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International Mountain Tourism Alliance
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The International Mountain Tourism Alliance (IMTA) is a non-
government, non-profit international organization established with
the approval of the State Council of the People's Republic of China, and
voluntarily formed by mountain tourism related organizations, groups
and individuals. The IMTA is registered with the Ministry of Civil Affairs of
the People's Republic of China, and administered by Ministry of Culture
and Tourism of the People's Republic of China. Established upon the
initiative of the International Mountain Tourism Development Center
in China's Guizhou Province, the IMTA has its permanent headquarters
(Secretariat) in Guiyang City, Guizhou Province, and a liaison office in
Beijing.

The IMTA was formally established on August 15, 2017, with
the goal of sustainable tourism. the vision of protecting mountain
resources, preserving mountain civilization, promoting mountain
economy and benefiting mountain people. It is committed to the
protection and utilization of mountain tourism resources, acilitating
international tourism exchanges and business cooperation, viewing and
promoting the positive experience of mountain tourism development,
enhancing the prosperity of mountain economy and promoting the
sustainable development of mountain and eco-tourism.

The organizational structure of the IMTA includes the General
Assembly, the Council and the Secretariat. The General Assembly, which
is the deliberation and decision-making body of the Alliance, consists
of all IMTA members. The Council is the decision-making and executive
organ of the Alliance. The Secretariat is the day-to-day administrative
body of the Alliance. The official languages of the IMTA are Chinese and
English.

On September 21, 2016, Mr. Dominique de Villepin, former Prime Minister of France, was elected the Chairman of the
IMTA; Mr. Shao Qiwei, former director of the China National Tourism Administration, was elected the Vice Chairman; Mr.
He Yafei, Vice Minister of Foreign Affairs of China, was elected the Secretary-General (legal person representative). The
first Council consists of 32 institutions and individuals. On December 27, 2022, the second General Assembly of the IMTA
elected its second Council and leading members. Mr. Dominique de Villepin was re-elected as Chairman of the IMTA; Mr.
He Yafei as Vice Chairman and Secretary-General; Ms. Pansy Ho Chiu-king as Vice Chairman, and Mr. Fu Yingchun as Vice
Chairman and Executive Secretary-General (legal person representative). The second Council consists of 41 members from
22 countries and regions on three continents.

Currently, members of the IMTA include 193 groups and individuals from 36 countries and regions in all five continents,
including 110 Chinese institutions, 73 overseas institutions and 10 individuals. The group members include tourism
institutions, non-profit organizations, tourism businesses, tourism-related consulting agencies, tourism colleges, airlines,
tourism equipment manufacturers and outdoor sports organizations from countries and regions involved in mountain
tourism. The individual members include well-known managers, experts, scholars and entrepreneurs on mountain
tourism-related businesses.

Following the mandate of the Statutes, the IMTA is committed to building a research and evaluation platform for
the development of mountain tourism industry, studying, formulating, releasing and promoting international standards
related to mountain tourism, carrying out mountain tourism resource assessment, market survey, climate index prediction,
and studying the ways and methods of predicting the development of world mountain tourism. In building a platform for
investment cooperation and innovation in mountain tourism, focusing on the protection and tourism utilization of mountain
resources, developing characteristic mountain tourism products, carrying out market promotion, guiding and promoting
investment and financing cooperation, building a dialogue platform for members, shaping the alliance's self-created
brand, and providing member information and training services. Positive results have been achieved in enhancing and
expanding the IMTA's international influence and voice.

The International Mountain Tourism Alliance will adhere to the development strategy of shaping the brand with the
platform, promoting the influence with the brand, and strengthening the status with the influence, join hands with the

global tourism industry in the spirit of equality, inclusiveness and cooperation to discuss, build and share the high-quality

development results of mountain tourism, so that the ecological civilization will lead mountain tourism to a better future.
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A variety of mountain resources
have created unique natural, cultural
and ecological resources. Ecological
environment is closely related to
people's life quality. Favorable
ecological environment is the fairest
public product, as well as the most
inclusive well-being. Actively advocate
the conservation of natural resources
and the protection of ecosystems, and
continuously increase the share of

natural capital in development.
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Unique mountain environment has
created brilliant mountain civilization
which is the precious cultural heritage of
mankind and unique tourism resources.
Mountain tourism arouses attention to
the cultural and ecological environment
of mountainous regions through
experiences of mountain culture, folk
customs and arts, in the harmonious
coexistence of man and nature, it is
full of vitality and passed down from

generation to generation.
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Based on natural and cultural
resources of mountainous regions,
through the development of diverse
tourism products such as mountain
sightseeing, mountain experience,
mountain rehabilitation and mountain
sports. Mountain tourism promotes the
integrated development of mountain
tourism and related industries,
effectively enhances the added
value of the mountain economy, and
plays a positive role in promoting
the sustainable development of the
regional economy, employment and

poverty alleviation.
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Mountain tourism is of positive
significance to protecting environment,
promoting the rejuvenation of
mountainous regions and eliminating
poverty. More developed mountain
tourism can enhance the happiness
of mountainous people. Mountainous
people reside by the mountains and
along rivers. Mountain tourism can
not only continuously create favorable
production, living, and ecological
environment, but also make people
share more "green benefits" from
ecological protection and resources

utilization.
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Day-to-day administrative body
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Vice Chairman & Secretary-General of IMTA

Dominique de Villepin
ES[GRIE s -ESE0  Chairman of IMTA

Pansy Ho
ElGE s+ EESEM  Vice Chairman of IMTA

Shao Qiwei
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The very First Vice Chairman of IMTA

Fu Yingchun
| L it R pr Bk BR B EFE ST R B OEARRE)

Vice Chairman & Executive Secretary-General
of IMTA (Legal Representative)
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The General Assembly is the highest authority of the IMTA and consists of all members.

The powers and functions of the General Assembly: Deliberating on the Statutes of IMTA or proposals
for amendments to the Statutes of IMTA; Electing or replacing the members of the Council; Deliberating on
the work reports, plans, and budget and final financial reports submitted by the Secretariat and reviewed
by the Council;Discussing proposals submitted by members; Establishing and revising the standard of
membership dues; Deciding on matters of termination; Deciding on other major matters.
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The Council is the executive body of the General Assembly, leading the daily work of the IMTA during
the intersession period of the General Assembly, and is responsible to the General Assembly; the members
of the Council shall be elected by the members at the General Assembly in the way of simple majority
and open voting. The Council shall hold a meeting once a year, and it may be held in the place where the
General Assembly is held, the place where the annual International Mountain Tourism Conference is held,
or the city where the headquarters is located. An interim council may be convened at the proposal of the
Chairman of the IMTA or more than half of the Council members, and shall have the same effect as a regular
council. In special cases, the Council may be convened by correspondence.

T WP The Secretariat

WPERBER CEARE N B, FRITHIEK 18, BRHK 28, RNEMEKRETS, WEKRA
IEREERERTE, ATHEK, BRBRAMBRKIES, BESEn, WBLRRRETS, EATHEE
BEERA. WHBLRRANEBARERSSY, NMUENE, I TREHNESINVENERER, RIELFRE,
B TIRE F TSR IR S,

The Secretariat consists of 1 secretary-general (legal representative), 1 full-time executive secretary-
general, 2 deputy secretaries-generals and several part-time deputy secretaries-generals. The secretary-
general shall be elected by the Council. The executive secretary-general and deputy secretaries-general
shall be nominated by the secretary-general and appointed by the Council; the Secretariat shall have
a number of employees selected and employed through open recruitment. The top priorities in the
recruitment of employees of the Secretariat and their service conditions shall be subject to the highest
standards of efficiency, competence, and integrity; based on the operational needs, the Secretariat shall
have a number of working departments and branches.

