Kohona, Ambassador of Sri Lanka to China

First of all, let me thank the organizers
for giving this opportunity to me to talk about
mountain tourism.

And why do I think mountain tourism is
important? Because in many countries, it is the
major tourist activity that is available. We know
that in China, mountain tourism or traveling or
trekking in the mountains has been practiced
for a very long time. And the Chinese people
understand what mountains have to offer and how
important mountains are to human beings, not
only for leisure activities but for the agriculture
and for their very existence.

In Sri Lanka, it is not very different. Sri
Lanka has high mountains in the middle of the
country. Much of those high mountains are now
covered with tea plantations or with virgin forest.
Sri Lanka produces some of the best black tea,
hong cha in the world. Tt's an expensive tea and
it is also a tea that is highly regarded and desired
by people around the world.

Now because of the fact that many of Sri
Lanka’ s rivers begin in the high mountains,
there are many waterfalls, very beautiful
waterfalls in our mountain areas. In fact, the
number of waterfalls at the last count may have
been around 370 which is unusual given that
Sri Lanka is a very small country.One of our
waterfalls is at No. 6 in the world for height.

There are many beautiful trails in the
mountains which can be used for trekking and
hiking. In fact, in one of the mountain areas is
also the habitat for the rare black leopard of Sri
Lanka. It” s seen very rarely but people have
seen it. It's a beautiful animal.

There are also elephants in certain parts of

the mountain ranges of Sri Lanka, very small

numbers because their habitats have been
cleared largely for tea plantations 150 years ago.
But occasionally, you see these elephants in
certain parts of the mountains.

Sri Lanka's mountain ranges also are
important in a religious sense. One mountain
in particular, Sri Pada also known as Adam’ s
Peak in the West is a holy mountain.On top of
it is there is a stone footprint. Buddhist of the
country and Sri Lanka is a Buddhist country
believe to be the footprint of the Buddha,
Shakyamuni. Christians believe it's the footprint
of Adam, so do the Muslims. When Adam was
thrown out of heaven for mishehaving, he landed
on that mountain top.That's what the Christians
and the Muslims believe. So all 3 religions go
up the mountain to venerate this footprint. There
are certain times of the year when thousands of
people climb this mountain.

The trek is about 5 or 6 kilometers to reach
the top. liven those who do not believe in religion,
who do not believe in the story still go up the
mountain side because the sunrise from that
mountaintop is apparently spectacular. So many
foreigners come to Sri Lanka simply to climb that
mountain.

It is also interesting that 1400 years ago, a
Chinese monk by the name of Faxian climbed
that mountain. He recorded that in his memoirs,
in his memories. And today we know that because
his memories, his memoirs, this book is available
in China in Mandarin. And he explained in detail
what it was like to climb that mountain with other
pilgrims and venerate the footprint at the top.

But Sri Lanka’ s mountains also are a
home to many species of plants, bird life, and

other small animals also, again a major tourist

r



2021 Dialogue among Famous Mountains
(Fanjing Wountain) in the World

= 2021 FA GEELD M iE

attraction in the country. The mountainous areas
are cool at night. During the day, they get warm
but not hot.

In fact, one of our mountain cities, Noralia
is a major attraction during the summer months
because people retreat to Noralia to get away
from the heat in the western plains. So for us,
the mountains are very important. They produce
the tea that is so important to the country, its
economy, and to the people. The mountains also
are the home for a large number of waterfalls,
some of them are spectacularly beautiful. The

mountains also host some very rare animals

VR

again, an attraction to the animal lover.

The mountains themselves offer possibilities
of driving through beautiful countryside or
mountainside or trekking also. You can trek
through the tea plantations. You can trek through
the virgin forests and also occasionally catch
a glimpse of an animal that you may not see
anywhere else.

Finally, let me thank the Dialogue Among
Great Mountain Fanjing for inviting me to
be present here today. I also wish them great

success, thank you.
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Topic I: Jointly Constructing a New Pattern of Mountain
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“Harmonious co—existence between man and nature” is the theme of the times that the Chinese
government keeps advocating, and “building a mountain tourism where man and nature co—exist
harmonious” is the direction of mountain tourism in the post—=COVID world. Today, representatives
of world famous mountains, international organizations, and the Man and the Biosphere Programme will
have an in—depth discussion on various fields from different angles, and share experience and typical

cases.
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People—-oriented Demand and Modernized
Tourism Governance

—He Yafei, Secretary—General of the International Mountain Tourism Alliance
(IMTA)

The theme of 2021 Dialogue among Famous
Mountains (Fanjing Mountain) in the World
is “constructing a mountain tourism where
man and nature co—exist harmoniously.” It
echoes with IMTA’ s mission and purpose of

“protecting mountain resources, preserving
mountain civilization, and promoting mountain
economy to the benefit of the people living in
mountainous regions.”

Now, due to the COVID-19, world tourism
is in an extremely hard time, difficult in the short
term, but prosperous in the long run. China is now
in the middle of achieving “the Two Centenary
Goals” and starting the 14th Five—Year Plan
and the Long—Range Objectives Through the
Year 2035. The world is witnessing profound
changes unseen in a century and facing both the
pandemic and novel threats.

Laozi said: “The past hasn’ t gone,
but the future has come.” In this new era of
development we need to grasp the general trend
of the times keep up with the tremendous changes
in various industries and on such basis propose
new development concepts and philosophies find
new goals and paths to achieve them so as to
reshape the global governance system create new
development patterns and encourage countries to
join hands in building a community with a shared
futare for mankind.

In the field of tourism how to pull through
this era of sethacks how to face challenges posed
by traditional and novel security threats how to
revitalize world tourisin as soon as possible and
how to adjust and reshape the world tourism
governance system are major tasks that IMTA
and all tourism practitioners are facing I hope
today’ s Dialogue can make contributions to that
as a platform for communication and cooperation.

Under new circumstances to better. manage
the demand side of tourism enrich and innovate

the supply side speed up the pace of reform to
not only satisfy people’ s srowing need of a
better life but also promote co—existence between
human and nature we need to implement the
conviction of the conviction of “lucid waters

" and

and lush mountains are invaluable assets
propose new ideas and plans based on the
features of mountain tourism to develop tourism
in the new era, we must stick to the concept and
practice of “people—oriented” and “man and
nature co—exist harmoniously” . And the global
tourism governance needs to be grounded in new
development concepts and practices.

Currently, the world faces unprecedented
challenges, global governance system falls apart,
and the international order is ever more uncertain
and unstable.

First, the balance of global power keeps
tilting to developing countries represented by
China. The era of western domination is coming
to an end. And the world, once administered by
the West, is gradually under the governance by
both the East and West.

Second, traditional security threats such as
geopolitics and competitions among major powers
combined with novel threats such as COVID-19,
climate change, and ecyber security, pose an
unprecedented challenge on the development
of economy and human society. Worse still,
Countries, espéecially major countries,  lack the
spirit of teamwork. The global governance system
gradually falls apart under heavy burdéns.

Third,

revolutions keep altering and even overturning

fast—changing technalogical
our lifestyle and production mode. So, how to
control the technological revolutions overcome the
negative influences of “creative destruction”
stich as inequality in wealth allocation, and
widened ‘wealth gap, is a problem that keeps
haunting us.

a™a
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Fourth, the competition between globalization
and anti—globalization by concepts like populism,
nationalism, unilateralism, and protectionism is
intensified. But many western countries can’ t
handle it well, so they blame their internal
contradictions on the globalization and other
countries, curbing the progress of globalization.
Nonetheless, the global market and supply chain
formed over decades from hyper—globalization
won’ t just disappear. They would probably be
replaced by a new globalization that fits current
development trend. Namely, globalization 2.0.

Facing global challenges and a larger
global

governance system based on multilateralism

“deficit in governance,” the
and rules crumbles. Maintaining and reshaping
international rules will be at the center of future
competition.

So, the Dialogue today focuses on the
recovery of world tourism and global tourism
governance, based on the changing trends and the
characteristics of the times. In nature, tourism is
the communication with and integration of men,
man and nature, and cultures. Such explanation
still works in this new era of history.

In the difficult times of COVID-19 and
multiple challenges, how does world tourism,
especially mountain tourism, prepare for and
embrace the challenges? And how does it
contribute to  the high—quality development
of global economy, and the reshaping of global
governance system? These problems are profound
yet detailed, and worth pondering over.

So, here are some of my ideas:

First, stick to eco-civilization and green
development, and create new business patterns
of sustainable tourism development.

The conviction of “lucid waters and lush
mountains “lucid waters and lush mountains
are invaluable assets” was a prosperous concept
proposed by the Chinese national leader in the
face of a new tide of development, It echoes with
the world’ s commitment that “man and nature
co—exit harmoniously.”  So, it will become a
basic principle for countries to build a community
with a shared future for mankind. Sticking to
eco—protection, drawing the tourism blueprint
of the new era with a blue sky, clear water, and
clean soil, making everyone enjoy travelling in
nature, helping them feel how happy it is to live
in a park of ecological balance, are the mission of

o

each tourism practitioner, and the foundation of
the tourism industry.

At the same time, tourism, especially
mountain tourism, needs to keep innovating and
progressing, march ahead while protecting the
environment, enjoy the benefits of ecology based
on sustainability, and strike a balance between
eco—resources and people’ s needs.

Second, keep innovating science and
revolutionizing technologies to modernize the
tourism sector.

“Science is the foundation of a country’ s
prosperity, and innovation is the spirit of national
progress.” A power engine for tourism in the new
era is to modernize it via technological innovation,
and provide it with new and high—quality business
patterns, services, and experiences. “Technology
+ tourism”  brings countless possibilities and
opportunities in hardware facilities, software
service, talent cultivation, and capital input.
Bonded by technological innovation, it can drive
tourism to renew as a service sector that integrates
agriculture, industry, and commerce.

Third, keep reforming rules of global tourism
governance, and construct a modernized tourism
that is open and inclusive.

“Openness  brings opportunities  and
inclusiveness ensures diversity.” Facing the
raging pandemic, economic recession, and
competitions among major powers, the world
tourism has been nearly destroyed.

IMTA is willing to join hands with other
international tourism organizations, and those
specializing in tourism governance, to reform and
innovate, promote and establish new rules that
are based on interdependence, interconnection,
cooperation, and win—win principles. Some
rules need to be maintained, some adjusted, yet
some completely rewritten. So, IMTA is trying
its best to participate in adjusting and writing
standards and criteria for tourism, probe into the
development trend, to promote the innovation
of relevant rules and regulations. The UN
Secretary General released a report recently,
and proposed to initiate “Global summit on
in 2025, to solve the
difficult and deeply rooted global social issues

social development”

in the new era, including narrowing the wealth
gap, and implementing UN’ s 2030 sustainable
development goals. In general, the global tourism
governance and the establishment of new rules,



need to be in line with the muliilateralism
solutions proposed by international oreanizations
represented by the UN.

Technological will  deepen
supply
And innovation of rules will help shatter the

innovation
the structural reform of the side.
institutional obstacles for tourism development,
belter

allocation, and consumption of all production

connecl lhe circulalion, produection
factors of tourism making the supply system of
world tourism more resilient.