DAE General Office
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Duties and responsibilities: Responsible for the operation and management of day-to-day administrative affairs of the
Secretariat, and liaison and coordination with the competent governmental and operational departments; Responsible for
the development, implementation, and supervision of the Secretariat's internal control systems; Responsible for tracking
the implementation of the Secretariat's annual work plans, supervising important matters, and assessing work objectives;
Responsible for the Secretariat's official documents, archives, and personnel management; Responsible for the financing and
management of the Secretariat's operating funds; Responsible for the management of the Secretariat's finances and fixed
assets; Submitting the IMTA's annual budget and final settlement reports and financial execution audit reports to the Council;
Responsible for the Secretariat's confidentiality, emergency, and security management; Coordinating and handling legal affairs
involving the IMTA; Undertaking other matters entrusted or authorized by the General Assembly and the Council of the IMTA.

ZE/WEE Comprehensive Business Department
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Duties and responsibilities: Implementing the resolutions of the General Assembly and the Council of the IMTA;
Drafting up the rules and regulations of the IMTA and submitting the same for approval according to procedures;
Submitting the annual work plan and work report of the IMTA to the Council; Working out the development strategy for
the IMTA, formulating research plans, and coordinating and organizing research work; Orchestrating and organizing
large IMTA-led activities, mechanism meetings, industry exchanges and cooperation, as well as publicity and promotion;
Organizing the formulation of working plans related to the construction and development of the IMTA, and coordinating
the implementation; Responsible for the construction and management of the IMTA's work network and its information
exchange and publicity platforms; Responsible for communicating with the IMTA Expert Committee and the Professional
Committee for Mountain Hot Springs, and for coordinating the related work; Undertaking other matters entrusted or
authorized by the General Assembly and the Council of the IMTA.

R

TFERSR: AFRKBASRARERE, 2R (R) SERSSEENSRAREXES; ARKES549)
HSMMRE, SWRBEHBXHE, EEL; ARMRARSRANECEEFRAELNIREFERILSE; 5
REREEIRUMRFRBRMBEZRS, HMEFREXILS,; ARRBERYKEARAEXESNEREREE
BT, ARGESHKERESENFNXRERNZRSELF, AMEKBESRA S, BESSRTIRNE
BES,

Duties and responsibilities:Responsible for the daily liaison of the IMTA members, member admission (withdrawal)
and other services and management, and other matters related to member development; Responsible for connections,
coordination, and implementation of exhibitions, conferences, and activities organized or attended by the IMTA;
Responsible for coordinating and organizing members and other partners to provide business training related to mountain
tourism; Responsible for communicating with the Investment and Financing Committee of the International Mountain
Tourism Alliance and coordinating and carrying out related business; Responsible for establishing regional representative
offices of the IMTA and their daily liaison and management; Responsible for coordinating and maintaining the relationship,
exchange, and cooperation with the strategic partners of the IMTA; Undertaking other matters entrusted or authorized by
the General Assembly and the Council of the IMTA .
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Duties and responsibilities:Providing window services for the IMTA in Beijing; responsible for the daily business
activities of the leaders of the IMTA in Beijing; handling the Secretariat's important business in Beijing, coordinating and
cooperating with the headquarters personnel's work during their visit to Beijing; Responsible for the political liaisons with
Chinese ministries and commissions as well as institutions and organizations in Beijing, reporting the political information
to the Secretariat, and assisting in dealing with related matters; responsible for important activities, receptions, liaisons
and services of the Secretariat of the IMTA in Beijing; Responsible for the supervision and management of public assets
of the Liaison Office; Assisting the Liaison Department in communicating with international affairs, member services
and management, and in maintaining relationship, exchange, and cooperation with strategic partners of the IMTA;
Undertaking other matters entrusted or authorized by the General Assembly and the Council of the IMTA.

Expert Commitee
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Giving advice and suggestions for the construction and development planning of the IMTA, and providing professional
guidance and technical advice for the IMTA in formulating major strategies and organizing and implementing major activities;
Understanding, comprehending, and studying the dynamics and trends of the global development of mountain tourism,
conducting special investigations or research projects, and developing research reports; Providing consultation on the rules,
norms, and standards related to mountain tourism organized and prepared by the Secretariat of the IMTA, and accepting
professional consultation, business training, evaluation and certification work commissioned by the IMTA; Participating in the
relevant assessment, evaluation, monitoring, assessment, and work organized by the IMTA, or being entrusted by the IMTA to
participate in the research projects of other organizations and institutions; Participating in academic exchanges and technical
cooperation activities between the IMTA and other organizations and institutions; and Being entrusted by the IMTA to carry out
specialinvestigations and research projects, apply for carrying out projects, or be assigned to participate in thematic conferences.

) tWERS Professional Committee
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Investment and Financing Committee, gathering mountain tourism resources and funds, providing guidance for the
construction, development, and market operation of financial capitals in the mountain tourism industry, developing the
IMTA members and expanding the financing channels of the mountain tourism industry, integrating the resources and
optimizing their allocation, and thus boosting the construction and development of the mountain tourism resources.
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Mountain Hot Spring Professional Committee, as one of the professional organizations of the IMTA, should establish
good contacts with relevant government agencies, industrial organizations, leading enterprises, and members of the
IMTA, expand the business scope and space of the IMTA in mountain hot springs, strengthen professional research
and technology promotion, and promote technological innovation and sustainable and high-quality development of
mountain hot spring tourism.

Representative Organization
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Aiming to play the role of "window, bridge, radiation, service, drive" , establish a good relationship with the place of
residence, the government, industry organizations, enterprises and members of the Union, and play an active role in the Union's
external publicity, expanding influence, serving members, promoting exchanges, strengthening cooperation, and promoting the
development of the Union.




1 October 12-13, 2018, Guiyang, Guizhou, China
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Annual Meeting and Theme Forum
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The annual conference of IMTA is a grand event for the international mountain tourism industry. It

(AR “ElFRLLRIEE R " 89S

not only provides members with a service platform for cooperation, exchange and dialogue, but also the
latest information and trends for industry development. Since 2017, the annual conference of the IMTA
has been successfully held for 6 consecutive years. Each annual conference focuses on the latest hot

spots and industry development trends in mountain tourism, and gathers together elites and leaders of

the industry to discuss the development direction and future of mountain tourism.
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October 27-29, 2019, Guiyang, Guizhou, China
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November 17-19, 2020, Guiyang, Guizhou, China

' T . U @ N =~ S Oty Ry R B Al

___________________ LI s GO R e A T, (BT el 2020 EfRILIMIRIFER RS

i LLI 3t e g Bk B2 S18IR
e il b ERER R ER LSRR
IR T SR R A S T At




22

12H218 $E H=M =M

2021 Annual Conference of International Mountain Tourism Alliance

5

Theme: How Can International Organizations Play a Leading Role in Global Tourism Recovery and
Reshaping Governance
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Theme: The 2nd General Assembly of the International Mountain Tourism Alliance

Create a better future for mountain tourism -- Initiative at the 2nd IMTA General Assembly
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IMTA Annual Conference and “Dialogue among World Famous Mountains” 2023
=5

Theme: Mountain Tourism Resource Innovation and Destination Construction

Jointly Building World-Famous Mountain Tourism Destinations - Initiative of Dialogue among
World Famous Mountains 2023

) ElhinLU Az B

International Mountain Tourism Da
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At the 2018 IMTA Annual Conference, the Council of the International Mountain Tourism Alliance reviewed and approved

the resolution on "Initiative to Initiate and Set Up ‘International Mountain Tourism Day’ " . At the opening ceremony, Shao Qiwei,
vice chairman of the IMTA, announced the launch of the initiative on behalf of the IMTA, which marked the birth of "International
Mountain Tourism Day', which is set at May 29th to commemorate the first successful ascent of mankind of Mount Everest, the
highest peak of the world. Through setting up this international memorial day, our alliance will speed up the construction of
an international platform for cooperation, exchange and development in the mountain field, and guide the alliance members

and the industry to practice the purpose of "protecting mountain resources, preserving mountain civilization, promoting
mountain economy and benefiting mountain communities”. First International Mountain Tourism Day 2019 theme event held

in Kathmandu, Nepal.
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Launching Ceremony of International Mountain Tourism Day and Mountain Tourism International Forum (Nepal)
ES R

Theme: Ecology, green, science & technology lead the high-quality development of mountain tourism
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International Mountain Tourism
Day Online Forum 2020
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Theme: Pandemic Crisis and
Challenges & Opportunities
for Mountain Tourism




May 29, 2021, Nan Chuan, Chonggqing, China Dialogue among World Famous Mountains
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The "Dialogue among Famous Mountains in the World" is an independent brand of the International Mountain Tourism Alliance

(EEILMAER, HEXMERF-——2021 ERRLMREEBSHLME)

(IMTA). It aims to build an exchange and cooperation platform for world mountain tourism circles, strengthen dialogues between
different mountain cultures, promote collaboration, show the image of mountain tourism destinations, explore diversified models for
the collaborative development of famous mountains, and create a healthy, green and sustainable mountain tourism ecosystem. The
2018 Annual meeting of IMTA and the first "Dialogue Among World Famous Mountains in the World" were held in Guiyang, Guizhou
Province.

1 1 October 12-13, 2018, Guiyang, Guizhou, China
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May 29, 2022, Guiyang, Guizhou, China
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November 18, 2020, Guiyang, Guizhou, China
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Mountain Tourism Promotion Conference

September 27, 2021, Tongren, Guizhou, China
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-9-00 Concept Meeting
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organized by the IMTA. It aims to conduct diversified
and multi-dimensional exchanges on the emerging
consumption of mountain life and the innovative
development of mountain economy through the
collision and exchange of ideas, discussion and
sharing of viewpoints, and scenario-based display of

mountain culture and tourism industry.

80, 90, 00 is the main group of the future society,
they are also the main production and consumption
group in culture, tourism, sports and other aspects. The
"8-9-00 Concept Meeting" is a customized dialogue

and exchange platform for aspiring young people
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World Famous Mountain Photography Exhibition
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“World Famous Mountain Photography Exhibition” is a brand-oriented photography show held by IMTA, designed not only

to spread the idea of protecting mountain resources and preserving mountain civilizations, but also to trigger our awe and respect

for nature, advocate civilization and our pursuit of a good life when we appreciate the charm of mountain views. From the unique
perspectives and marvelous light-shadow shift created by photographers, the viewer is immersed in an immersive journey to the top
of the world's most famous mountain.
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As mountain tourism transforms from traditional sightseeing to optimized products and business patterns in the
post-pandemic era, IMTA sets up “IMTA Mountain Tourism Awards” to convey the social responsibilities and values
that practitioners of the mountain tourism sector ought to shoulder while sticking to the concept of innovation, green,
ecology and sustainable development. With the awards as an opportunity, IMTA strives to integrate the current industry
resources and products, to facilitate tourism investment and consumption upgrade based on capital- and technology-
empowerment, and to set a benchmark to lead the overall progress of the mountain tourism industry.

2020 “IMTA Mountain Tourism Awards” come with five awards - “Mountain Tourism Sustainable Development

n o

Award,” “Best Mountain Tourism Destination Award”, “Best Mountain Tourism Outdoor Sport Award”, “Best Mountain
Recreational Vehicle Camping Award” and “Best Mountain Hiking Route Award.” Each award will be presented to the
top three of a total of five nominees.A total of 12 institutions from China, Japan, Switzerland, France, Nepal, Tajikistan,

Tanzania and other countries were granted the award.

30
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Based on the think tank and results of research institutes, IMTA carries out professional training on mountain

tourism planning, standardized certification, marketing, tourism investment, mountain tourism business pattern

development, tourism foreign language talents, and outdoor rescue.

2022

“EREECLSIRFRRZE" SEEE

“The Development of Mountain Tourism in the Post-pandemic Era” sharing column

Themed on “Market Demand and Supply Innovation of Mountain Tourism in the Post-pandemic Era,” IMTA
invites tourism experts from authoritative organizations like the UNWTO and UNESCO, to analyze, dissect and share the
preferential policies, market opportunities, industry demands, project improvement, management and operation skills in
mountain tourism development via live video streaming.

2022

“"MELtRERRAIER" BINZEE

“Constructing New Patterns for Mountain Tourism” training and sharing column

Facing the severe challenges in the post-pandemic era, mountain tourism has gradually become a key engine for the
tourism sector to recover and revitalize. With the mission of promoting sustainable development of mountain tourism and
based on the principle of “protecting mountain resources, preserving mountain civilization, promoting mountain economy;,
and benefiting mountain communities,” IMTA pools its experience in mountain tourism and releases a sharing column called

“Constructing New Patterns for Mountain Tourism” to serve IMTA members and lead the development of mountain tourism.

(EFRLL A ARiEE B B MEIRA R ) R
Special Training on International Criteria System for Mountain Eco-tourism Destination

To enable practitioners to clearly understand the basic concepts of ecologically sustainable development in tourism,
understanding the context and basic components of the criteria system, IMTA invites Ms. Zhou Li, member of the IMTA
Expert Committee and Director of Chinese Office of Land Research Center, Faculty of Environmental and Regional
Sciences, Trier University of Applied Sciences, to carry out special training.

2023
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IMTA Mountain Tourism Innovation and Community Co-Construction Thematic Training Workshop

In order to grasp the new changes and trends of mountain tourism and improve the capacity of innovation and co-
construction of mountain tourism industry, this training is themed with "Mountain Tourism Innovation and Community Co-
Construction', and 8 experts in the tourism industry have been invited to train the members of IMTA and related industry
practitioners in several aspects, including the strategy and trend of mountain tourism innovation, the concept and practice
of community co-construction, the integration mode of mountain tourism and community co-construction, case sharing
and field trip.
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making reference for its members and the mountain tourism industry, condensing the wisdom of industry Mﬁ%ﬁiﬁﬁﬁﬁ%ﬂthﬂlﬂW%ﬂﬁ)\iﬁﬁﬁ, BERETRBERBIRBISORAEFE,

experts and scholars, and grasping the trend and direction of mountain tourism from a scientific standpoint.

The International Mountain Tourism Alliance is committed to providing intellectual support and decision-

Currently, the IMTA is continuing to conduct research projects such as the “Report on World Mountain Tourism
Development Tendency “ and is dedicated to constructing a standard system of international mountain

tourism.