Fourth, the core of tourism lies in consumers.
lts development must meet people” snew demand
of a better life. In the meantime, tourism needs to
combine consumers’ need with the protection

of nature. Because ‘“‘people—oriented” and

“ecology—based” are “two sides of a coin.”
In other words, they are beneficial to each other.
To be specifie:

Firsl, we need lo pool the productlive
forces, give full play to the cluster effect of
advantageous industries, guide the classification
of consumption, and optimize the allocation of
resources, including capital.

Tourism enterprises are a large category,
including five—star hotels, AAAAA scenic areas,
many small companies, individual practitioners,
B&B and homestay hotels scattered everywhere,
and many small tourism projects with unique
features and cultural content. The development
pattern of this sector determines that there are
nol many big corporalions. Now, the only lourism
enterprises that can keep a foothold in Fortune
500 are Disney. Universal Studios and Chime—
Long that focus on themed parks and movies,
and those focused on aitline, cruise, and travel
agencies. At present, consumers  attention on
tourism products are highly decentralized. They
prefer products that are customized.

It tells us that to help tourism enterprises,
we need to cluster advantageous industries, to
satisfy and optimize the material and spiritual
needs of consumers. We can unite small yet
excellenl companies inlo a clusler for consumers,
and further combine small, middle, and large
companies, by combining the capital advantage of
large ones with the creativity of small and middle
ones. In doing so, we can make more classified
products to meet the consumer demands.

Moreover, we can unite research institutes

with companies into a joint venture of industry,

2021 Dialogue among Famous Mountains §
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university, and research, to euide the orientation
of consumer needs.

Second, we need to integrate education,
science, culture, and tourism to help upgrade
consumption and promote ethical values.

The phrase “Tt is better to travel ten
thousand miles than to read ten thousand hooks”
demonsirales (ravelers’ malerial and spirilual
pursuits. As information technology, network,
and intelligence develop, consumers in the
new era have a more complex, customized, and
intelligent and personalise demand on tourism.
They wrgently need brand-new experiences,
including recognizing themselves and the world
again, and enlarging their imagination capacity.
In a word, they have new requirements on tourism,
especially in terms of new knowledge , different
cultures, and exploration of the unknown.

Seeing is better than hearing, and practicing
is beller than seeing. Tourism development needs
an open, inclusive, and mutual—-respect consumer
market, and the integration of education, science,
culture, and tourism.

The whole world is determined to march ahead
towards a better future shared by all and oriented
by openness, inclusiveness, and harmony. World
tourism 1s obligated to contribute to such grand
goals by combining education, science, culture,
and tourism.

IMTA is a non—governmental international
organization grounded in world tourism and
founded in 2017. The pasl couple of years,
tourism was hit hard by the pandemic. IMTA
is dedicated to its mission and responsibility,
and willing to work with tourism practitioners
worldwide to explore the path of innovative
development, and encourage advantageous
industries to cluster. IMTA has been picking up
influence, and trying its best to keep innovating
and exploring to make contributions to building a
community with a shared future for mankind and
a mountain tourism where man and nature co—

exist harmoniously.

v
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Give Full Play to the Effect of "World Famous
Mountains' to Boost the Development of
Ecotourism

——Ye Dongkang, Deputy Mayor of the Tongren Municipal People's Government

I’ m very honored to speak at the “2021
Dialogue among Famous Mountains(Fanjing
Mountain) in the World” on behalf of Fanjing
Mountain World Nature Reserve. Thanks to this
platform I can talk to you about mountain tourism.
The title of my speech is  “Give Full Play to the
Effect of '"World Famous Mountains' to Boost the
Development of Ecotourism.”

Fanjing Mountain is located between the
Yunnan-Guizhou Plateau, China’ s second step
ladder, and the hill is in western Hunan Province.
It is the main peak of the Wuling Mountains,
with a maximum altitude of 2,570.5 meters
and a minimum altitude of 500 meters. Fanjing
Mountain World Natural Heritage Site covers an
area of 775.14 square kilometers, its core area is
402.75 square kilometers, and has a buffer area
of 372.39 square kilometers. The forest coverage
rate is 96%. There are more than 7,500 species
of animals and plants, 56 species of national key
protected wild animals, and 90 species national
protected plants. And it is considered as a green
oasis and also a gene database for animals and
plants, and a precious heritage of mankind.

Fanjing Mountain was officially designated
as a nature reserve in Guizhou Province in
1978 and was promoted to a national key nature
reserve in 1986. In the same year, it was admitted
into the “UNESCO World Network of Biosphere
Reserves” and “the World Wide Fund for
Nature.” In July 2018, it became the 53rd world
natural heritage site in China. It was just in 1978
when Fanjing Mountain was officially designated
as a nature reserve in Guizhou Province that our
effort to protect and develop it began. We have

been taking advantage of ecological resources

oPa

iy

to boost ecotourism in the area. Ecotourism
also helps maintain ecological resources and
promote local development. We prioritize both
development and protection, the two bottom lines
of development and ecology.

For the strict protection and scientific
development of Fanjing Mountain, we adhere
to  “a set of regulations and a plan.” The
set of regulations refers to The Regulations
of the People's Republic of China on Natural
Reserves, and the plan refers to The Master Plan
of Fanjing Mountain National Nature Reserve.
Fanjing Mountain is protected according to the
regulations and the plan. After the mountain
was listed as a world heritage site, the Standing
Committee of Tongren Municipal People’ s
Congress issued The Regulations of Tongren City
on the Protection of Fanjing Mountain and The
Regulations of Tongren City on the Protection
of the Jinjiang River Basin and innovatively
established a law enforcement mechanism and
a resource governance mechanism for the area,
bringing the work of protection to a higher level.

In order to mobilize the initiative and
enthusiasm of the people in the surrounding
communities to participate in the protection of
Fanjing Mountain, we have established a co-
governance & co—creation mechanism to involve
more locals in the protection of Fanjing Mountain.
This can be well reflected by the Zhaisha Dong
Village, which is located at the foot of Fanjing
Mountain. The livelihood of the villagers relied
on the natural resources for generations. In recent
years, the superb ecotourism resources of Fanjing
Mountain have benefited the villagers, helping

the local government and the nature reserve



administration solve the perennial problem about
how to bring the benefits of ecological protection
to the farmers who have made sacrifices for
environmental protection.
In recent years, we believe in the concept that
“lucid waters and lush mountains are invaluable
assets” and focus on the Guizhou Provincial
Party Committee’ s goal of “becoming a
demonstration area for green development by
protecting mountains and rivers and building
Cherished the natural

resources of Fanjing Mountain as our own eyes

b2
superb ecosystems’ .

and lives and treat the water of Fanjing Mountain
as if they were lives.By adhering to the idea of
maximizing both attraction and productivity, we
have struck out on new paths for the development
of mountain tourism and made significant
contributions to the development of tourism
in Tongren City and even Guizhou Province.
“Fanjing Mountain World Natural Heritage
Protection and Governance Mechanism”  has
been enrolled in the “National Ecological
Civilization Pilot Zone Reform Measures and
Experiences and Practices Promotion List.”
Fanjing Mountain ranks among the top 10 of
the 120 national nature reserves in the Yangtze
River Economic Belt in terms of protection and
governance efforts. In 2019, Fanjing Mountain
was designated as a national AAAAA-level
scenic spot. Among the 28 most popular tourist
destinations around the world selected by National
Geographie in 2019, Fanjing Mountain ranked in
third and became the only Chinese destination on
the list. In 2019, the Asteroid Naming Committee
of the International Astronomical Union officially
announced to-the international community that
an asteroid internationally numbered "215021"
would be permanently named the “Fanjingshan
Star.”
Developing mountain tourism in which man

and nature coexist in harmonious is an new
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expectation and demand in our pursuit of better
lives in the new era. Fanjing Mountain features
mountainous terrain, which is the most important
form and ecosystem of most mountainous resource
in the world. Tt integrates all the elements
required by modern mountain tourism, including
sightseeing,  leisure,  vacationing, fitness,
entertainment, and education. The mountain not
only boasts abundant natural landscapes, such
as mushroom stones and the Golden Peak, but
also shows unique cultural, historical, and ethnic
characteristics. It is the scenie spot most suitable
for the development of mountain tourism. As long
as we follow the law of nature and show respect
for nature, a new picture of mountain tourism that
highlights the harmonious coexistence between
man and nature will be unveiled before the rest
of the world.

Fanjing Mountain is open and inclusive
to all. By focusing on mountain tourism, we
will take the initiative to carry out exchanges
and collaborations at home and abroad, strive
to make Fanjing Mountain a strategic partner
of international mountain tourism, share the
experience of developing mountain tourism that
highlights the harmonious coexistence between
man and nature, and maintain the two bottom
lines — development and ecology. We are
aiming to make Fanjing Mountain serve as a
perfect example in protecting natural resources,
inheriting ethnic cultures, benefiting the society,
and boosting high—quality development, and
build it into a world—class tourist destination
for mountain tourism, vacationing, and health
rehabilitation. We believe that the world-famous
Mount Fanjing is moving towards a greener,
better future.

My last wish: Have a trip in Fanjing Mountain
for peace and good luck.

Thank you!

P
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Releasing of IMTA Research Achievements

—Fu Yingchun, Executive Secretary-general of IMTA

With target of sustainable tourism and
mission of “protecting mountain resources,
preserving mountain civilization, and promoting
mountain economy to the benefit of the people

IMTA

sticks to the two major themes of the current

living in mountainous regions,”
time—ecological civilization and sustainable
development. On this basis, IMTA dedicates
itself to constructing a mechanism for studying
and evaluating mountain tourism development,
helping set world mountain tourism standard,
offering theoretical, technical, and practical
support for the sound and high—quality
development of the mountain tourism industry.
With over a year of concerted efforts from IMTA
Secretariat, technical groups, and experts, we
have made the following research achievements
in some key areas, and they are:

1. Classification and Evaluation System of
World Famous Tourism Mouniains

Classification and Evaluation System of
World Famous Tourism Mountains was led
by IMTA, and written by Professor Tiger Wu,
member of IMTA Expert Committee, Director
of the International Center for Recreation and
Tourism Research and Center for Geographical
Science at College of Urban and Environmental
Sciences, Peking University. World mountain
tourism faces new opportunities and challenges
post—=COVID  world.

mountain tourism where man and nature co-—

in the Building a
exist harmoniously, making better use of the
natural and tourism resources of world—famous
mountains, and meeting the needs of sustainable

cultural and ecological consumption, are critical

o

for mountain tourism to get on the path of high—
quality development. However, now, the world
hasn’ t had a clear definition of famous tourism
mountains, or an authoritative standard for
resource classification and evaluation. Research
report defines world famous mountains from the
perspective of tourism, divides them into natural
famous mountains, national famous mountains,
and cultural famous mountains based on their
difference in core resources. In this way, it
helps us make clear of how these mountains
were formed, what unique features they have,
and what core resources and value they possess.
Therefore, we can give full play to the leisure and
recreation, and cultural and natural education
opportunities that these mountains give us, to
enrich our basic research on mountain tourism
development, bestow more creativity and
international influence upon the Mechanism, and
keep improving IMTA’ s value as a platform and
a brand.