(R L i & RS BIRE )

sumszar VLN

(BE) BE LTRSS REBNSERS, S4TSR

SRR B SRR FANMIRER, By ARNREISH

B, SRR SRR REOGET TNE; FEXT - "

L. (LR EAMR LR, R T, W, 3E. JEE. KR L e 2 A Biify B B AR R )

HE. AENAKRUOEE—HER BRSO, TOUT Rkt

FUitiRELRESE. Ba, KRR (HRUIRKEARERRE) AREUEFRANIESHRIHES A, RNIRE, HESIMIUAE, RYERSESE,

2020 . 2023 . S — R T E A AIRIHEARAR, BN R LR
B[, RS A RO NS, T AR ST, T8
SUMR AT, BTFARIRRNAREERSIECSNAS, REHEE. SRE. Womi
e T

(E FRLL St AR GE 25 15 7 )

RE AU RS I SRS S SIS B ARISE, HNARNEN, & e e T

—SEE—TWRFRT. (i50) SERLUHREESE IRMMREL ARNEERS, NEERLES

EHENRE), FHARIHERRSHRPZETREE, NiASERRIRERMETRRIL. AXHNE T LR REAIBEIARBEN, MERME. BEABRIITEER, MEFL
R R LR R AR R RIS IEE BIBRAHES, ERTMRREARI, &
FITF A 2B LR SRS IR IR S TE




Investment Cooperation and Innovation

RCEP fEZR T LLIMIRIESIES K RIRS

Report on Mountain Tourism Cooperation and Development under the RCEP Framework

M MR 238184 Mountain Tourism Business Meeting

Through the form of project promotion

On 15 November, 2020, the ten ASEAN members officially signed the Regional Comprehensive Economic plus free negotiation, IMTA participants,
Partnership (RCEP) with 15 countries, including China, Japan, South Korea, Australia and New Zealand, the International tourism destinations, scenic spots and investors
Mountain Tourism Alliance (IMTA) will work with professional organizations to create world-class mountain tourism freely negotiate on projects of interest, and
destination clusters and tourism arcs among RCEP economies, thus developing a tourism network with global discuss about how mountain tourism should
influence. This will create an important opportunity for tourism development in RCEP economies. be developed and business cooperation

be conducted to effectively promote project
cooperation. Since 2018, a number of business
meetings on different topics have been
_International Mountain Hiking Tourism Demonstration Route successfully held through the event carriers
of "IMTA Annual Conference", "International
Mountain Tourism Day" and other forms.

In 2021, supported by the European Ramblers Association, the French Ramblers L Mi&ﬁﬁiﬁ‘ilﬁ =] E Mountain Tourism Project Library
Association and other professional bodies, IMTA organized experts to compile the
International Mountain Hiking Tourism Guide, a technical standard for mountain hiking
tourism, collected and announced the first group of "IMTA International Mountain
Hiking Tourism Demonstration Route', aiming to guide hiking tourism destinations in

designing and developing model products up to high international standards, and to
set examples for the high-quality development of hiking tourism.

Based on the "IMTA Mountain Tourism Awards" project proposal, the
recommended projects by the Investment and Financing Committee, and the
International Mountain Hot Spring Wellness Tourism Pilot Demonstration Site praojects from other related channels, IMTA sorts out a batch of high-quality
mountain tourism projects with high investment value and huge potential to
be included in the Mountain Tourism Project Library of IMTA, focus on culture,
tourism services and recreation industry resource endowment, highlighting

the industry chain, supply chain to attract investment accurately.

In 2022, supported by international experts from the World Federation of Hydrotherapy

and Climatotherapy Tourism, the Asia-Pacific Institute of Hydrotherapy and Climatotherapy

Tourism, Hainan Tourism lnvestment & Development Co., Ltd., the Forest Therapy Committee

of the Chinese Society of Forestry and other organizations, the international Mountain

Tourism Alliance (IMTA) introduced relevant international technical rules to compile Construction and Rating on
International Mountain Hot Spring Wellness Tourism Destination, the world's first standard covering mountain tourism,
hot spring wellness, climatotherapy and forestry therapy, aiming to standardize the development and operation
management of international mountain hot spring wellness tourism projects, and to promote the sound development
of mountain hot spring wellness tourism consumption.
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Membership List A

HERKER (™A) Council Members (Individual)

ZXE7R-E4/R%E  Dominique de Villepin

= France

[ERIES He Yafei th China

o BIR Pansy Ho hE&FE Hong Kong, China
[EBUIESS Fu Yingchun th China

FEEANNF Francesco Frangialli % France

#M/\%Z  WeiXiaoan & China

# = Xuling th China

SZ/NFI Wu Xiaoli thE& % Hong Kong, China
-~ Chen Ping th China

HERS (#1#) Council Members (Agencies)

B2 NBITREFREAT Doppelmayr Seilbahnen GmbH

BAl  Austria

$EERM AR AZEZ IR
Environment Campus Birkenfeld, Trier University of Applied Sciences

= Germany

EYNTpaf A i) Endurance Aventure

fiZXK Canada

HRRBELFHRDL  Global Tourism Economy Research Centre

¥ [J Macao, China

RREERAREAB DL Polyclinic Terme Selce, Croatia

w2 Croatia

SAERJNELE  French Federation of Speleology

b France

ENEHIHASE  Teri University

El & India

WiliEEta<  Asia Union of Spelegology

ENERFRI Indonesia

BAETF RN ERME  RU.DE - Rural Development Agency

#ES Portugal

thEfRHER ~ China Tourism Group Co.,Ltd. o China
I ERKEERATRAS Guangdong Chimelong Group Co., Ltd. th China
P EfRHEFSEEE  China Tourism Academy o China
SiRERBRNERAT China CYTS Tours Holding Co., Ltd th China
EEMERBRAT  Overseas Chinese Town Group co.,Ltd o E China
H£EERABRAS  HWorld Group Limited b China
LSERRESaRAE Shanghai Ctrip Business Co., Ltd. th China
SMNEERLRELRDD . 4 @ China
Guizhou International Mountain Tourism Development Center
;faﬁﬁffﬁfffﬁffeﬁﬁn?ent & Development Co. Ltd. & China
K (ER) BRESRFERBF AR . . o China
Asia-Pacific Institute for Hydrotherapy and Climatotherapy Tourism Co., Ltd.
= 3 = = T /NS
?uj;ﬂzﬁrtfg?%iﬁsﬁi I(r%e%lt)mfrf%ﬁﬁﬁn?(mou p) Co., Ltd. P Ltz
MA2R Individual
LXK - EH/RE Dominique de Villepin * France
{I¥E3E  He Yafei s China
{T#8IX  Pansy Ho thEZ3E Hong Kong, China
{#0&F FuYingchun th China
SR Zhang Xinsheng t E China
#BAMNA Francesco Frangialli & France
% =R Xuling 5 E China
/% WeiXiaoan th China
S/NF Wu Xiaoli thEZ3E Hong Kong, China
B 3 Chen Ping o China

EH/RIRMERITIMS  Nepal Association of Tour&Travel Agents(NATTA)

fEJH/R  Nepal

FNEEMmARELERAS Golden Travel Services Pte Ltd.

AN Singapore

Nta£=Z8 (EFR) Group Membership List (international )

EfRBEEMRRNS  International Hotel & Restaurant Association I =+ Switzerland
ZER{TEMS  Thai Travel Agents Association ES Thailand
NEXBRTERAR Cairngorms Business Partnership LTD 3 United Kingdom
EERBZET IS The Recreation Vehicle Industry Association ES United States

(#) B&hRIFXLIRE  Korea China Association for Cultural Exchange B South Korea

3 TR

V%ﬁgifgfﬁixniﬁﬂz}s;tality and Tourism Education and Training & FEES
HADERFESZ RS Japan-China Friendship Photographers Society B &K Japan

HESHHREMEREAS  RuTravel Company

BZHr Russia

EERINER#SESFE RS RRELT
Mountaineering & Tourism Base Artuch, LLC

BEREIE  Tajikistan

EfREREERSAES  International Nordic Walking Federation

% = Finland

BhA Austria BEihAZ MBI RESEAS Doppelmayr Seilbahnen GmbH

BBERVABAMEAZREZR Environment Campus Birkenfeld, Trier University of Applied

iz Gy Sciences

BRERFEAS  OTKRYTIE Travels

HS

Russia “RI/REBHFAENL " BRFAS)  Alpindustria Adventure Team

B2 H R EMERFEAS  RuTravel Company

adoiny &

SAERJNELEE  French Federation of Speleology

HREESIRERE IS World Assocaiton for Hospitality and Tourism Education and Training

AH SEEMDEERE  Club Med

France
P IMAB R /AS  Raidlight(Vimtech Ltd.)

FEBERRBHBIERES Chamonix-Mont-Blanc Valley Tourist Office




FERAZ Universite Savoie Mont Blanc

EfRmE & BEE International Slackline Development Organization (ISDO)

##53 Czech Republic

ERIAMERMBMS  The Folklore Association of the Czech Republic

B XiREESES  Kvarner Region Tourism Board

A5URANINE  Tokyo Speleo Club

HERERHERAS  Travelnews Co., Ltd.

RS
Crasite RRBE/RAREAB DL Polyclinic Terme Selce, Croatia
#E Portugal | BEFRNARINME RU.DE - Rural Development Agency
EBEMERIS  International Hotel & Restaurant Association
Wt

Switzerland

S EME Champery Tourism SA

ABRZIIMRHEEEE  Portes du Soleil (Swiss side)

BEAF Italy

EIRREZARAL Internationale Organisation Flir VOLKSKUNST(IOV)

Z[EF Britain

B XBHFERARE Cairngorms Business Partnership Ltd

42 Denmark

FiREXH TS Danish Chinese Tourism & Cultural Exchange Association

ZFN
Japan WsbER A SefuriInc
AADEARFSEERNS Japan-China Friendship Photographers Society
ZERTEMS Thai Travel Agents Association
Thailand ZE®LAFEBS Thai Young Chinese Chamber of Commerce
EEBEERE  Minor Hotel Group
N RREACERHS  Singapore Outbound Travel Agent Association
Elibed s = .
SIngapore N LEREAIR/AS China Express Travels PTE Ltd.
S AIR/AS  Golden Travel Services Pte. Ltd
ENfE India SRR Teri University
WiMiENBk&< Asia Union of Spelegology
fufﬂﬁ_ﬂ MER - L E BHEAEHR AR REMFE/AR Rinjani Lombok UNESCO Global Geopark
ndonesia
BE/REEERA AR LK R RERELERS
Batur UNESCO Global Geopark Tourism Development Board
#ffE Burma Fh AL IRIFEEHS  Myanmar-China Culture and Tourism Promotion Society

EETRHTIE Tajikistan

BE RN #ESEREERREAD
Mountaineering & Tourism Base Artuch, LLC

HifHE Cambodia | LEBHMARERSBIRASE Coastal City Development Group Co., Ltd
WERT Armenia | WERBTELSMZ LELES  Armenian Hiking and Mountaineering Federation

JE/RE Philippines

FR/REARFEXNIZE R AZE  Albay Provincial Tourism, Culture and Arts Office

hE
EBRRTHRX
Hong Kong Special | 54 AIES/EE#  The International Union of Chinese Photography
Administrative Region,
China
e HEIRBEFHRDL (ERRELFILIE)  Global Tourism Economy Research Centre
BRI BITERX )P ERITARBERAS  China Travel Service (Macao)Ltd
Macao Special
Administrative Region, | I BIE A ES Macao Cultural and Creative Industry Development Association
China
BRI EERER Macao Multinational Holdings Group Ltd
ST Kenya | ERTERKIFESS Kenya Tourism Board
EI ) U R S b N =
Africa HERT WIBRERKE/AE Hammercop Tours Ltd.
Vainzelil HERBITEZR/ARE Tanzania National Parks
AEM = e
Oceania | New zeeland HPAZEERREAS Manawa Honey NZ

%= Finland EREHEERKSS  International Nordic Walking Federation
FEIESF Spain FEIEF KINANAI BARH/S  Gran Canaria Tourism Board
758 Greece FREEAIREIESSS  Hellenic Union Of Professionals of the Overseas Chinese Tourism
_ E£ERBEZET WIS The Recreation Vehicle Industry Association
i 3| s EEMEEFEESRAT Maskclubinc
Pl «3 EERGTHRENEFESS  American Society of Travel Advisors China Branch
g NZEX Canada | NEAMAOMEFHE Endurance Aventure
% §§ Eﬁ‘a%g{, ERZREREHBF Government of Pichincha Province, Ecuador
HSEAZIERKE Korea Student Alpine Federation
g ER{TIMS  Korea Association of Travel Agents
() FHhXRIFINS Korea-China Association for Cultural Exchange
% Kiﬁr%la HEZRAAE Dongseo University
SEREXWHRET  Travel Cultural Laboratory
g IREZRKIKEAS  Hanatour Service Inc
ip’%;‘ HEERIF/AS] ModeTour Network
> O3k Malaysia | BRATEAREFL /A% Malaysian Chinese Tourism Association
% FBH/RIRMEIR TS  Nepal Association of Tour&Travel Agents(Natta)
% REBHBEERAT  Lalima Travels Pvt. Ltd.
8 fo] e ol EFRAEiFA S Arniko International Travels & Tours Pvt. Ltd.
;:; ﬁé?)ﬁ FESR/RERIH/E Nepal Tourism Board

FESH/RIE/R#IT  Dharche Rural Municipality

BRRZELNES  Nepal Mountaineering Association

BSH/RIEANE  Nepal Canyoning Association

N4




NicRZE (FEEA) Group Membership List ( within China)

hERFEHSE  China Tourism Academy
P EMRERRNAEIR/AT  China CYTS Tours Holding Co., Ltd
2BV ES  China Chamber of Tourism

bR ERIEES W iR LI B ER/AE  Beijing Davost Tourism & Cultural Creativity Co., Ltd.

trEERIASLVER GRS  Beijing Splendid Yida Industrial Group Co., Ltd.

hERITEEERAS  Zhongrui Asset Management Co., Ltd.

(PEER#E) ZH4t Chinese National Geography

SIS E RRE R BAIRAS  Jiangsu Panda International Tourism Development Co., Ltd

45E&EH  HWorld Group Limited

pipiN)
Zhe
jiang

SERERNDAERAT  Wuzhen Tourism Co.Ltd

Froh\EFBRAE  New Century Tourism Group

AIEIREEESS  Zhejiang Provincial Tourism Federation

M EET B8 elER/AS  Hangzhou Hualian Qiandao Lake Developing Co., Ltd.

IDIELZ EXRABAR/AS  Zhejiang)'Lalli Cultural Tourism Development Co., Ltd

HRRRERABR=(EAT  Sunriver Holding Group Co., Ltd.

ML BAREES  Huzhou Municipal Culture, Radio, Television and Tourism Bureau

ZMA Anhui | ERFERERAS  Huangshan Tourism Guoup Co.,Ltd.

SIAARHENS  Jiangxi Provincial Tourism Association

ﬁ = W e ik (IbR) ZRERFEBRAT  FBLIFE (Beijing)Media Co.Ltd

§ Beling | jp =S PR A RERAT QiongYouTianXia Technology Co., Ltd.

:; FERUENRKMXHAREIRAE Mountain journey co., Ltd.