2. International Mountain Hiking Tourism
Guide

International Mountain Hiking Tourism
Guide was led by Mr. Serge Koenig, member of
IMTA Expert Committee and a famous expert
on outdoor sport, with the help from European
Hiking

Escursionismo, French Hiking Federation, and

Association, Federazione Italiana
Nepal Tourism Board. Hiking, as one of the
best ways of sustainable tourism, has created
tremendous economic and social benefits,
showing great potential in the post—COVID
world. The Guide digs deep into the history of

hiking and the evolution of hiking tours. With



resource protection and green development as
the principle, the Guide draws on experience and
cases from developed countries, and provides
detailed technical guidance on route planning,
trail design, construction, personnel training,
operation and management, and security and
rescue, in a scientific and feasible manner. It also
gives professional guidance on seeking a balance
between protection and development.

Another achievement is standardizing
mountain hot spring wellness tourism. We are
also working to further improving it. President
Jeff Wang will brief you in the hot spring topic.
Next, IMTA will pool the strength of its members,
experts, and industry insiders, to further improve
what we have done, to promote the research on
cutting—edge projects, and the construction and
certification of the standard system, offering
intellectual support and scientific guidance for
world mountain tourism.

To put our research findings into practice,

2021 Dialogue among Famous Mountains =
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IMTA, after public collection and selection,
decided on seven units in China as the first
Hiking Tourism

“International Mountain

Demonstration Sites.” They are: Qingyuan
Chimelong Investment Co. Ltd — The Tourism
Demonstration Site of Qingyuan Chimelong

International Mountain Quality Hiking Trail,

Huangshan City Sports Bureau - Mount
Qiyun Xiake, Huangshan City, Moganshan
International ~ Tourist Resort Management

Committee — Moganshan Ancient Hiking Trail,

Anji Skyland Alpine Four Seasons Resort —
Shanchuan Trail, The Culture, Sports, Radio,
Television and Tourism Bureau of Guiyang
Huaxi — Huaxi Gaopo Mountain Hiking Line,

Culture and Tourism Bureau of Baoshan City
— Mount Gaoligong Mountain Hiking Tourism
Trail, Sichuan Provincial Tourism Society —
Dujiangyan Zhaogong Mountain Hiking Tourism

Demonstration Site.

o
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Summary of the Classification and Evaluation
System of World Famous Tourism Mountains

Tiger Wu, Expert of IMTA Expert Committee, Director of the International

Academy for the Study of Tourism (IAST), and International Center for Recreation

and Tourism Research at Peking University

I’ mso glad to have this opportunity to report
to you. In order to prepare this conference, we
were recently commissioned by the International
Mountain Tourism Alliance (IMTA) to conduct
the preliminary research on the standard for
famous tourism mountains in the world. The time
is tight on the research, so this is just an initial
achievement. We should say that this standard is
related to the main development trend of booming
mountain tourism worldwide.

Regarding the development of mountain
tourism, as a tourist, which famous mountains he
wishes to climb when choosing destinations? As
a matter of fact, from the perspective of tourists
or countries/cities where mountain tourism
destinations are located, they all need an identity
understanding or recognition, so we should first
define famous tourism mountains in the world.

The classification of natural and cultural
heritage is diverse around the globe. For the
dimension of mountain tourism, it is more
classified from natural heritage (such as
biodiversity) or the religious and political
significance of the country. First of all, a famous
tourist mountain should have mountain tourism
resources, which of course have many sub-
categories; secondly, the formation of a famous
tourist mountain requires a long period of human
activities, cultural deposition, etc., and it will
not be developed twenty years ago. Famous
Mountains; Thirdly, as a tourist destination, a
famous tourist mountain must have complete
tourism reception facilities to provide tourists

with relatively high—quality services; in addition,

L3 "?&

a famous tourist mountain must have greater
popularity and influence around the world. These
are the basic definitions of "tourist mountain".

So how were these famous mountains
formed? There is a basic framework in tourism
studies which we call the “theory of travel” .
In human history, people had many motivations
and impulses to travel outdoors, and the most
fundamental motivation is the exploration of
nature for survival and development, followed
by long—distance trade, aesthetic appreciation
and scientific investigation. With the rise of the
modern tourism, in which leisure and recreation
dominate, the motivation is basically to delight
oneself. However, mountain tourism still retains
the original and most primitive exploration
when most of the world's tourist destinations are
focused on joy. No matter challenging difficulties
and oneself, or making up for the regret that

“there are still many people who have not yet
climbed a mountain” , mountain tourism boasts
the function of early exploration in the "theory
of travel" as well as the functions of fun and
education. Therefore, the formation of a famous
mountain requires a complex motivation.

As far as we know, many organizations in the
world, particularly international organizations,
have established various classification systems,
such as world heritage classification systems,
which involve natural heritage, cultural heritage,
both natural and cultural heritage, cultural
landscapes, ete. In the evolution of mankind and
biospheres, there is also a classification system.

In the meantime, there are an abundance of case



studies for classification in the U.S.. France, Japan,
and even China, which has promoted national
scenic areas in the past few decades, and proposed
a natural reserve system with national parks at
its core recently. But you may have noticed that
these classification systems are basically based
on resource atiributes, or they are the object of
natural conservation and cultural heritage, but are
rarely considered from the perspective of tourists.
Therefore, we have referred to classification
systems with a focus on natural or cultural
heritage, and taken into account tourist facilities
and services so that we can categorize famous
tourism mountains in the world.

By referring to these international standards,
we propose a framework based on factors such as
resource and cultural deposits, tourism service
facilities, and influence in the world. We divide it
into three categories: The first category is called
"National Famous Mountains". For example,
Mount Tai in China and Mount Fuji in Japan.
The second category is called "Cultural Famous
Mountains". The third category is called "Natural
Famous Mountains". For each type of famous
mountain, we have evaluation standards and
scoring and quantitative and qualitative research
and combination. Among the three categories,
every famous mountain can be assessed or rated
by our classification standard, in combination
with quantitative and qualitative research.

So in this standard, no matter it is a famous
national mountain, a famous cultural mountain,
or a famous natural mountain, it should consist of
two parts: The first part is called basic standards,
which should be met by a famous mountain, no
matter which category it belongs to. There are two
basic standards:

First: Boasting abundant mountain tourism
resources.

Second: Having influence and  tourist
attraction worldwide.

Next, we will discuss the classification criteria
of "national famous mountains", "cultural famous
mountains” and "natural famous mountains™

The first is the classification standard of
"National Famous Mountains", which is mainly
divided into two standards: First, it is officially
recognized, recognized or approved. For example,

it can be recognized by relevant covernment
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departments, which echoes the national image; or
it can be widely recognized by the people, which
is in line with the national spirit. This situation
is not particularly large. In the world, there are
only a dozen or so famous mountains in countries
that can be counted. At present, we have not
entered the specific selection process, but it can
be predicted that there will not be many famous
tourist mountains of this type. "Cultural Famous
Mountains" and "Natural Famous Mountains"
should be the two types of famous tourist
mountains in abundance.

There are six evaluation criteria for "Cultural
Famous Mountain".

First: The origin, witness or holy place of a
worldwide or ancient religious helief.

Second: The origin, witness or memorial place
of a major historical event that has influenced the
development of a country or the world.

Third: The origin place of human civilization
or the witness place of an important historical
stage of human development.

Fourth: Having close association with world—
famous works of art or literature.

Fifth: Capable of representing the creative
achievements in the interaction between people
and the mountain environment in a certain period,
and having the value of science popularization
and nature education.

Sixth: A unique carrier of mountain culture
with abundant cultural diversity.

The famous cultural mountains, which boast
four standards.

First: Having unique geological and landform
resources. As far as we know, the Fanjing
Mountain boasts biodiversity as well as unique
landforms, which ecan be compared to those of
world geological parks.

Second: Climate. The mountains in many
places have a unique climate, making them a
famous summer resort or seasonal resorts.

Third: Boasting beautiful natural landscapes,
which are suitable for taking pictures, or look
very beautiful from an aesthetic perspective.

Fourth: Biodiversity, which responds to our
natural conservation of rare plants or wild animals.

I really appreciate the opportunity that IMTA
has given me. I'll show you the preliminary results

§o far; and more advice is welcomed. Thank you!

P




%%

ll

i

2021 Dialogue among Famous Mountains
(Fanjing Wountain) in the World

= 2021 R A GEEHID M TH

il

5G MIEXMIMHRELL thhixihs S RS Rk i<

KiglE / FE PSR CEO

BORBRARDEZNEAZMNWEL 5G
DB ARSI BELL By S BRE A -

RERSFIRFENRSER, e
2577 LR M ki BAOMAYHE &N, 2013
FHEBCE—D “EREU. BITIRE B
o], FAMRAFALNIT KEFIUE LIEIER
FEFEMERMNZRIRBORX NENIFRT, B8
TREEEERELR—IX, FEMANE. NFLIAD,
HANERKTB RGBSR SEHEES,
EFRKUREERSEEE, EiRt. @l
BB TIE TERRLEIRF. MFE=IRIRS
FeRtA—RERgiREK. RBE, IR
FF . BERBARDDERLSRE, INOXZE
RIS INRIFROTREE, RXNENRE, B
RBWSI1H, BEFREERNENBRES, iE
BNBEHRSS . SKEARERX MK
EEMAT .

BSE, 5C AS TR, MEERRItFIEER
MR LARUEBSREVF R IR(E R . NAREIRAINE
kE, IRIFNS5EFHRE RS DNA HEX
=8, NiRFRSIER =B E R ERY
—NNES . MEAMEARSKBIFERF, AN
EBERCINBEEE—55E, MaiKNAE
RN FRHSEZ — . SRR LI EZHIEE .

P

EEEBRMEASAZERIERE, SRYEXRE
HANE SR RERIEIREY . tRIRAUASE, ME
BBt T, AHEEALETM], Xakl
R REAIAVNEHIBLR

—LER LR B RO EEH AR E
B, — N2 “‘how to stay” , —PE “things
todo” , Wik iRiEER 2 — K% “things to
do” &S, BasMEFRWYE. KR &,
TR. BPABAEX—FIIAY “things to do”
HEF, WTFLUHIRENAREXSTE.