& RPN A EBRAST  Beijing Zhong Lian Hang Lv Cultural Development Company
ITREESERBEREHEERAE  Beijing Minsheng Consultation Technology & Information co.Ltd.
hEH - WEESSHMEFRSS  Forest Healing Branch of China Forestry Industry Federation
ItR=KPINEEIEERAIR/AT  Beiing Sanfo Outdoor Sports Co. LTD
Tt MIRE RS EARE/AS  Beiiing Sunny International Convention & Exhibition co., Ltd.
hERK (db3) ARG R/AE Zhongchuan Huangiu (Beijing) New Media Technology Co., Ltd.

JTIEE Hebei |PSEHREREFFAERSIR/A ST Zhongjingxin Tourism Development & Investment Group Co., LTD

s EMRBNICREREBRXFLEARAST  Vanke Lake Songhua Resort Jilin Co. Ltd

X swe kALRPRRRERZASRFERR
§§ Jilin | Changbai Mountain Protection and Development District Management Committee Tourism Bureau
% EMBIREAL RS  Jilin Province Tourism Development Society
B TERRERDERAS  Shanghaijinjiang International Travel Co.,Ltd
EEMRERRTA (£H ) BRAS  Shanghai Spring International Travel Service (Group) CO.,LTD.
s#ERESAR/AE  Shanghai Crip Business Co. , Ltd.
EIARR (L) BRAE Blue lce Trading (Shanghai) Co. Ltd

# | P ERBERMDERAT  China Unionpay Co. Ltd.

w Shang | BEEBENHARBMAT  iDriver Media(Shanghai) Co, Ltd.

E el KREFEREM/NE  Long Live Town

g’- EEREEEEAFEREAT  Shanghai Yuexiang Management Consultant Co., Ltd

ESBRBPMEZ ARG Shanghai Frank Chen Visual Art Center

HEERK (LF) BRAT-ISPOTEA Messe Muenchen Shanghai Co., Ltd-ISPO Team

EEERCEESEAR/ASE CasaCookInternational (Shanghai Fosun Tourism Hotel Management Co. Ltd)

Tns | FIRRERBRHEMRAS  Tongcheng Network Technology Co., Ltd

Jiang | usponm (Emti=MSRHEARAS)

=l Huway.com (Nanjing Seven Summits And Two Poles Network Technology Co.,Ltd.

IJJI:EIf SHEIRMILNSZMXEEERS  Pingxiang Wugong Mountain Scenic Area Management Committee
. SIFRBA B WARFER AR A S Jiangxi Mingyue Mountain Tourism Group Co. LTD
o WERERETLNS Shandong Tourism Trade Association
#Ia\lfg AR EHRWREERBSR/AS Taian Dongyue Taishan Tourism Group Co.,Ltd
dong SEHIFLXNSZHEXEEE Qingdao Laoshan Scenic Area Administrative Bureau
AEE HMNTBHNE  Linzhou Gliding Association
Henan | e ieaieies  Jiaozuo City Tourism Bureau
ﬁ st EN=HREERARMDERAS  Wuhan Sante Cableways Group Co.,Ltd
HEEES R ZEMRX X FRHER  Shennongjia Culture and Tourism Bureau
KRAMHERRNAEIRAS  Zhangjiajie Tourism Group Co., Ltd
T R AEATEESLXREZHKX  Nanyue-Hengshan Mountain Scenic Area of Hengyang, Hunan
HUNaN | s i || S SUURFEIREEAS) Hunan Xuefeng Mountain Ecological Culture Tourism Co. LTD
BB E XX UIRELRBEREEAT Hengyang Nanyue District Cultural Tourism Development Co., LTD
AR ER/AE]  Overseas Chinese Town Group
I REKEERARAT Guangdong Chimelong Group Co., Ltd.
I RZHREABSHL P Center for Tourism Planning&Research.Sun Yat-sen University
# | "xea BOHEHMFASMEPEKERS BonsaiClub international (BCI) China Committee
B | O | PERR AR R RARBRENS . -
Chinese Society of Landscape Architecture Flower Bonsai and Suiseki Branch
é I RERERSREERSRAT Guangdong Grandeur International Exhibition Group Co., Ltd.
‘; Y EII A XEIERAR/AE  Shenzhen ELF Cultural and Creative Group Co., Ltd
5 I RBEXIREKEARE/AS Guangdong VESSEL Tourism Development Co., LTD
ggm; 2ﬂfonngc;(rinizl;aRr:e%ion I AIRENS  Guangxi Tourism Association
EEE TEM XMERFERDABRAS  Tianya Community Network Technology Co., Ltd
Hainan

BEPSNEH AR (8/m) BFEAa Weland Outdoor Sports Development(Hainan) Co., LTD.




PERFERBRAS  China Tourism Group Co. Ltd.

ERARERAXEAIR/ASE  Hainan Tourism Investment & Development Co. Ltd.

& 5

eulyd 1saMyInos

BXM
Chong

qing

BERHXMUAREAEZRS Chongging Municipal Commission of Culture and Tourism Development

TR (EX) BRESEFERFFE  Asia-Pacific Institute for Hydrotherapy and Climatotherapy Tourism Co., Ltd.

MIXEH  Xingmao Group

m)l&
Si
chuan

BB LR ARDBPR/AS]  Mt. Emei Tourism Co., Ltd

ARERRBIRE X BRD AR AT Chengdu VENI Tourism Development Co., Ltd

HEEEEANIRELXREERS  Tourism Development Committee of Ganzi Tibetan Autonomous Prefecture

HH¥EEEAMERT T SXEIEE Daocheng Yading Scenic Area Administration Bureau of Ganzi Tibetan

Autonomous Prefecture

FEEAE/R Xinjiang Uygur
B4X  AutonomousRegion

B BERFREMRK Xinjiang Silkroad Ice-snow Winter Sports Co., Ltd

HEMBEEXEEERS Management Committee of Baili Azalea Management Area
=“EE — A : .
Yunnan =EAMRELS  Yunnan Tourism Association
FiiEeA= b1 Eﬁ)&toﬁutonomous PSR B A XIS  Tibet Autonomous Region Tourism Association

?I; B%?hé;nxi LIINEZHEXEEZRS Huashan Scenic Area Management Committee
g |HRE . ; . . .
=1 Gansu EHSHUBFRERFNELZHX  Mingsha Mountain Crescent Spring
0
S = B . .
g ;’é%@ﬁa X:Jr]cgélc‘)anﬁgllstegion TERBRAERGRAS  Ningxia Tourism Investment Group., Ltd
S
=
Q

AL EIEEIR/AE  Chengdu Mountain Culture Communication Co., Ltd.

ETEMHIIOSX  Hongkou Scenic Area

I BRI AXEEFLXERAE ChaoTianDongtian Tourism Development Co., Ltd.

MEBRILNSLZHEXEEF Siguniang Mountain Scenic Area Administration Bureau

#TEH ARKME Dujiangyan Municipal People’s Government

aME
Gui
zhou

= MARHFNS  Guizhou Tourism Association

EMBEEFRLBIRELZ RS Guizhou International Mountain Tourism Development Center

hERMFESE (£H) BIRFEAT China Kweichow Moutai Distillery (Group) Co., Ltd.

MRS (£H) BR=/EAE  Guizhou Tourism Investment Holding(Group) Co., Ltd.

ZX RN WERBRZ(EAT Colorful Guizhou Cultural industry Group

EMNERNIRFERRNOERAT Guizhou Huangguoshu Tourism Group Co,. Ltd.

MY T AERREERERAT  Xingyi Wanfenglin Tourism Group Co,. Ltd.

MepIREEIXBWAIR/AS  Guizhou Zhongtou Tengda Property Co., Ltd.