BN UETFIAHLBEENNE, &
BYEBNEAR, 5ISiRFEHEE IR T,
EEWMBAIR “things to do” . — T BERIHEH

‘KEFE" BAREE—EREUSERNK

T10225F7T . NREBEEH—L, TJeHE
T —RIE IP WEEMERL . XEZET
LMRIEF % LLEIBARR, BHEER AT,
8 “ERUREE o hFE o LIERITZRIZE T




2021 Dialogue among Famous Mountains =4
{Fanjing Motmtain) in the World %@

2021 B RHN L) XE S

BREFEESSIRERE, HINiREIRR
FIEMME L, SNEEFENEINE,; HEEHRA
VIBENZ5EE, JLUREREBIOIT R,
SRRENRE . AR EERE MRS
AL SHFERANEL), BB EETIiEE
1851, 1TRRESSINEE. ERENIRIFIES, &
SAARTIIRN, tNiRRE ATaEArmER
BUENITE N EMEEE . PERNFEER KA
EHFEEEEXATIE, BRI LABE =T R
Efl,

EFERIIEERBEOATRER. B,
B EEET - RAK . ST RMEE, A
T EFEATE . mRICHE, BigiRFhs
ERCIRIBIMIN . FEhINEBIEER, LUl s
BN E NI SHERER . INEEEEER
EESUTIMFE R IERE, BENE
Ihae.

EBERMNRRTAREE, BOERIF
B 'REMAT , MERFIEREREETLL R
LX), WEEHEALUSEEARDT. HliHE
SXOANOEE—NEREE, SFENNERS
GRTAVRBG R, LISHIEMLIZI0EE .
TEER LA BTSRRI TT AR, EK
B S RIS aE M N\ BIRE T, IS
ZESER—ERETRE; RiIsREH—FTIN
VIBEIREE , NEBIEERRTINILE, S5is
BT MEER, EREENERRE; 785
B AT LR EREH , 1B EEA IR R,
E4 “things to do” . FEIELM0T 100 249
FENTR, NERESIISTHLIR, &5
IR ERDIRAR

258N FRET LUBT N FEE R

HiTwE. S, mEFREE . ik, 3
SXEESFRE, FEMEFA] (FRTINZME
MEARATNRREEREESD ) RWRE.
WESRFHNEFE, MmN 2 EEN
Y. ERRNERSS; FRRENELENFER
BRXIEES . B sEisE L FiREA
NiEshERR. ThRUANCEEOENRS, 32T
BN FERERDR; KinEiRGEDR. It
. BIRAEENFERERREHNEHN
REER; MBNIULBRZFENINR, T2
BRI ARFREIRIOE, SRR REH =T
EESFENON; BRESIZE—DBEETL.

BMNELSBIXFOYEREREARRKTE
XS, BRIt AR, ESERTE
ERATUTEALLE, MERATHELU L,
S LE SR —NMFE LisfT.

BAERANEERE BT THIN=R,
BIMBRNARFERSERES, Nmma)Eiar
Ak,

SRR, Lt FESFIE A LAE I Ve
FELIMESUED, eI THHEREE
SBEALABBHAREHRED . RIUFRS
MEETATFEIEH S, #HiTEENEE,
BOBEEEILOGES 2 ERS RS 5XE
—PIRIEIE, EFMMNERNNBESR. 3%
Ethaelsr ESHNsEE , EE CimhIEs,
HEMEBRENWE, EEEBENUES . BT
EEREAERINE

EEINFEENXFIMERRRAEE
BpfiisEsl, R MEFIAEIRIEINES,
AUt Bt s R ER R .

=

R



2021 Dialogue among Famous Mountains
(Fanjing Wountain) in the World

i 2021 Rl RS E

5G Internet of Things Empowers High—quality
Progress of Mountain Tourism

—7Z7hang Haifeng, CEO of huway.com

The topic I share with you today is “5G
Internet of Things Empowers High—quality
Progress of Mountain Tourism” .

I have service experience in tourist
destinations for many years and also have the honor
to participate in the promotion activities amided
the growth of Guizhou tourism development. In
2013, I also participated in such an event named

“Beautiful Fanjing Mountain, Celebrating
Chinese Lunar New Year in Tongren” . We were
responsible for the organization and executive
works. On the evening of the fourth day of the
Lunar New Year in Zhaisha Dong Village, the
boss of the Village said that the event was very
good, could it be held once a week? At that time,
I only smiled and didn’ t say a word. Four years
ago, the spirit of the Long March was endowed
with entrepreneurship in Chishui River, we then
chained traditional red tourism with international
and fashion expression. People from business
schools from all over the country had a great time
together. They hit streaming waters, drove boats
ect. After that, they told me that it was the best
event they participated in, the best, not one of the
best. After the end of the event, some said to me,
the event was good and attractive, should it be
normalized so that every tourist can participate
in. Now, I can say, it is mature from the point of
technology.

First of all, 5G technology enables high—
bandwidth and presentation very fast, it allows
quick feedback and extensive application of big
data. Tourism contains a series of information
about people (participants) and the process of
constant displacement. Similarly, the Internet
of Things (IoT) technology becomes very mature
today. There is a green road at the estuary in

oPn

Tongren. It is a perfect location of the application
of the Internet of Things. Indeed, Internet of
Things can do many other things. Internet used
to connect people only. Today, the IoT enables
us to quickly obtain information, make decisions.
These could be proceeded with automatically.
The ToT continuously expands the boundaries of
control.

In international mountain tourism, people
take care of two things about destination, which
“things to do” .

. . . . “ .
Mountain tourism contains a series of “things

are  “‘how to stay” and

to do” . Tt is not well developed until various
sightseeing, leisure, activities and festivals are
well combined.

Based on the perspective of modern tourists,
combined with the Internet of Things technology,
tourists can be guided to formulate the entire
travel itinerary to reconstruct their "things to
do". The "unique talent" of a destination is no
doubt important. For example, Fanjing Mountain
has been formed for more than 1 billion years. To
go further, it need to package and plan a series
of event IPs. These must rely on the resources
around Fanjing Mountain to become playable
projects and create "themed tourism". Tourists
can choose the tourism projects they want to
participate in before or during the trip, such as
climbing to the destination or participating in
cross—country races and river trekking; tourists
can also choose the level of participation, they
can go to the destination to see or in—depth
tourism. IoT devices can interact with tourists
in the whole process, and realize functions such
as tourist guidance and itinerary combination
through the ToT platform. In the whole travel

process, information is often asymmetric. For



example, many people may not know that there
is a Zhaisha Dongzhai next to Fanjing Mountain.
The ToT platform can push relevant itineraries to
tourists in a timely manner, and can also assist
tourists to customize themes.

Likewise, we must also take into account
the demands of the destination. First of all, the
destination must be able to improve product
experience and innovate product supply, so as to
prolong the stay of tourists, bring about secondary
consumption, increase revenue and drive external
circulation by improving operational capabilities,
such as driving the revitalization of surrounding
villages and consumption cycles. In addition,
under the normalization of epidemic prevention
and control, the functions of non—contact, non—
agoregation and self—service of tourists should be
realized.

In the past, we accumulated a lot of
information. Destinations told visitors "what do
I have". Now we tell visitors how to play, and
visitors can also choose how to play. For example,
setup a smart cabinet at the entrance of the scenic
spot, which can be combined with a mobile phone
applet to complete the distribution of materials,
route planning and other functions. Visitors can
choose the established gameplay and route before
traveling. After arriving at the destination, find
the smart locker and enter the password to obtain
the luggage tag. After activation, an exclusive
itinerary will be formed; we will provide a series
of IoT devices to instruct and plan for each visitor
Route, interact with tourists in personality, show
the progress of the tourists; the completion of
the itinerary can also provide different rewards,
gamification of the entire travel process,
reorganization of "things to do". We have made
more than 100 categories of products, from
national fitness to all kinds of mountain tourism,
all have standardized operations and procedures.

Participating entities can also use such a
platform to invest, manage, operate and obtain
income. For example, as for. the management
of the seenie spot, it is necessary to purchase
equipment, buy chips and pay the annual fee
from us (Nanjing Seven Plus Two Network
Technology Co., Lid. and Lego Smart Running
Operation Center), and we need to plan the
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route and activities accordingly. Planning and
other services; the organizer of the customer
source channel needs to provide venue and event
management, chip and competition material
collection services to the management party,
venue or operator of the scenic spot, and pay
for the use of the venue and platform; the end
customer source is like Citizens, tourists, sports
and leisure people, ete. need to pay registration
fees to the source channel organizers; and we
target the terminal source of tourists, we need to
do a good job of calculating the big data of the
sports tourism crowd, create a point system and
improve the level of competition; finally; Will
form a closed loop of consumption.

In Anji, we use this kind of Internet of
Things technology to improve the new cultural
and tourism business, improve the efficiency of
the venue application, so that the operating cost
of the event can be saved by more than 90%, the
efficiency has been increased by dozens of times,
and hundreds of events can be run on the same
greenway.

We have also made a new attempt ai Huaxd
Park in Guiyang, linking national fitness through
the [oT system, thereby driving the surrounding
industries.

In general, mountain sport events can he
held on a regular basis through the Internet of
Things platform, and both travel agencies and
enterprises & institutions can self—organize
marketing activities. Carry out various marketing
activities and conduct autonomous operations.
Each tourist can also choose their favorite way to
participate and customize their own application
scenarios. Of course, it can also generate a variety
of operational benefits, including Customer—
side benefits, organizer—oriented benefits, and
theme—oriented activities. The government will
also provide related subsidies.

Finally, I hope the IoT technology is applied
to re—structure the participation and operation
of tourism activities, improve new sports, leisure
and sports scenes, fostering the development
of mountain tourism destinations will help and

empower the destinations.

R




%%

2021 Dialogue among Famous Mountains
(Fanjing Wountain) in the World

= 2021 R A GEEHID M TH

u@ﬂ,_,&”

il

} EHBRZL] Guest Interaction

2021 tHRFW (FiFEW ) XhiE
WE— EFHRASEAMIEL
ENUBIRERER" BT, #IX
BLUEREBARIXEERBKH
2. AURE (ItR) XhERE
[RABREIRREE . Xty REEX
(Frederic Moal) . fMEGFEEIZAA
REERETNHSEWEG, &
NRITIAR BHFIES. FREE. #
B IR E B FE RS HEE
i, FEEZEF LR RIFENMN
RESIKFEZE M, SLIMFAEHELE,
SKEEF B A S AL R R B R

Topic one of 2021 Dialogue among Famous Mountains
(Fanjing Mountain) in the World: Jointly Constructing a
New Pattern of Mountain Tourism where Man and Nature
Co—exist Harmoniously. Yu Jianming—Director of Tianmu
Mountain National Nature Reserve Administration in
Zhejiang province, Guan Yuanyuan—General Manager
of Lonely Planet (Beijing) Culture Development Co., Ltd.,
Frederic Moal—President of Xcity, Song Ying—founder
of Chengdu Puyu Hotel Management, and many other
guested joined the Dialogue, explored how to innovate
the consumption demand and supply chain of mountain
tourism via new concepts, technologies, and patterns, and
how to develop more premium ecological consumer goods
with unique characteristics of mountain tourism, so as to
achieve the sustainable development of mountain tourism
where man and nature co—exist harmoniously and where

resources are utilized in a sustainable manner.
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The tourism industry in China depends on
opportune time, geographie advantage, and the unity
of people. The COVID-19 brought huge impact on
the industry, vet it also strengthened people’ s
health consciousness and created opportunities
of development. China enjoys a huge geographic
advantage in developing mountain tourism, and
we have been seeing more and more new clubs
specialized in outdoor sport, and agencies working
on sports tourism and mountain tourism. So, it is
clear that China has a tremendous edge in mountain
tourism. Next, our distinguished guests will have a
conversation on how to develop special and premium
motntain tourism prodicts in a mountain tourism
where man and nature co—exist harmoniously, and

how to utilize resources in a sustainable manner.
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Host: Tianmu Mountain is a famous nature reserve in China, and the only one in
Zhejiang province that was included in the international biosphere network. So,
how does Tianmu Mountain help man and nature co-exist harmoniously?
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Yu Jianming

HHIX BILEXRZB AR EERR /K
Director of Tianmu Mountain National Nature Reserve Administration in Zhejiang province
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In recent years, with the project of “Zhejiang
Big Garden” and “Zhejiang Cultural Garden”
proposed by the CPC Zhejiang Provincial Committee
and Zhejiang provincial government, we have been
trying to let the beauty economy combine and
interact with ecology. We made three achievements.