=
BN SBAE X ARBERAT  Guizhou Drive on Sports Culture Development Ltd
i==§

MNEBARBIREX M EEER AT Guizhou Jingxiang Sports Tourism Culture Communication Co., Ltd.

EM+-EEREER  Guizhou Twelve Back Tourism Group

Z¥aMNMEIR=EEAE Duocaiguizhouwang Co.,Ltd.

SEMEEZENEEVRHERAE  Guizhou Guotan Laojiao Wine Industry Co., LTD.

BMKW IR EBIREEAS  Guizhou Water Culture Tourism Development Co., Ltd.

EMNEF R EBARAT Guizhou JERU Estate Development co., LTD.

BMBEBIRABERAST Guizhou Xute Business Travel Development Co, Ltd.

ERMABERBRAST International Sports Group (HK) Limited

=MBEEER  Guizhou Hotel Group Co., Ltd

S=MITEAZE RIS ZRE  School of International Tourism and Culture, Guizhou Normal University

PRI B ER BR/AS  China Railway Cultural And Tourism Investment Group Co. LTD

BMMEAZE  Guizhou University of Finance and Economics




HRIRFHEFREM B, HRREEARR DK, ERXEEESEFFEML. BaREEEEREREK. HRIRFERE
P, WEKSHR,

Honorary Secretary-General of the World Tourism Organization (UNWTO), master of Law and Economics, University of Paris.
He has served as Director of the French Tourist Board, Deputy Secretary-General and Secretary-General of UNWTO.

HRIRFAARERRMD, FIYABEE, SEREHFRFAFARBLARTARMTREETLE, EERSESINES
EEEFENARER,

Senior tourism adviser and former regional director for Asia and the Pacific, UNWTO. He has been responsible for Asia-Pacific
tourism administration in the Secretariat of the UNWTO for many years. He has extensive organizational experience in international
cooperation and coordination.

PERHISARERNS ((A) &K, 2ENRIREMRAZRARTEE, EBRFER. NBIRFARSERIE 35 F,
FHEREE 50 RA,

President of the China Leisure Association(CLA), and Deputy Director of the National Technical Committee on Leisure of
Standardization Administration of China, famous tourism expert. He engaged in tourism research and practical work for 35 years,

published about 50 publications.

EEMABEE A 2022 ILFGKROK BB , iEEEAESERINE , PELIRFSIELRZEA , FINEHER,
French Sports Ministry offcial, 2022 Beijing Zhangjiakou Winter Olympics Sports Consultant, former French vice-consul in

Chengdu, the head of the Sino-French Mountain Tourism Cooperation Office, the outdoor sports expert.

HERHNERESRK, #REREK, NERR, 5 30 SENEENEHTLNERRNTER,
Former Head of the Tourism Department of the Czech Republic and the Minister for Regional Development. He has more than
30 years of management and execution experience in the hospitality and marketing industry.

HEAZIIEKBAEE  BERAFHRETRZREE, AAUSEXFNETREEL, Bk 2015F, 3 11 1EF, &
MRIRE 6 B,

Former president of the Korean University Mountain Association; Professor of Environmental Engineering, Seoul National
University; Ph.D. in Environmental Engineering of Hokkaido University in Japan. As of January 7, 2015, he has registered 11 patents
and published 6 books.

ERREZARER (I0v) £KFERE. FEXEE, BEirhibEitiEEs (ICOMOS) SEER , REESRI X AREFREIE
SRRSO (ISS(D) ERFRRER,

Global Vice President and China President of the Internationale Organisation Fir Volkskunst (I0V), Expert of Intemational
Council on Monuments and Sites(ICOMOS) and International Center for Creativity and Sustainable Development under the
Auspices of UNESCO(ISSCD).

ElFESRTURER , BrUREHGS  ZERNBKEREE . SN TEEREEAER BRVRILEREEAERAER,
Internationally renowned cave explorer, caving instructor, Vice chairman of the French Federation of Speleology. Technical
expert of Guizhou Shuanghe Cave National Geopark and Guangxi Leye Fengshan World Geopark.

ERIRFRREESFARRATES K, LRBIES RIS IBROBRATIAAN, VBEBRMTREARE!E (PPP)
R, 2017 DESUR+ KB,

Chairman of the OCT Tourism Investment & Management Co., LTd., Founder of Beijing Davost Tourism & Cultural Creativity
Co., Ltd. Expert of the China Public Private Partnerships Center(PPP), 2017 China Business Travel Top Ten Business Leaders.

ERNIRER R ERETFRATEH, TERHISIKFEHEISEISKEUDK. AIERNSEISK., BEERIKRES
MM TEI K.

President of OCT Tourism Investment & Management Co., LTd., Vice President and Secretary-General of the China Tourism
Marketing Association(CTMA), Vice President of the China Leisure Association(CLA). He used to be the Deputy Director of the

Planning and Finance Department of China National Tourism Administration.

RESERNARRAZHEHRPL (CR) $EEIGAEA. KEEFSREESHIEER.
Head of the China Department of the Land Research Center (CLR), Trier University of Applied Sciences in Germany. She is the

expert in environmental economics and green ecology.

EEFERAPRIERFEE, ItIRRFOEE, RFRBRAEA.
Professor of the University Savoie Mont Blanc, France; Manager of the Mountain Creative Tourism Center, the head of tourism

projects.




51645 - B4NE Laurent Vanat FBEE Qi Xiaobo

P ERFFRIIER F 5 BRI RETIRFR R S MNP O AR, SeEEIRARMKREBEREIFRK, RULESHSS
MR R RN =EEEE.
Director Assistant of Centre for Tourism Research,Planning & Design,Institute of Geographic and Natural Resources

HEERRXZTENZNL, 501 - RAVEFSEHA (Laurent Vanat Consulting SARL) /%, Hif ERHRRELRKFESR,

Master of commercial and industrial sciences, University of Geneva, Switzerland; President of Laurent Vanat Consulting SARL,

expert in market management research and mountain tourism.

Research,CAS. He successively served as deputy director of Beijing Dongcheng District Tourism Bureau. Proposed the three-layer

theory of ecological fragility of tourism resource development.

f@E#HT  Xie Shujiang

PREBRAFHE, PERSHRRRK, PEXRREERNTK  BERIVERTRBITNEREA, BERDIEEHRIHE,
PEMHIREREFIR,
Professor of Minzu University of China, President of China Brand Research Institute, General-Secretary of Chinese Cultural

ZFEFEF LiYuqi

PERABXMUERBRATDEE, 2020 RRFREER, FLERNUAFEANGHEER, 2008 FILREBEENEF,
President of CYTS Sports Culture Development Co., Ltd.,expert of 7th CISM Military World Games 2020 Winter Olympic
Games, Torch Bearer of 2008 Beijing Olympic Games.

Tourism Brand Cluster, Drafter of China Brand evaluation—City. Former deputy mayor of Zhuiji City, Zhejiang Province, editor-in-chief
of China City News.

KER - #iE# Michel Bouvard

B% -’18 Moez Kacem
HREE SIRERE RIS (AMFORHT) BIEfE, REMSSHENRZMARTMRR, EfRRFSTENEEKE (ICTP) 2R,
IRFEHREER,
Vice President of World Association for Hospitality and Tourism Education and Training(AMFORHT), lecturer of Ministry of

FEENSBERR, PFREAALBEREATERE, BEERREIEAISHE., FEANSEINEK (AEVR. WRKEER
EOMELEERT]) , REER/REHFUARESERSER,

Honorary member of the French Parliament, Chairman of the Public Ski Lift Company of Savoie, President of the Ski Resort

Tourism Engineering Company. Vice-President of the Savoie Provincial Council (in charge of Finance, mountain policy and European Higher Education and Scientific Research & Development of Republic of Tunisia, member of International Coalition of Tourism

cooperation departments), former President of the French Alps Public Affairs Committee. Partners(ICTP), tourism marketing strategy expert.