First, planning and guiding. Based on the
principle of high—level, high-standard planning,
construction, and development, and based on the
local industries, spatial layout, culture and customs,
as well as people’ s expectations, we made a
development plan for three villages and towns around
the reserve, covering over 300 square kilometers of
space, to guide the entire development direction and
put concepts into practice.

Second, guiding philosophy. Tianmu Mountain
is a natural famous mountain, but it comes after a
bigger title—National Nature Reserve. So, protection
comes before everything else, and we must form a
reciprocal link between protection and development.
Around the reserve, we made a scientific planning,
including the functional layout, industry positioning,
industry  cultivation, and infrastructure and
supporting facilities.

Last, three—year action plan. If planning is the
future direction and protection is a basic principle,
then an action plan is what makes everything
come true. Based on the local industrial base,
development potential, and people’ s expectations,
we filled vacancies and met needs, and attracted and
implemented a large number of projects. In a word,
we integrated resources and refreshed the whole
area. After years of efforts, people have a stronger
sense of environmental—protection, live in a more
beautiful community, and make higher incomes.
Statistics show that the income of residents around
the reserve is much higher than the municipal and

even provincial average level.
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Host: How does the “Lonely Planet” view the topic  “man and nature co—exist
harmoniously” ? Can you share with us what efforts you have done?
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General Manager of Lonely Planet (Beijing) Culture Development
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“Man and nature co—exist harmoniously”
is the theme of the times. In the past years, the
environmental problem loomed large, making it
urgent and necessary for us to co—exist with nature.
The UN Secretary—General once said, the only
way to tackle worldwide environmental challenge
is sustainable development, for it improves the
wellbeing of both human race and mother Earth.

Since founding, lonely Planet has been
promoting a concept related to sustainable
development—  “responsible tourism.” It’ s
a brand value integrated into all the readings we
published. Authors would spread this concept when
they make surveys, promote products and brands,
and carry out marketing activities. We would
especially tell readers to be responsible to the
environment. For example, taking away our rubbish
when travelling, choosing low—carbon travel
methods, such as going on foot and riding a bicycle.

In Lonely Planet, we also care about the cultural
environment. Fxperiencing the local cultural
environment is an integral part of a tour, but a too
large number of visitors would affect the normal
life of local residents, especially to those who have
a relatively traditional or closed lifestyle. So, we
advise visitors go to local stalls and markets, and try
to avoid bargaining while shopping handicrafts. Tn
this way, we c¢an promote the local economic growth

and help the local residents.
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Host: How do you think the future tourism could maintain a sustainable and harmonious

development path?
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Frederic Moal President of Xcity
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Modern people often go travel, but they are
unwilling to go on a "deep experience", which
results in a disharmonious coexistence hetween
man and nature. The travel should from "macro"
to "micro", such as going to France or China for
ten days, this concept is "macro". But if you go to
a park for a few days, take the time to appreciate
it slowly, and carry out some activities in the park,
this is a kind of "micro" tourism close to nature, an
interaction opportunity between man and nature
itself, which can make people and nature linked
together.

The rural revitalization program launched
by the Chinese government has given a huge
opportunity to cooperate with the residential areas
in the rural areas of ethnic minorities. The local
residents are very familiar with the mountains,
forests and fields they live. They know the history
of their village, every grass and tree, all the animals,
etc. They know, and they can help us explore nature.

On the other hand, extreme sports and outdoor
sports are very interesting that will get close to nature
in a sustainable way. By exercising in the water, in
the air, on the ground and in the snow, you can use
different natural elements to live in a harmonious
way with nature. And through continuous learning
of sports skills, people can change from ordinary
visitors to frequent visitors, and develop in a
sustainable way. Such harmonious coexistence
is not only make tourism a kind of viewing, but to

participate in practice.
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“Puyu’ is a brand based in southwestern China. And you created an upgraded

wild luxury product, Puyu Mountain Lodge, in Dushan County, Guizhou province,
back in 2018. So, what role do hotels play in upgrading the consumption

demand of mountain tourism via hew concepts, techhologies, and patterns?

Host:

MEmIECIZAA
Originator of Puyu
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Mountain tourism is not just about sightseeing;
it’ s more about feeling. Imagine when we live in
a lodge, we see the starry sky when we open our
eyes, and we find ourselves surrounded by fragrant
flowers and beauliful birdsongs. In a word, only by
staying in the mountains can we really interact with
the surroundings. But another problem we have
been working on is how to make such interaction
harmonious. We have made some progress so far.
For example, we tell visitors not to produce too much
rubbish, sort garbage, and achieve zero emission.

Puyu Mountain Lodge was originally a village.
We created some adventure and hiking projeets in
the nearby mountains, and planted trees every now
and then. We hope some underdeveloped villages
nearby could join us. But these improvements are
nol jusl aboul larger numbers; it” s more aboul
a mindset. I hope, through our Puyu platform, we
can help local residents shake off poverty in both
spiritual and material life.

Lodges and B&Bs are mostly built by hills
and mountains. We tried our best to reproduce the
original view ol the local villages, and we would
control the number of visitors and encourage people
to go on low—carbon trips. We hope visitors, once
they choose to live in our lodges, could protect the
mountain environment and help everyone co—exist
harmoniously with nature. Based on respecting
the natural environment, I think accommodalion
could help us achieve that because it brings

environmental—friendly consumption behaviors.
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Topic Il: Where there is a Famous Mountain, there is a
Famous Spring for Health
—— New Level of Mountain Hot Spring
Wellness Tourism
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At the International Seminar on Mountain and Hot Spring Wellness Tourism held on 2021
“International Mountain Tourism Day,” IMTA proposed the concept of “mountain hot spring
wellness” for the first time, concluded some research findings, and anticipated that mountain hot spring
wellness tourism would be a popular section of mountain tourism. At the 2021 Dialogue among Famous
Mountains (Fanjing Mountain) in the World, guests probed into how to set and develop a standard system
for mountain hot spring wellness tourism, to promote the hot spring industry in Guizhou province, and
build it into a hot spring province.
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E5FRIR: https:/thejbeautycollection.com/blogs/news/5-beauty-benefits-of-japans-hot-springs
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Creating a New Symbol of Mountain and Hot
Spring Wellness

Li Fang, Deputy Director of the Department of Culture and Tourism of

Guizhou Province

On behalf of the Department of Culture and
Tourism of Guizhou Province, 1 am honored to
be here with you in the pure and idyllic land of
Tongren, for the “2021 Dialogue among Famous
Mountains (Fanjing Mountain) in the World” in
this agreeable autumn, to open up a new prospect
for mountain and hot spring wellness, explore the
direction of creating a new symbol of mountain
and hot spring wellness tourism and seek a
path of innovation.Also, T would like to take
this opportunity to express my sincere thanks to
you for your permanent attention and support to
Guizhou's culture & tourism development, and
introduce Guizhou's unique mountain and hot
spring wellness tourism resources.

At the International Seminar on Mountain
and Hot Spring Wellness Tourism during the
"International Mountain Tourism Day 2021", the
International Mountain Tourism Alliance (IMTA)
came up with the concept of "mountain and hot
spring wellness" and formed certain research
findings. Mountain and hot spring wellness has
become a hot sector of mountain tourism. As a
province of mountain parks, the initiator of IMTA
and the place where TMTA is headquartered,
Guizhou has been exploring and developing
mountain tourism, endeavored to build a world
top mountain tourism destination and a domestic
first—class holiday & rehabilitation destination,
taken high—quality development as the primary
task, advanced the building of a province with
diversified ethnic and cultural features, as well
as a strong tourism province known as "Colorful
Guizhou" in an all-round way, and promoted the
sustainable and massive development of tourism.

In the post—COVID era, mountain and

wellness tourism has enjoyed growing popularity

among tourists. As one of the best choices
for mountain wellness tourism, hot spring is
transforining from a way of leisure & recreation
into a way of wellness & holiday. Featuring
low carbon, environmental friendliness, health
preservation and frequent consumption, it is
becoming a new favorite in the health industry.
With Karst as its typical landform, Guizhou is a
real "hot spring province", as well as a treasure
land for mountain and hot spring wellness
tourism.

Hot spring water in Guizhou is generally rich
in radon, selenium and other rare substances,
and it 1s dubbed a flowing medicinal bath.
Guiyang, the provineial capital, is a  “hot spring
city” . Guiyang has many different hot springs,
including, Xifeng Hot Spring, one of the eight
famous hot springs in China, Baimayu Hot
Spring, an ecological selenium—rich wellness hot
spring, Guiyu Hot Spring, which integrates Miao
and Dong folk customs, and Poly Hot Spring with
five—star facilities; Shiqian Hot Spring in Tongren
City is one of the oldest hot springs in China, and
it is the only natural mineral spring hot spring
in China that can be used for both bathing and
drinking directly, even in the world such hot
spring is rarely seen; Jianhe Hot Spring in the
southeast Guizhou is called the “Holy Water of
Miao Township. The unique health—preserving
Congjiang Yao nationality medicinal bathing is
listed in the National Tntangible Cultural Heritage
Protection Catalogue; Fengxiang Hot Spring has
its own rustic charm, and Suiyang Crystal Hot
Spring originated from Shuanghe Dragon Cave,
the longest cave in Asia; the karst cave hot springs
in southern Guizhou and southwestern Guizhou

have their own characteristics and wonders.
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At present, the development of hot springs in
Guizhou is gradually moving towards higher end
and international level. Focusing on the strategic
planning of building a "hot spring province" by
the provincial party Committee and the provincial
government, based on the spatial layout of "one
core, four groups, six belts and ten sectors" of hot
spring industry in the province, we will highlight
the development concept of small scale individual
operation and cluster development with mountain
characteristics, follow the principle of being
refined, special and strong, speed up the creation
of a hot spring tourism product system with rich
hot spring culture and high quality, improve
and form a hot spring tourism industry system
with distinctive wellness characteristics and
development norm, and build a new development
pattern of hot spring tourism industry.

Guizhou  will
development quality and brand marketing of hot

actively  improve  the
spring tourism industry in the establishment of
key work of hot spring tourism in the province.
Develop a hot spring wellness business featuring
hot spring rehabilitation and health care, promote
the deep integration of medical care, health
preservation and rehabilitation, and form a
Guizhou hot spring wellness characteristic model
combining health, health preservation, leisure

and entertainment, and sports experience; at the

same time, in creating a new symbol of mountain
and hot spring wellness tourism, the hot spring
culture and hot spring tourism brand will be
integrated into the image publicity of Guizhou
tourism, to speed up the formation of Guizhou
hot spring tourism brand system with regional
characteristics.

In the development of hot spring industry in
Guizhou, I hope to build the hot spring industry
in line with the international first—class system,
learn from outstanding achievements and
experiences, innovate development ideas and
management modes, develop more international
and domestic exchanges and cooperation,
promote the integration and development of

“hot springs + multi—industries", combine the
characteristics of ethnic medicine and medical
care culture of “Colorful Guizhou” , explore
the hot spring culture, and enrich the type of
business of hot spring industry in Guizhou.

Finally, T hope through this discussion
on the topic, friends from all walks of life can
pay attention to and = support the integration
and development of mountain and hot spring
wellness industry in Guizhou, further explore
innovative measures for the development of hot
spring tourism industry, and make suggestions
for empowering the construction of Guizhou Hot

Spring Province.

EFRR: httpswww.gg.comstorybest-hot-springs-in-the-world
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Global Mountain Hot Springs

—Charles Davidson, Chairman of Global Wellness Institute Hot Springs

Initiative

[ am Charles Davidson, Chairman of the
Global Wellness Institute Hot Springs Initiative,
and founder & chairman of the Peninsula Hot
Springs Group in Victoria, Australia. I'm going
to speak to you about hot springs and how hot
springs are important to mountain tourism, and
how they are represented right across the globe in
mountain areas.

I start in Japan and then move to China,
and crossed India, the Middle East, Europe, the
Americas, and back through the Asia—Pacifie to
New Zealand, and my home country, Australia.
And after that, I'd like to present my ideas of how
hot springs can be used to enhance and improve
the tourism experience, and the lives of the
communities around where they are located. So
I'm going to now share my sereen and start my
presentation.

My tour around the world starts in Japan,
where I've actually lived for a total of 6 years
over the last 29 years. I want to show include the
top three from the town of Hakuba.

Hot springs are integrated in the natural
environment. They are prolific. In japan, there
are over 12,000 hot spring towns. And hot springs
are a massive part of the whole tourism industry.
Many of the hot springs, in fact, most of the hot
springs are found in mountainous areas.

Now moving to China. Like Japan, China has
many many hot springs. And many of them are in
mountainous areas. The ones up the top left hand
side are in the town of Shangri—La in the Tibetan
part of China.

The whole country is mountainous and
hiking is very popular , there are quite a lot of

hot springs. This one, which is called Tatopani,

sits on the banks of the river, and there is a whole
town which has evolved around the hot spring
experience. In India, this is a photo from the state
of Himachal Pradesh.

The one on the left is the town of Kasol,
located on the banks of the river. And then you
can go up to Manikaran, in which is the image
of the temple on the right. That temple is very
interesting because the hot spring experiences
are free. Most of Indian hot springs are actually
free to enter.

Across to Yemen where [ visited in 1992.
It was and still is a very poor country , but they
do have hot springs in various locations. And in
this place is a town called Damth. It has some
mountains around it. They're volcanoes, extinet,
but they're volcanoes. But the town itself is known
for the healing properties of the water.

In Iran, there are hot springs in many
locations. This is a place called Sharbil that is
up in the mountains. And they have hot pools as
well as an ice cold plunge pool of ahout 4 “C.. You
move between the hot and the cold, doing hot cold
therapies and it's very invigorating and very good
for your health. In Israel, we had hot springs in
various locations as well.

On the edge of the Dead Sea are hot springs
which are located near the hase of Masada, which
is a very famous historic tourism ruin, from
ancient biblical times several thousand years ago.

A talk about hot springs in mountains and
their impacts and their potential impact wouldn't
be complete without talking about Pamukkale
in Turkey. Pamukkale has the famous limestone
terraces and all the pools people can jump in. It

has been the largest tourism attraction in Turkey

a
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for a long time. There is great industry that's been
built around it. It is an example of where it's very
important not to over develop. They went through
a stage where there were too many hotels being
built up around the hot springs and they were
causing damage to the hot springs. So they ended
up having to close down hotels and move them
down off the terraces and off the top of the area.
So that tourists and visitors could visit the pools.
Now it is working a lot better and it's a lot more
sustainable, and more regenerative and good for
the long term. The Czech Republic.

This is the town of Karlovy Vary. It is a
couple of hours out of Prague, the capital city of
the Czech Republic.

In Austria, we have many hot springs. Nearly
all of Austria is in mountainous areas. This pool
is called Aquadome. It is owned by the Vamed
Hospitality Group, which has many hotels and
hot springs in towns right across Austria.

Now we move across to Canada, and here
we have a number of hot springs. The Fairmont
Hotel Group has some hot springs. Harrison hot
springs is a town which is named after the hot
springs. The whole town has been built around
the thermal springs.

In the United States, there are also many hot
springs, right throughout the country. Include
Wilbur Hot Springs in the middle and left photos
from California. The one on the right is the Esilan
Institute, a location where wellness and hot
springs have been built together to create whole
programs on hot springs, health and well being.

In South America, in Peru, the town of
Aguas Calientes, which means hot water, and it
is a hot spring town, is the gateway town to go
to the famous Machu Piddhu, the mountain city
ruins. That town is built out of tourism. And the
hot springs is the name of the town. In the Colca
Valley is a hot spring called Colca Lodge.The
Colca Valley is another Peruvian very famous
location, where the Condor, which is the bird with
largest wing span in the world flies and the hot
springs are just nearby. At Colca Lodge, you are

able to go horse riding and visiting the condor

A

and hiking and many other activities that they
offer.

This photo from New Zealand, is a place
called Maruia Hot Springs in the South Island.
It sits on a mountain pass called the Lewis Pass,
and has 1,800 meter mountains on either side
of it. Maruia Hot Springs has introduced some
wonderful wellness programs where they offer
customers walks around the local area. They
have clays and muds, algae. They do hot, cold
therapies with saunas and hot pools. Throughout
this Covid period that have boomed, the business
has gone very very well.

In Australia, my country, this is from a site
which is just beginning as a hot spring site. It's
called Metung Hot Springs, and has hot spring
pools that look out over lakes. There aren't many,
very big mountains in Australia. So for mountain
hot spring tourism, it is not huge. But nature
based hot springs are growing very quickly.

I would like to introduce some ideas that at
the hot spring facilities. They are able to offer a
whole series of other services, which can enhance
the experience on site. In a moment, I'll also talk
about other offsite experiences. Hot springs are
particularly good because they act as an attractor
to mountain areas. They enable people to stop
and relax after going out to visit and do other
activities. They can come back to these beautiful
relaxing locations. It helps drawing large numbers
of people to the destination. Examples of things
that I'd like to point out include the sauna. Some
beautiful saunas that look out over the natural
environment and particularly mountainous areas.
If you can have a sauna or a shower which is in
one of the other photos here, out in the natural
environment, in the mountain areas. It is a
wonderful experience. Other things are using
clays, massages and salt for scrubs, and for
healing. There are also Hammams(steam rooms),
particularly in the Middle East, where people can
have a Turkish style, but also Moroccan style of
treatment.

This is a way to enable hot springs to

contribute to the society and the economy of the



local area. In my business case, Penninsula Hot
Springs, we have over 160 packages with our
local products. There include things like Golf
+Bathe, Ride and Bathe, Stay and Bathe, Sail and
Bathe, Dolphin Swim and Bathe and many other
experiences.

We encourage hot spring operators to share
their gift and be able to package up with the
local areas, to make the whole experience more
attractive. Hot springs, are really part of the
broader wellness industry. And we believe that
the experiences that are offered at hot springs and
in these beautiful mountain destinations is where
people are attracted and able to engage with
wellbeing habits and a wellbeing community.
Hot springs help destinations to consider
themselves as wellbeing locations. Hot springs
need to work with other products in the regions

to help them deliver well being experiences.
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Through delivering well being experiences, we
add to the wellness culture of our state and our
country. Collectively, hot springs across the globe
contribute to developing a world of wellbeing or
wellness.

On behalf of the Global Wellness Institute
Hot Springs Initiative, I would like to thank you
for the opportunity to speak to you and introduce
you a litile bit about hot springs in mountain
regions around the world. It is our purpose to
create international understanding through hot
springs and to try to invovle our industry to be
an important part of the broader tourism industry,
but also the broader community. Thank you very
much. I hope that the rest of the conference goes
very well and look forward to seeing some of the
presentations.

Thank you! Bye!

EFEE: httpswww.cntraveler.comgallerythe-best-hot-springs-in-the-world
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Where there Is a Famous Mountain, there is a
Famous Spring for Health
— Concept and Practice of Mountain Hot
Spring Wellness Tourism

—Jeff Wang, Director of Asia—Pacific Institute for Hydrotherapy and

Climatotherapy Tourism

As one in the hot spring business. I think the
most harmonious coexisting relationship between
man and nature is the moment when you’ re in
nature and taking a bath in a hot spring. So, I
come here to talk about mountain hot spring
wellness tourism.

Actually, the concept of mountain hot
spring wellness tourism was first proposed by
International Mountain Tourism Day at Jinfo
Mountain on May 29, 2021. This is a very
innovative concept. Although hot spring is one of
the world” s oldest industry, dating back to more
than 2,000 years ago, and mountain hot spring
and mountain tourism have existed for many
years, this is the first time we combine mountain
tourism with hot springs. It s quite a significant
brand new concept based on health.

Earth’ s land area is about 29% of its
total surface, in which around 70% are plains,
and 30% are mountains. There are also many
seamounts and trenches in the ocean. Hot
springs are bred in such a complex geographical
environment. China is a typical mountainous
country. The mountainous area accounts for
69% of the total area. As one of the most typical
mountainous provinces in China, Guizhou has an
average elevation of 1,100 meters and 92.5% of
the area is mountainous.

Hot spring resources are distributed globally,
so this hot spring culture is passed down globally
from 2,000 years ago. All the famous mountains

in the world have hot springs. From the Rocky

Mountains in the north America, to the Andes
Mountains, to Europe’ s Pyrenees Mountains,
the Alps, Caucasus Mountains, Carpathian
Mountains, as well as Himalaya Mountain, are
no exceptions. That’ s why we put forward this
concept.

China Hot Springs

There are more than 25,000 hot springs in
the world, more than 5,000 are in China, and
accounting for one—fifth of the global hot spring
resources, which is a very large proportion. 70%
of China's hot springs are located in mountainous
areas, and the total hot spring resources
in southwestern regions such as Yunnan
Province, Tibet Autonomous Region, Guizhou
Province, and Chongqing City account for half
of the country's total, and these hot springs are
basically located in mountainous regions. The
most representative mountain hot spring in China
is in Changbai Mountain. The Tianchi Hot Spring
in Changbai Mountain is located at an altitude
of 2,170 meters. The water from the Heaven
Lake falls down, and then there’ s a gather hot
spring where the altitude drops to 2,000 meters.
The temperature can reach 82 degrees Celsius.
The town provides water, and such a system
constitutes the most representative mountain
hot spring cluster in China. In order to protect
the hot spring resources, drainage through pipes
is a desirable way to avoid over—exploitation.