EEBHBHL - BRR

ERKSSHRFNR (TERISAS) MIERR, HREARAFIES/RERFAAF (SE) BIFRA. TEMRAAASIEZK,
TRISE, REREURFELR,

Assistant Professor, TERISAS Institute of Advanced Studies, India, and former Research Fellow, Stockholm Environment

B 15 Tyrone Tang Chubamenla Jamir

HEERARISE, HRBESEATDESKELSH, TR 2008 FRizSHE, BEREREZLERERIZE, 2ERERE
RANEIEE,
Vice President of Shimao Group, Chairman and CEO of Shimao Hotel Company. During the Beijing 2008 Olympic Games, he

served as the deputy manager appointed by the Olympic Organizing Committee and was fully responsible for the operation of the Institute (SEI), York University, UK. Her key research direction is climate change adaptation, air pollution , food security and

Olympic Media Village. sustainable development.

F & Wang Chong #BEBIT  Haybina Hao

PERNSEISK, BEEEEIRFERERAGRATESK, s LIIREEFAIMES, sEinERFRSEAT
LIRNEIES, mERE I EAGRASESK.

Vice President of China Tourism Association. He used to be the chairman of Yunnan Expo Tourism Holding Group Co., Ltd.,

AEE2ERFNRBEISHE, AERRERIRTWVESES (WTTC) XPEXRZE, TAMRFLIEERA,
Former Vice President of the National Tourism Association (NTA), former Greater China Director of the World Travel & Tourism

Council (WTTC), and now a media personality in the travel industry.
outside director of Yunnan Industrial Investment Group and Yunnan Airport Group Co., Ltd., chairman of Yunnan Tourism Industry

Group Co., Ltd.

FE= Shou Wuzhuo

2010 £ 2021 FABPFAMMASHESLEE, 2013 FHABEZEMN A EHEP O THENSE, ERMAR
EHPIOMARE
He was the Managing Director of Nicchu Peace Travel Service Co.,LTD from 2010 to 2021, and appointed as the Head of

Z=/h\E  Li Xiaobo

M) |)BSERE ARSI S MUARRRIR R ST, BRM SR FES BKETHAESBITHEER, IRPEIXNUER,
MIESRIT A FIRERK,. ERKIEEER,

Deputy Dean and Chief Planner of Sichuan Normal University Tourism and Urban-Rural Planning Research Institute; Evaluation

Guizhou Japan Tourism Marketing Center in 2013.

Expert of National Social Science Foundation & Ministry of Education Social Science Fund, China; Expert of Yellow River Culture,
Ministry of Culture and Tourism; Evaluation Expert of A-class tourist attractions and resorts, Sichuan Provincial Department of Culture

and Tourism.
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EBERE (WL ) KRREPESNERAHREMEBLNFK, DEAET 2019 F 10 BRTHE
B, SEFEFRL 24000 F75K, MERFASARBIERE, HPItRERERLY 9000 £75K, EEHEE
2NFARTE, BXENERY 8000 F5K, TEMRENNA.
EBLEHARRATAENR 1500 ABHSSHARST. BRSWT. HELHT. HEKET. £
MR ES. BHRARINITESEAT "RE" . “RRE" M "RE" FWMREWHTE, &
BELtIFEESE, BEHR, MREYNXFER.

The IMTA Headquarter (Secretariat) is permanently located in Shuanglong Airport Economic Zone, Guiyang City,
southwest China’s Guizhou Province. The headquarter building was completed in October 2019 and has a total construction
area of about 24,000 square meters. The ground floor building is divided into two buildings, north and south. The north
area has a construction area of about 9,000 square meters, with main functions of holding conferences and exhibitions. The
south area is constituted with an office building and has a construction area of about 8,000 square meters.

The Headquarter Building of the International Mountain Tourism Alliance contains a large lecture hall that can
accommodate 1,500 people, a round-table conference hall, a press conference hall, a news broadcasting room, a muilti-
functional training classroom, etc. The design concept of the whole building incorporates elements of the mountain tourism

culture such as "double peaks', "scenery window" and "eye pupil" to deliver the good message that mountain tourism will

bravely scale new heights, maintain an international horizon, and make glorious achievements.




IMTA MAZAT

Documents are complete
and up to requirement

Submitting membership Pre-examination of
application application documents

WL HBAS TR
HEEY. SEEHER

PR B
FdE

Material audit failed

HIEMAKESR, ©ARETIIFEMY

Apply for membership, the following conditions must be met

1. RiPEETRE;

Endorse the IMTA Statute;

2. BMARBKBNERE;

Intention to join the IMTA;

3. AR RNEEERENFENTIESTHES, KERIZEREMANAERERENAR., "MASRNAEHF /B
Z, BARERETHEN, TRURILHTREED ;

Group members must be organizations that have the capacity for civil rights and civil conduct, enjoy independent
civil rights and undertake civil responsibilities in accordance with law. Individual members must be at least 18 years

of age, with full capacity for civil conduct and able to independently engage in civil activities;
4. EEFLUMIREVREE—EXINA,

Command adequate influence in the international mountain tourism sector.

Pa

“F=
TR EZ
Qualification Payment of
examination passed membership fee

EERR
BERLEE
Database of candidate
members

SRBTHNXS  obligations performed by members

1L EFHBETRERAS, BEIRIY;

Abide by the IMTA Statutes and resolutions of the General Assembly and Council;
2. $EHPEX AR EREE

Safeguard the lawful rights and interests of the IMTA;

3. KIEBEEXMEBRERLE;

Pay membership dues according to the relevant IMTA regulations;
4. EEXBRHETLITENENSER.

Submit to the IMTA valid and reliable materials and information;
5. RBMENHEEEX XS,

Other relevant obligations prescribed by the IMTA.

% 2 Membership fees

S8 BRESHBRBEESR 2000 EE /£, TESR 1000 ES / FHAREKEL

Publications
website announcements

The average member pays US$1,000 per year and the Council member pays US$2,000 per year.




R aa#s

ights of Members

. RRASHER. RS TREFURRY;
Right to attend, address, vote and make proposals at the General Assembly;
2. BESTFRAGRAMFIRIESAL;
Right to elect and stand for election for the Council members;
3. SMER AL REXBRIEXERD;
Take part in the General Assembly and other IMTA activities;
4. WERBFLRHETRIRBEMR . EEI;
Right to make suggestions on and supervise the annual conference and other activities of the IMTA;
5. 19, BIUEABEXEIRHANTIELRES
Right to use the trade data information provided by the IMTA upon authorization;
6. ML= AR AR S ERAYRIMN SR BB
Priority right to apply for organizing or supporting IMTA activities;
7. UERMBXER “EfRLithRFEXE" HIFE;
Right to use the logo of “International Mountain Tourism Alliance” in the capacity of IMTA member;
8. EEBBLAFHISHINEREE;
Entitlement to the preferential treatments of the IMTA;
9. EEBREESMFIHEFE
Other rights granted by the Council.

C RS

ooperation opportunities

E P official website
http://www.imtaweb.net/

Wechat public account

LREBIRIEEE Member information submission channels

Phone:0851- 85557227

F a x:+86-851-85558225
E-mail:info@imtaweb.org
Website :

e

YouTube

il

Facebook