Changhai Mountain Hot Spring can be said to

o
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have created an ideal mountain hot spring health
tourism template.

It is worth mentioning that about 90%
counties in Guizhou Province have hot springs. A
total of 77 counties in Guizhou have hot springs,
and a total of 264 hot spring spots have been
found. What is this means? Switzerland and
Austria have more than 70 and 30 hot springs
respectively. The entire Guizhou Province
has more hot spring resources than these two
world—renowned hot spring wellness countries
combined. Of the 264 hot springs discovered in
Guizhou, almost half are natural hot springs. It
is a pity that many natural hot spring spots have
been vandalized and over—exploited. Therefore,
the primary task for developing mountain hot
spring health tourism is to protect the original
ecology of hot springs and the surrounding
natural environment.

Hot springs and mountain hot springs

Let me briefly explain the definition of
hot spring. With regard to the health effects of
hot springs on human body, it has been proved
countlesstimes through evidence—hased medicine
that hot springs are part of natural medicine. But
what is the hot spring? Every country has its
definition. In the narrow sense, our country’ s
definition is that with a temperature of above 25
degrees Celsius, the mountain spring water and
groundwater containing more than one mineral
beneficial to the human body are collectively
referred to as hot springs. With a temperature of
less than 25 degrees Celsius, once the mountain
spring water or groundwater contains mineral
that reaches the value of physiotherapy and is
harmless to human body, it can also be called
cold spring. Cold spring belongs to the scope of
hot spring. In a broad sense, the hot springs, the
water itself, the surrounding natural environment
and its small or micro—climate environment,
plus ecology, climate, sunlight, forests, nature,
and local humanities, form a collection called
hot spring regions. Hot springs and hot spring

regions are inseparable and constitute a complete

R

hot spring system.

In 2016, the National Tourism Administration
has set standard of the national wellness tourism,
and the China Tourism Association has also set a
standard for hot spring health tourism. Spa resorts
that meet specific standards in terms of altitude,
microclimate, climate comfort, air quality, forest
environment, facilities and services. We also
define mountain hot spring wellness tourism, that
is, health tourism with hot spring wellness as the
core, integrating climate health, forest health,
traditional Chinese medicine, sports, meals,
meditation and other natural therapies as well
as modern health management systems. This is
a system. Mountain tourists will use the "settling
hot springs" when they arrive in the mountains,
the "starting hot springs" before departure, the
"relief hot springs" and the "post—station hot
springs" during the mountain tourism process.
"Mountain wellness hot spring destinations" are
all included in this system.

The mountain wellness spring that we are
talking about can be describe as a concept of "hot
spring +", that is, "hot spring + tourism + health
care + forest health care + other". The most
suitable targets are the high—quality hot springs
in Switzerland and Austria. Take the Leukerbad
Spa Town in Switzerland as an example. This is
a typical mountain spring town with an altitude
of 1,402-3,698 meters, surrounded by high
mountains ranging from 2,000 meters to 3,600
meters. The winter activities are mainly skiing
and hot springs. In summer, it is mainly about
mountain climbing and hiking. This town has
the most famous Alpine hot springs, Leukerbad
hot springs and so on. There are also many hot
springs in Austria, among which it is worth
mentioning such as Austrian Whitewater Hot
Springs, Austrian Aquadome Hot Springs and so
on.

I would like to compare the difference
between mountain tourism and mountain
hot spring wellness tourism. I think the most

important thing about mountain tourism is that it



is a relatively dynamic and short—term activity.
As a point—and-line activity, it provides general
mountain tourism experience, which is not only
tense and relaxing, but also fit and sportive.
Mountain wellness tourism is a combination of
dynamic and static, short—term and medium—
long—term activities. We suggest to stay at the
mountain wellness tourism site for two or three
days, three or five days, or even more than half
a month. A typical mountain hot spring wellness
tourism cycle should be 21 days, which will be
a deep experience, and an activity of relaxation,
decompression, healing and even rehabilitation.

Climate wellness

Mountains can take advantage of the climatic
conditions at the corresponding altitude to
promote human health, and unfavorable climatic
conditions can also cause meteorological diseases
and climatic diseases, so the concepts of "climate
medicine” and "meteorological diseases" have
emerged.

What is climate wellness? In fact, it is based
on natural climatic conditions that are beneficial
to health, with climate therapy as the main
means, supplemented by natural therapies such
as forest bathing, sun bathing, hot spring bathing,
and supporting related products and services,
so-that-peaple's body, mind and spirit can get
better. Proactive health activities for effective
improvement.  Meteorological, geographical,
cosmic and other factors will. determine the
formation of a specific climate, andwill also have
an impact on human health. For example; cosmic
factors, including solar rays, solar wind, etes;
are closely related to our health. Some countries
classify mountain climates very finely. Take Ttaly

as an example. From 0 meters to 300 meters above
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sea level, all the way to 2,500 meters, different
classifications have been carried out. Different
climates have different health care values and
health care meanings.

Of course, we can also make good use of
climate to avoid meteorological diseases. There
are various types of climates that can be utilized
for different indications. Generally speaking, it
can be divided into three types: relaxation and
protection type, stimulation type and tension load
type.

Forest wellness

Finally, I want to talk about the effects
of forest wellness on the human body. Forest
wellness and forest healing, which are popular
all over the world in recent years, actually come
from the 2009 Japanese research report on the
forest medicine. Forest bathing + mountain,
climate health care + mountain tourism and
mountain health care are a process of integrated
development. Dr. Li Qing is a doctor from
Tokyo University of Japan, and a post doctor at
Stanford University. He stimulates and promotes
people’ s health through the five senses in the
forests and mountains (as shown below).

In general, mountain hot spring wellness
tourism is a complex concept of "hot spring
+", the core of which is "mountain tourism +
hot spring + climate wellness + forest wellness
+ sports wellness + other", a combination of
various factors It can provide better solutions
for the short—term, medium—term and long—term
development of mountain tourism, and provide
a new profit model for mountain tourism. The
future mountain tourism will be a combination of
vacation, wellness, and sports. There are many

examples.of this model in the world.
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Top 1 carbonated spring in Japan
——The development and operation of
Nagayu onsen

——XKatsuji Shuto, Chairman of the National Recreation Hot Springs

Association, Japan

It is very nice to speak to you. I am Katsuji
Shuto, from Taketa, Oita, Kyushu.

Today, I am at the highest place of the hot
spring street, Maruyama Park. From here, we can
have the bird view of the local hot spring town,
Kuju Mountains—Alps of Kyushu, and Serikawa,
the clean river with the natural hot spring. Here
is Nagayu Onsen, the No.l carbonated spring,
rich in CO2. Similarly precious springs can be
found in Germany.

I think the environment is one of the most
important factors for the hot spring location.
Sobokatamuki National Eco Park, recognized by
UNESCO, is surrounded by amazing mountains.
People can exercise happily while enjoy the
quality spring for their health. It is the aim of the
local development as a hot spring destination.

Carbonated spring is beneficial for human,
as scientifically proved.Then T will introduce
Gozenyu, a very popular 3—floor public bath.
Another carbonated spring called Ramune, in
which you will find little silver—colored bubble
sticking to your body, can make you feel very
comfortable. Recently, there are new hot spring
utilization facilities specialized at health—
enhancement. Thus, Nagayu Onsen has become
the focus of national even international industrial
players.

Currently, visitors come here mainly for
a l-night short—stay. We are making efforts
to upgrade the hot spring tourism, to build a

comprehensive long—stay hot spring destination

R

with mountain sports, hiking, exploring, fishing
and other diverse deep experiences. Nagayu
Onsen is appointed by the Japanese government
as National Health Hot Spring. T Myself has
gained much attention nationwide.

So, how should we effectively use the special
water quality? Firstly, we should take pride
in the local history and culture, to improve the
overall charm of the hot spring location.I think it
is an key factor for the upgrading. One important
aspect of Nagayu Onsen nowadays is how to build
a distinctive international hot spring destination?
It is not only about the size, but also about making
good use of the local features and seek for the
proper ways.

Nagayu Onsen is paid attention to by the
hot spring industrial insiders, who are seriously
affected by COVID-19, and people who come
here for immunity and health improvement. Kuju
Mountains, called Alps of Kyushu, is the highest
mountain locally. Besides the flower park, we
also have Sobokatamuki National Eco Park,
recognized by UNESCO. Personally, it is very
attractive to look at the mountains and experience
the hot spring bath.

It is reported nearly 700,000 visitors come
here annually with an increasing group of
international guests. Nagayu Onsen is only one—
hour drive from Mount Aso, Kumamoto, 30 to 40
minutes—drive from Yufuin Onsen and Kurokawa
Onsen. With Nagayu Onsen as the heart, your

eyes can have a great feast of all the sights in



Kyushu. Look forward to seeing you here.

As | said at the beginning, it is necessary to
know the local water quality and environmental
advantages for the development of any hot
spring destination in the 21st century. The
essense is to create ones uniqueness based on
locality. Additionally, personal experience, and
scientifically proved benefits of hot springs for
health also matter. Takeda started its cooperation
with ]a'f)an Health & Research Institute a
long time ago to conduct various scientific

experiments. Nagayu Onsen has won numerous
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national honors such as Japanese Health Tourism
Award and Japan Tourism Award, In the future,
we will continue to develop hot springs with
uniqueness and feature.

Lastly, Takeda is the hometown of Orchid
Painting, which also came from China, and the
place where Taki Rentaro created the most famous
song koujo no tsuki. Oka jo. the historically strong
city, 1s also a famous tourist site.

Takeda boasts rich tourism resources,

welcome everyone to visit this small but quiet hot

spring destination, and taste our culture.
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Classification and Evaluation System of World
Famous Tourism Mountains

In recent years, world mountain tourism
develops rapidly, and faces new opportunities
and challenges in the post—COVID world.
Building a mountain tourism where man and
nature co—exist harmoniously, making better
use of the natural and tourism resources of
world—famous mountains, and meeting the
needs of sustainable cultural and ecological
consumption, are critical for mountain tourism
to get on the path of high—quality development.
However, now, the world hasn’ t had a clear
definition of famous tourism mountains,
or an authoritative standard for resource
classification and evaluation.

Classification and FEvaluation System of
World Famous Tourism Mountains was led
by IMTA, and written by Professor Tiger Wu,
member of IMTA Expert Committee, Director
of the International Center for Recreation
and Tourism Research and Center for
Geographical Science at College of Urban and
Environmental Sciences, Peking University.

According to the Classification and
FEvaluation System of World Famous Tourism
Mountains, world famous tourism mountains
are mountain tourism destinations that are
formed upon natural resources and lasting
human culture, influential across the globe
and premium

with sound infrastructure

tourism service. These mountains bring
human race a critical opportunity of natural
education, cultural experience, and leisure
and recreation.

The standard for world famous tourism

mountains is based on the framework of

4.»‘9}*

tourism science. Even in ancient times,
humans had multiple motivations to go out
for a trip. A basic driving force was that we
go out to explore the world around us for our
own survival and development, or go out for
in—depth scientific investigation. Mountain
tourism became a motivation when we started
to go on holidays. So, mountain tourism is to
investigate even deeper and embrace harder
challenges, and it is a complicated motivation
that needs to be analyzed by system dynamics.

Many countries, including the US, France,
and Japan, already have ways to categorize
famous mountains in terms of world heritage
and biosphere. China also categorized famous
mountains in its natural reserve system
released decades ago. However, only the
resources of these mountains, or the targets of
natural protection and inheritors of heritage,
were taken into account, not the tourists. So,
now, based on three factors—culture, tourism
service facilities, and world influence, the
Classification and Evaluation System of
World Famous Tourism Mountains led and
published by IMTA divides mountains into
three categories: national famous mountains,
cultural famous mountains, and natural
famous mountains.

All the listed mountains must meet
the following standards: profuse mountain
tourism resources, sound supporting facilities
and services for leisure and recreation, and
worldwide influence and attraction.

The first category is national famous

mountains. Each country can only have one,



such as Mount Tai in China, Mount Fuji in
Japan; but sadly, not every country has one.
“But as long as a country has a mountainous
area, it may still have a cultural famous
mountain or a natural famous mountain. It’ s
a basic rule.”  said Tiger Wu.
The
World Famous Tourism Mountains requires

that the

Classification and Evaluation of
“national famous mountains”  must
meet one or several following standards: (1)
Approved, qualified, or recognized by the
authorities, recognized by most citizens, and
in line with the national spirit; (2) Able to
demonstrate a typical part of the nation’ s
history or a core national spirit.

Tourism resources are mostly divided
into natural and cultural resources. Therefore,
the Mechanism requires that the “cultural
famous mountains” the second category

— must meet one or several following
standards: (1) Origin, witness. or shrine of a
worldwide or ancient religion or belief; (2)
Origin, witness, or monument of a critical
historical event that affected the national
or international development; (3) Origin of
human ecivilization, or witness of a eritical
part of the history of human civilization;
(4) Closely related to world—famous art or
literature work; (5) Able to represent the
creative achievements of how human and

mountains interacted in a certain period, and
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having value of research, popularization, and
education of science; (6) Enjoying profound
cultural diversity and serving as carrier of a
unique mountain culture.

“Natural famous mountains,” the third
category, must meet one or several following
standards: (1) A typical example of a eritical
stage of Earth or biological evolution, with
unique geological and geomorphic resources;
(2) A  world—famous
observation site of celestial bodies or optical

with

summer resort or

phenomena, unique meteorological
or climate resources; (3) Having typical or
multiple natural landscapes, and maintaining
the authenticity of natural beauty; (4) Enjoying
profuse biodiversity, representing the ongoing
ecological and biological evolution.

Research report on Classification and
Evaluation System of World Famous Tourism
Mountains defines world famous mountains
from the perspective of tourism, helps make
clear of how these mountains were formed,
what unique features they have, and what core
resources and value they possess. Therefore,
we can give full play to the leisure and
recreation, and cultural and natural education
opportunities that these mountains give us, to
enrich our basic research on mountain tourism
development, and bestow more creativity and
international influence upon the research

report.
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International Mounitain Hrking Tourism Gulde

( Chinese Version )

International  Mountain Hiking Tourism
Guide was led by Mr. Serge Koenig, member of
IMTA Expert Committee and a famous expert
on outdoor sport, with the help from European
Hiking

Escursionismo, French Hiking Federation, and

Association, Federazione Italiana
Nepal Tourism Board.

Hiking is the most popular outdoor sport
worldwide, as well as a kay part of mountain
tourism. People go on hiking across a village, a
city, a country, a continent, and even the whole
world. So, hiking is a powerful tool to drive local
economic growth or poverty alleviation through
mountain tourism; it brings huge economic and
social benefits. At the same time, hiking uplifis
the attraction of a destination, and the happiness
and life quality of local residents, and helps man
and nature co—exist harmoniously. Now, the
wide spread of COVID-19 stimulates people’ s
pursuit of natural settings and a healthy lifestyle,
unfolding a chapter of prosperity for hiking tour.

However, the hiking industry differs
greatly across the world. Developed couniries,
including America and European countries,
has set a relatively perfect standard after years
of experience from a'large population of hikers.
A€cording to the Glide, 44 percent of Swiss, 47

percent of German, and 25 percent of French

often go on hiking tours. Meanwhile, in China,
about 60 million man—time go on hiking each
year, which only accounts for 4.3 percent of the
Chinese population, indicating a huge space for
development for the hiking tourism industry in
China.

The Guide has two chapters, each focusing
on one topic. The Development Chapter analyzes
the progress of the hiking industry, types of hiking
events, and different kinds of hikers, with case
study from America, Japan, France, Sweden and
other countries, and concludes with standards on
how to develop hiking projects based on different
attraction levels of resources. The Construction
Chapter, on the other hand, offers decision—
making, theoretical, and practical guidance for
planning and running mountain science areas
and mountain tourism destinations, and managing
hiking produets.

What’ s more, the Guide proposes the
inmovative  concepts of ~ “hiking+”  and

“trail+,” combining hiking with multiple fields
like agriculture, ecology, healthcare, sport, and
art. The book also looks into many other related
areas, including hiking training, trail security
and rescue, environmental protection, and

biodiversity.
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First Batch of IMTA International Mountain Hiking
Tourism Demonstration Sites
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Based on how developed countries carry out
and run the hiking tourism industry, /nternational
Mountain Hiking Tourism Guide decides on a
set of international standards, including IMTA
international trail difficulty system, trail sign
system, and book writing and editing. It is
IMTA’ s first attempt to “standardize mountain
tourism,” and in the future, we plan to run quality
certification on hiking trails. IMTA has also
awarded “IMTA International Mountain Hiking
Tourism Demonstration Sites” all over the world,
so as to promote the sound development of hiking
industry worldwide, encourage people to go on
hiking, and make hiking a health—oriented sport
that benefits everyone.
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InH Project

BT KEERLUEIRIFTRSEREX

BITKERERERA The Tourism Demonstration Site of Qingyuan
Qingyuan Chimelong Investment Co. Ltd | Chimelong International Mountain Quality Hiking
Trail
HUHEER BUMFAUEELERELSIE

Huangshan City Sports Bureau

Mount Qiyun Xiake, Huangshan City

ST LEREREEXESIREERS
Moganshan International Tourist Resort
Management Committee

EFELLTE
Moganshan Ancient Hiking Trail

TEm LEESIINEREERK
Anji Skyland Alpine Four Seasons Resort

LUl=E
Shanchuan Trail

SIEHICEX A BIRFS
The Culture, Sports, Radio, Television and
Tourism Bureau of Guiyang Huaxi

RS EL 7es
Huaxi Gaopo Mountain Hiking Line

RIFSFREES
Culture and Tourism Bureau of Baoshan
City

SR AR RS
Mount Gaoligong Mountain Hiking Tourism Trail

PHIESyiidisic by
Sichuan Provincial Tourism Society

#HTIEM R AL ERR Lt EE IR S
Dujiangyan Zhaogonhg Mountain Hiking Tourism
Demonstration Site
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The Framework of Construction and Rating-Standards
for International Mountain Hot-Spring Health &
Wellness Projects

At the Conference, a standard framework
was officially released, offering instructions
and requirements on drafting The Framework
of Construction and Rating—Standards for
International Mountain Hot—Spring Health &
Wellness Projects. It was proposed by IMTA, and
will be drafted by IMTA, Asia Pacific (Chongqing)
Institute for Hydrotheraphy and Climatheraphy
Tourism, Forest therapy Commitiee under
Chinese Society of Forestry, Chongging Climate
Center, International Society of Nature and
Forest Medicine (INFOM), Japanese Society of
Forest Medicine, and Forest Therapy Special
Committee under World Federation of Chinese
Medicine Societies.

Hot spring, as a natural resource spread
across the globe, has been used by humans for
cleaning, bathing, relaxing, and healing since
ancient times. Mountain hot spring wellness
tourism, as a type of mountain wellness tourism,
greatly enriches and expands mountain tourism
once combined with its counterparts (sightseeing,
vacation, sports, and cultural tours). World
Health Organization (WHO) clearly identified
hot spring therapy and climatotherapy as two

critical traditional medical methods of human

race. If mountains are an important landform,
an ecosystem, and a living space, then hot
springs are a unique part of mountain resources.
Mountain hot spring wellness tourism, as a new
type of mountain wellness tourism, is in need
of guidance on a specific standard. So, the
Project Consiruction and Evaluation Standard
for International Mountain Hot Spring Wellness
Tourism will be world’ s first group standard
targeted at  “mountain tourism + hot spring
wellness”  and relevant business patterns.
It is designed as an innovative leader, as
well as a eritical promotor and instructor that
makes mountain hot spring wellness tourism
professional, standardized, and international.
Now, we are busy editing the formal version,
and we hope more tourism experts and insiders
could join us and share their valuable opinions, to
jointly set an innovative and world-leading group
standard. We also hope that the Standard could
be instructive and practical enough for us to stick
to our mission of “building a mountain tourism
where man and nature co—exist harmoniously”
and put it into practice, so as to promote the high—
level and high—quality development of mountain

hot spring wellness tourism
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Signing Memorandum of Cooperation on World
Mountain Hot Spring Wellness Tourism
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To further promote the combination of
mountain tourism + hot spring wellness tourism,
put more research achievements into practice,
exchange academic and research results, and
share resources, IMTA signed memorandums of
cooperation with Hot Springs Initiative of Global
Wellness Institute and Asia Pacific (Chongqing)
Institute for Hydrotheraphy and Climatheraphy
Tourism, witnessed by present leaders and guests,
in order to jointly set a standard for mountain hot
spring wellness vacation.

The three parties agreed on setting a standard
for mountain hot spring wellness vacation. We
will work together, draw on advanced experience
and technologies worldwide, learn from the
current development and future plans of the
domestic market, to set China’ s first standard
for mountain hot spring wellness vacation. First,
sharing resources. We will establish a cooperation
and communication mechanism, to share both
domestic and international resources, dynamics
of the industry, and project information. Second,
thematic events. We will hold and participate in
each other’ s thematic events. Third, technical
support. We will help each other’ s hot spring
projects and basic research, and share our
experts, technologies, and devices.

The signing ceremony was held both
online and offline. IMTA Executive Secretary—
General Fu Yingchun and Jeff Wang—Director
of Asia—Pacific Institute for Hydrotherapy and
Climatotherapy Tourism got on the stage to sign
the memorandum, and Charles Davidson—
Chairman of Global Wellness Institute Hot

Springs Initiative signed it via video conferencing.
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